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People  make  time 
in  their  lives  for 
what  s  important. 


And  they  make  time 
for  the  newspaper. 

Average  time  spent  reading  newspapers* 


15  30  45  60  75  90 


People  make  time  for  the  newspaper  because  we 
help  them  save  time.  They  focus  on  ads  to  make 
important  decisions  about  where  to  travel,  shop 
and  buy. 


Time  is  more  precious  than 
money  for  many  people. 

They’re  pressed  from  all  sides 
with  complex  responsibilities  and 
a  glut  of  information.  Yet  every 
day,  readers  spend  more  than  half 
an  hour  focused  on  newspapers. 
They  rely  on  us  for  concise, 
informative  news  and  the  most 
reliable  advertising.  And  on 
Sundays,  we’re  an  even  more 
important  part  of  their  lives. 


Get  more  impact  in 
the  newspaper. 


Newspapers.  The  Welcome  Medium. 

Ogapneit 

•Source;  The  1996 Media  Effectiveness  Survey,  by  Gannett  Research.  Interviews  conducted  by  Schulman,  Ronca,  and  Bucuvalas,  Inc. 


McClatchy  to  sell 
five  weeklies 

MCCLATCHY  NEWSPAPERS  INC. 

said  it  intends  to  sell  five  commu¬ 
nity  newspapers  by  the  end  of  the  year. 

Four  of  the  newspapers  are  in 
California:  the  Dispatch  in  Gilroy,  Free 
Lance  in  Hollister,  Morgan  Hill  Times, 
and  Amador  Ledger-Dispatch.  The  fifth 
is  the  Daily  Record  in  Ellensburg, 

Wash. 

McClatchy  president  and  CEO  Gary 
Pruitt  said  the  company  wants  to  focus 
on  mid-sized  growth  markets,  but  has 
no  plans  to  sell  its  other  community 
newspapers. 

McClatchy  has  acquired  Diriis,Van 
Essen  &  Associates  t6  handle  the  sale. 

Ardell  exits 
Southam; 

Black  is  CEO 

WILLIAM  E. ARDELL  retired  as  pres¬ 
ident  and  CEO  of  the  Canadian 
media  company  Southam  Inc.  this 
month,  passing  the  CEO  title  to  the 
company’s  chairman,  Conrad  Black. 

Ardell  earlier  was  Southam’s  execu¬ 
tive  vice  president  and  chief  operating 
officer.  Before  joining  the  company  in 
1991,  he  was  with  Coles  Book  Stores 
Ltd. 

David  Radler,  president  and  chief 
operating  officer  of  Hollinger  Inc.,  was 
named  to  the  newly  created  post  of 
deputy  chairman  and  associate  CEO  of 
Southam. 

Don  Babick,  president  of  Southam’s 
Pacific  Press  unit,  was  named  president 
and  chief  operating  officer,  as  well  as  a 
director,  of  the  parent  company. 

Voice  intern 
is  missing 

VILLAGE  VOICE  intern  who  was 
woridng  her  way  through  graduate 
school  as  a  part-time  stripper  has  been 
declared  missing,  and  police  w'here  she 
lived  in  Nutley,  N.J.,  are  investigating  the 
disappearance  as  a  homicide. 

Susan  Walsh,  36,  disappeared  from 
her  home  July  16  without  taking 
money,  her  purse  or  a  beeper  she  regu¬ 
larly  carried. 


i  Missing  persons  cases  are  routinely 
i  investigated  as  murders. 

I  At  the  Voice,  across  the  Hudson  River 
I  in  New  York  City,  Walsh  assisted  in 
I  researching  Red  Light,  a  book  by  Voice 
I  columnist  James  Ridgeway,  about  the 
:  sex  industry. 

I  She  also  wrote  a  freelance  article  that 
i  was  never  published, 
j  Walsh  periodically  performed  as  a 
:  stripper  at  several  New  York  clubs 
j  while  pursuing  her  master’s  degree  in 
j  English  at  New  York  University.  And  city 
I  tabloids  have  reported  that  Walsh  was 
I  heavily  involved  with  the  local  ‘vampire 
j  scene,”  in  which  devotees  dress  in  vam- 
i  pire  costumes  and  occasionally  drink 
i  blood. 

j  But  Voice  editor  in  chief  Karen 
i  Durbin  disputed  those  accounts,  saying 
j  the  woman’s  involvement  was  limited  to 
i  research  for  an  article. 

“The  vampire  thing  is  absurd,”  Durbin 
i  told  the  Record,  based  in  Hackensack, 

I  NJ. 

I  “These  are  a  bunch  of  kids  who  go  to 
I  clubs.  I  think  the  connection  is  just 
I  tabloid  nonsense.” 

Friends  said  Walsh  has  fought  a  life- 
i  long  battle  with  manic  depression  and 
I  had  not  taken  her  antidepression  medi- 
i  cation  for  a  year. 

i  Court:  carriers 
I  are  employees 

People  who  deliver  the  Albany, 

N.Y.,  Times  Union  are  employees, 

I  not  independent  contractors,  and  there- 
i  fore  are  eligible  for  workers’  compensa- 
i  tion,  a  New  Yoric  state  Appeals  Court  has 
I  ruled. 

i  Besides  requiring  newspapers  to  pay 
I  woricers’  compensation  insurance,  the 
i  decision  could  force  newspapers  to 
i  pay  other  employee-related  costs  for 
j  carriers,  such  as  unemployment  insur- 
1  ance,  said  Michelle  Rea,  executive  direc- 
j  tor  of  the  New  York  State  Press 
i  Association. 

j  “The  additional  costs  incurred  by  the 
j  employer,  if  we  have  to  treat  these  inde¬ 
pendent  contractors  as  employees,  will 
probably  force  many  newspapers  to 
consider  alternate  types  of  deliveries,” 
she  said  after  the  July  18  ruling. 

The  case  involved  Capital 
Newspapers,  the  Hearst  Corp.  unit  that 
publishes  the  Times  Union,  and  Mary 


Paolucci,  an  adult  carrier  who  broke  her 
leg  after  slipping  on  ice  in  1991. 

After  the  state  rejected  her  initial 
claim,  she  appealed  to  the  appellate  divi¬ 
sion  of  state  Supreme  Court.  TTie  court 
sent  the  case  back  to  the  state  workers’ 
compensation  board  to  clarify  whether 
newspaper  carriers  are  employees  or 
independent  contractors. 

The  board  held  that  carriers  were 
indeed  employees,  prompting  the  Times 
Union  to  appeal. 

The  five-member  appellate  court 
found  that  the  Times  Union  assigned 
carriers  to  routes,  specified  when 
papers  should  be  delivered,  and  even 
supplied  plastic  bags  —  all  characteris¬ 
tics  of  an  employer-employee  relation¬ 
ship. 

But  Bob  Wilson,  general  manager  of 
Capital  Newspapers,  disagreed. 

“Really  what  we’re  trying  to  do  is 
control  the  outcome.  We’re  not  trying  to 
control  the  means  that  they  do  it,”  he 
said,  adding  that  the  company  probably 
would  appeal  to  the  state’s  highest 
court.  —  AP 

St.  Pete  kills 
yellow  pages 

Florida  directory  pubushing, 

a  subsidiary  of  the  St.  Petersburg 
Times,  is  stopping  publication  of  its  yel¬ 
low  pages  in  Pinellas  and  Hillsborough 
counties. 

“We  have  published  these  telephone 
directories  for  two  years  now,  but 
haven’t  found  a  formula  to  make  them 
financially  successful,”  said  Andrew 
Corty,  chairman  of  Florida  Publishing 
and  a  Times  vice  president. 

“We’re  great  at  publishing  a  daily 
newspaper,”  he  added,  “but  I  guess  we 
couldn’t  transfer  those  skills  to  once-a- 
year  directories.” 

The  staff  of  36  was  let  go,  save  for  a 
handful  of  administration  and  account¬ 
ing  staff,  who  will  stay  on  to  “wind 
down”  operations,  the  company  said. 

Florida  Directory  Publishing  was  start¬ 
ed  in  1994  with  the  acquisition  of  three 
listings  in  Manatee  and  Sarasota  coun¬ 
ties.  The  Pinellas  and  Hillsborough  direc¬ 
tories  were  added  in  1995. 

But  the  business  didn’t  develop 
strong  enough  revenues,  leading  to  the 
sale  earlier  this  year  of  the  Manatee  and 
Sarasota  phone  books. 
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When  Sharon  Stone  wanted  to  tell  her  story  to 
the  American  people,  she  knew  just  where  to  turn. 
Intriguing  people.  With  intriguing  things  to  say.  You’ll  find  them 
every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


^twenty-thousand  voices,  in  a  choir  of  human 
repair,  sang  hymns  to  reopen  Centennial  O^mpio 
Park,  A  crater  of  horror  left  by  a  coward^  Olympic 
bomber  had  been  erased,  Beneath  cooling 
mkj-summer  clouds,  Tiesday  morning  brought 
an  Atlanta  spirit  of  carrying  on.  You  sensed  a 
oontinuing,  emofaBi  reconstruction  of  souls, 

-  Hubert  Mizell,  on  reopening  Centennial  Park 

m  *  m  m  m 

^8  verybody  knows  Coca-Cola  controls  this  crty 
v#i  a  Syinesque  efficiency.  Any  attempted  breach  of 
soda  security  surety  woub  be  dealt  with  sharply, 

-  Terry  Tomalin,  on  smuggling  a  Pepsi 
into  the  Coca-C^  exhibit 

•  *  •  •  « 

Elite  in  these  West  African  nations  is  nothing 
but  struggte.  They  have  no  billion-dollar  Nike 
campaigns  designed  to  put  a  god  medal  around 
Michael  Johnson's  neck.  They  have  no  Coca-Colas, 
NationsBanks  or  IBMs  to  bankroll  the  building  of 
stadiums  and  training  sites. 

-  Bruce  Lowitt,  on  the  forgotten  athletes 
of  West  Africa 

•  •  ♦  #  • 

^3n  these  Olympics,  you  had  to  suffer  a  ile 
fa  the  joy.  You  had  to  hobbte  on  one  foot  afta  the 
landing,  then  teeta  on  the  medal  stand  and  try  to 
decide  which  side  of  the  heart  the  tears  oome  from. 
These  Olympics  cannot  be  mistaken  for  gold  lame 
shoes.  These  Olympcs  needed  a  splint  on  the  left  leg, 
-  Gary  Shelton,  on  the  Dosing  Ceremonies 
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CALENDAR 


AUGUST 

30-9/ 1  Religion  Newswriters  Association  Annual  Meeting, 
Omni  Orrington  Hotel,  Evanston,  Ill. 

SEPTEMBER 

5-7  Maryland-Delaware-D.C.  Press  Association  Annual 

Summer  Convention,  Harbourtowne  Golf  Resort  & 
Conference  Center,  St.  Michaels,  Md. 

5- 8  National  Lesbian  &  Gay  Journalists  Association,  Hyatt 

Regency,  Miami,  Fla. 

6- 11  Suburban  Newspapers  of  America  Fall  Publishers 

Conference,  Marc  Hopkins  Inter-Continental, 

San  Francisco 

12-13  American  Society  of  Newspaper  Editors  Salute 
to  FoIA  Conference,The  Freedom  Forum, 

Arlington,  Va. 

12-14  Washington  Newspaper  Publishers  Association 

Annual  Convention  and  Board  Meeting,  Cavanaugh’s 
at  Yakima  Center,  Washington 

12-14  Annual  Mid-America  Newspaper  Conference,  Holiday 
Inn  —  Lake  of  the  Ozarks,  Lake  Ozark,  Mo. 

18-21  Associated  Press  Managing  Editors  Association 

Annual  Convention,  Hyatt  Regency  Downtown, 
Denver,  Colo. 

18-20  Interstate  Advertising  Managers’ Association  Fall 
Advertising  Conference,  Harbourtowne, 

St.  Michaels,  Md. 

18-21  Society  of  Professional  Journalists  Annual 

Convention,  Hyatt  Crystal  City, Washington,  D.C. 
25-28  International  Newspaper  Mariceting  Association 
Europe  Conference,  the  Antwerp  Hilton,  Belgium 
25-28  National  Newspaper  Association  Annual  Convention, 
Opryland  Hotel,  Nashville,Tenn. 

28-30  Newspaper  Flexo  User  Group,  Downtown  Marriott 
Hotel,  Charlotte,  N.C. 

OCTOBER 

1- 4  National  Conference  of  Editorial  Writers  Annual 

Convention,  Hyatt  Regency,  Baltimore,  Md. 

2  Newspaper  Features  Council  Meeting,  Hy'att  Regency 

Riverwalk,  San  Antonio,Texas 

2- 5  American  Association  of  Sunday  and  Feature  Editors 

Convention,  Hyatt  Regency  Riverwalk, 

San  Antonio,Texas 

5- 9  Inter  American  Press  Association  52nd  General 

Assembly,  Ritz-Carlton  Huntington  Hotel, 

Pasadena,  Calif. 

6- 8  Ohio  Circulation  Managers  Association  Fall 

Conference,  Crowne  Plaza,  Cincinnati,  Ohio 
1 1-13  National  Association  of  Agricultural  Journalists, 
Budgetel,  Dublin,  Ohio 
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BY  M.L.  STEIN 


No  View, 
Little  News 


exhibit  hall,  you  see,”  explained  Fred  Sainz. 

!  Bt's  rn)t  a  dome  and,  by  definition,  must  be  smaller 
nan  previous  convention  venues.” 

S  Sainz,  a  plump,  genial  man,  and  assistant  conven- 
Bon  manager  for  the  Republican  National  Commit- 
Be  (RNQ  at  its  recent  convention  in  San  Diego,  was 
..,3£5P<^nding  to  gripes  from  the  media,  mostly  print 
reporters,  about  bad  seating  arrangements  at  the  San 
Diego  Convention  Center.  For  the  press,  the  accom¬ 
modations  compared  poorly  to  those  at  the  Houston 
Astrodome  or  New  Orleans  Superdome,  sites  of  the 
previous  two  GOP  conventions. 

The  complaints  were  justi¬ 
fied.  Newspaper  reporters 
were  assigned  to  a  gallery 
overlooking  the  convention 
floor,  but  well  to  the  side  of 
the  speaker’s  podium,  and 
with  podium  views  blocked 
by  what  Sainz  called  “tree 
columns”  —  huge  tubular 
structures  resembling  a  tech¬ 
nologically  advanced  boiler 
room. 

The  press  gallery  lacked  TV 
screens  for  projecting 
podium  action,  although 
some  writers  brought  tlieir 
own  sets.  Small  audio  feeds  were  placed 
at  each  desk. 

The  humongous  television  boxes 
flanking  the  podium  were  fine  for  dele¬ 
gates  on  the  floor,  but  useless  to 
reporters. 

Nevertheless,  the  gallery  could  be  con¬ 
sidered  first-class  seating  —  at  least 
when  compared  to  a  second  press  sec¬ 
tion  across  the  floor,  which  had  even 
more  obstructions. 

Among  the  frustrated  journalists  was 
Frank  Lo  Monte,  Atlanta  bureau  chief  for 
Morris  Communications,  whose  two 
reporters  were  separated  by  the  division. 

“They  really  should  be  working  side 
by  side,”  he  said.  “I  can’t  understand  why 
they  were  split  up,  since  they’re  from  the 
same  organization.” 

But  the  really  cheap  seats  were 
reserved  for  the  periodical  press.  Their 
chairs,  mingled  in  with  those  of  specta¬ 
tors,  ranged  a  football  field  and  a  half 
from  the  podium  and  offered  a  side  view 
that  defied  even  binoculars. 


In  his  Convention  Journal  feature  in  the  Wash¬ 
ington  Post,  reporter  David  Von  Drehle  commented; 
“The  worst  seats  of  all  are  reserved  for  the  print 
media,  which  is  seated  in  pens  beside  the  dais,  but 
with  no  view  of  the  speaker ....  A  seat  130  yards 
from  the  jxxlium,  so  far  you  have  to  squint  to  make 
out  the  speaker,  can  be  a  pretty  good  seat.  At  least 
you  can  see  the  speaker.” 

TV  broadcasters  had  no  trouble  seeing  anyone. 
The  three  major  netwoiks  and  CNN  operated  from 
glass  sky  boxes  overiooking  the  floor  and  facing  the 
podium.Thirty-three  sky  boxes  in  all  spread  around 
the  hall,  most  of  them  for  GOP  bigwigs. 

“This  obviously  is  a  made-for-TV  production,”  said 
Houston  Chronicle  reporter  Chris  Woodyard,  echo¬ 
ing  the  predominant  press  view. 

But  even  TV  executives  complained  their  boxes 
were  not  elevated  enough  —  the  ceiling  is  only  27 
feet  high  —  and  compared  their  accommodations 
unfavorably  with  those  at  past  conventions. 

All  this  grousing  did  not  go  down  too  well  at  the 
San  Diego  Union-Tribune,  where  hometown  pride 
kicked  in. 

In  an  editorial,  the  paper  —  which,  with  its  parent 
company,  Copley  Newspapers,  hosted  a  lavish  party 
for  the  media  Aug.  10,  two  days  before  the  conven¬ 
tion  started  —  termed  the  media’s  fault-finding 
“stale”  and  “akin  to  the  guests  at  a  wedding  squawk- 


Republican  National  Convention  chairman  Haley  Barbour  opens  the  1996  Re¬ 
publican  National  Convention  in  San  Diego  Aug.  12.  There  were  no  surprises 
as  some  2,000  delegates  nominated  former  Kansas  Sen.  Bob  Dole  to  run 
against  President  Bill  Clinton. 


Otherwise,  the 
Republican 
convention  in 
San  Diego  was  a 
blast  for  15,000 
dutiful  news 
gatherers 
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“These  conventions 
are  losing  relevance 
and  significance  to 
the  point  that 
they’re  boring  the 
American  public” 
— Jim  O’Shea, 
Chicago  Tribune 
deputy  managing 
editor 


ing  atx>ut  the  size  of  the  church.” 

Columnist  Neil  Morgan  said  the  elevated  front- 
row  seats  in  the  press  gallery  “as  at  conventions  in 
the  past,  afford  the  best  view  of  the  delegates.”  Still, 
Morgan  lamented  the  lack  of  TV  monitors  around 
the  hall. 

The  press  shouldn’t  be  surprised  by  its  second- 
class  status  in  San  Diego,  according  to  George  Con¬ 
don,  Washington  bureau  chief  for  Copley  News  Ser¬ 
vice  and  a  veteran  of  past  conventions. 

“Neither  party  puts  the 
media  high  on  the  list 
when  it  comes  to  handing 
out  seating,”  he  observed. 
“They  are  more  interested 
in  accommodating  their 
big  contributors  and  mak¬ 
ing  their  delegations 
happy.  They  get  priority.” 

Condon  noted,  how¬ 
ever,  that,  as  a  representa¬ 
tive  of  the  host-city  news¬ 
paper,  he  was  accorded  a 
front-row  seat  in  the  news¬ 
paper  gallery,  next  to  the 
New  York  Times. 

“But  I  still  could  not  see 

the  podium,”  he  said. 

Conditions  were  much  better  for  the  15,000 
media  people  in  the  Marriott  Hotel  and  Marina  adja¬ 
cent  to  the  convention  center. 

Organizations  that  could  afford  it  —  the  New  York 
Times,  Los  Angeles  Times,  Washington  Post,  Knight- 
Ridder,  Newhouse  Newspapers,  and  so  on  —  occu¬ 
pied  spacious  newsrooms  on  the  ground  floor. 

Those  that  couldn’t  were  welcomed  at  AT&T’s 
Press  Filing  Center,  which  offered  work  spaces, 
some  70  phones  with  computer  plug-ins,  fax  and 
photocopying  machines,  printers,TV  screens,  e-mail 
facilities  and  Internet  access  to  a  convention  Web 
site.  The  phone  company  also  offered  free  coffee, 
pastries,  soft  drinks  and  popcorn. 

Free  food  in  greater  quantity  was  available  a  few 
doors  away  at  Bell  South’s  media  hospitality  room, 
where  a  horde  of  journalists  ingested  hot  dogs, 
pizza,  fruit,  soda  pop,  beer  and  pretzels. 

In  addition,  the  RNC  provided  hotel  galleries  for 
the  press. 

And  it  would  be  hard  to  fault  the  RNC’s  Media 
Center,  a  smooth-running  operation  chock-full  of 
daily  handouts,  an  Oflicial  Press  Guide,  bios  of  GOP 
stars,  a  booklet  on  the  Republican  platform  and 
assorted  other  information. 

For  a  quick  look  at  convention  news.  National 
Journal  magazine  distributed  gratis  copies  of  a  spe¬ 
cial  National  Journal  Convention  Daily  in  racks 
around  the  hotel,  along  with  complimentary  copies 
of  the  Los  Angeles  Times,  New  York  Times,  Wash¬ 
ington  Post,  Union-Tribune,  Houston  Chronicle 
and  other  newspapers. 

All  this  largess  notwithstanding,  Newhouse  News 
Service  humor  columnist  James  Lileks  asked  his 
readers  to  “pity  the  media. You  just  don’t  know  what 
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hell  a  convention  can  be.The  free  air  fare  to  a  sunny 
summer  city,  the  rivers  of  free  wine  flowing 
between  steep  banks  of  free  food,  the  constant  need 
to  distribute  income  by  over  tipping  with  your 
employer’s  money,  the  parties,  the  ftiends,  the  magic 
badge  around  your  neck  that  makes  security  guards 
part  like  beaten  eimuchs  —  it’s  hell,  pure  hell,  and 
no  one  knows  how  they  suffer.” 

One  of  the  items  that  failed  to  make  the  list  of 
media  freebies  was  parking.  If  you  wanted  your  car 
within  a  reasonable  distance,  a  seven-day  parking 
pass  cost  $95,  $75  for  three  days,  including  shuttle 
service  from  the  lot. 

Press  hotels  were  assigned  by  the  RNC,  but  some 
were  so  far  from  the  convention  center  that  press 
people  needed  to  ride  a  bus  or  train  to  get  to  work. 
One  of  the  great  bargains  of  the  event  was  the  San 
Diego  Trolley,  whose  top  price  is  $1.75,  even  from 
the  farthest  reaches  of  the  city. 

Despite  grumbling  about  work  space  and  bur¬ 
densome  security  measures  inside  the  hall,  journal¬ 
ists  focused  on  the  paucity  of  real  news  out  of  the 
tightly  orchestrated  proceedings. 

“It’s  a  scripted  TV  show,”  contended  Jim  O’Shea, 
deputy  managing  editor  of  the  Chicago  Tribune,  the 
Tribune  Co.  flagship.  “The  question  is,  how  do  you 
cover  it?  These  conventions  are  losing  relevance  and 
significance  to  the  point  that  they’re  boring  the 
American  public.” 

O’Shea,  who  said  Tribune  Co.  newspapers  fielded 
about  25  staffers  altogether  in  San  Diego,  predicted 
the  group  will  reassess  its  staffing  needs  for  future 
conventions  —  beginning  with  the  upcoming 
Democratic  conclave  in  Chicago. 

“I  don’t  think  our  readers  are  getting  much  out  of 
them,”  he  continued.  “They  are  just  big  image  cam¬ 
paigns.  Even  for  TVj  the  [Chicago]  Blackhawks  or 
Bulls  are  better  entertainment.” 

“This  is  not  an  exciting  convention,  but  I  haven’t 
found  any  of  them  exciting  since  1968,”  commented 
Robert  Hodieme,  national  news  editor  for  New¬ 
house  Newspapers  and  head  of  the  chain’s  team  in 
San  Diego.’  This  one  is  like  watching  Kabuki  theater, 
where  the  actors  wear  smiling  or  frowning  masks.” 

Reporters  seized  on  the  surprise  appearance  of 
Democratic  “spies”  —  White  House  aide  George 
Stephanopolous,  strategist  James  Carville  and  Ann 
Lewis,  deputy  director  of  the  Clinton/Gore  cam¬ 
paign  —  as  blessed  relief  from  the  droning  speeches 
in  the  hall. 

“The  GOP  is  trying  to  be  helpful  to  us,  but  they’re 
still  going  to  follow  their  script,”  said  Lisa  Mullins, 
senior  producer  for  WGBH  Radio,  Boston. 

Humorist  Dave  Barry  quipped  in  his  column: 
“Sometimes  I  walk  into  the  news  bureau  here  and  I 
look  around  at  all  the  reporters,  typing  away  at  their 
lap  top  computers,  hour  after  hour,  day  after  day, 
and  want  to  scream:  WHAT  ARE  YOU  WRITING 
ABOUT? 

“I  mean,  if  I  had  to  write  a  news  story  about  this 
event,  it  would  be  perhaps  two  sentences  long:  SAN 
DIEGO  —  Bob  Dole  and  Jack  Kemp  are  still  the 
Republican  ticket.  The  weather  is  beautiful.” 
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Long  debt  rising 

PUBLIC  U.S.  NEWSPAPER  companies  increased  their  long¬ 
term  debt  an  average  of  58.8%  in  1995,  marking  the  first 
upturn  in  five  years,  according  to  a  study  by  Robert  G.  Picard 
of  California  State  University,  Fullerton. 

The  findings  indicate  faith  on  the  part  of  company  direc¬ 
tors  that  earnings  and  the  economy  are  much  improved,  said 
Picard,  a  communications  professor. 

“The  debt  increase  marks  the  first  time  major  acquisitions 
and  large  investments  are  being  made  using  long-term  debt 
since  the  cost-cutting  and  divestments  of  the  first  half  of  the 
1990s,’’ he  said. 

Ilollinger  International  Inc.,  the  American  subsidiary  of 
Canadian  media  colossus  HoUinger  Inc.  and  parent  of  the 
Chicago  Sun-Times,  had  the  highest  long-term-debt-to-equity 
ratio  (1.5),  followed  by  A.H.  Belo  Corp.  (1.4)  and  Harte-Hanks 
Communications  Inc.  (1.3).  California-based  McClatchy 
Newspapers  Inc.  had  the  greatest  year-to-year  increase.  Its 
debt-to-equity  ratio  soared  1,621%,  due  to  the  $373  million 
acquisition  of  the  News  and  Observer  Publishing  Co.  of 
Raleigh,  N.C.  Next  came  Gannett  Co.  Inc.,  which  boosted  its 
debt  206%  after  laying  out  $1.7  billion  for  Multimedia  Inc. 

The  greatest  debt-to<quity  reduction  was  achieved  by  the 
Washington  Post  Co.,  which  paid  off  its  long-term  debt  last  year. 

Shamrock,  GE  invest 
in  Latin  media 

The  shamrock  group  and  affiliates  of  General  Electric 
Investments  have  made  a  $30  million  equity  commitment  to 
NewYoik-based  Latin  Communications  Group  Inc.,  which  owns 
Spanish-language  print  and  broadcast  media  in  the  United 
States.  Latin  Communications  president  and  CEO  Peter  W. 
Davidson  said  the  move  would  enable  it  to  acquire  proper¬ 
ties  in  prime  U.S.  markets. 

Shamrock  partners  include  its  executives,  the  Roy  E. 

Disney  family  and  a  subsidiary  of  the  GE  Pension  Trust. 
Davidson  said  the  new  investors  will  join  the  Latin 
Communications  board  and  will  play  an  active  role  in  the 
expansion.  Latin  Communications’  first  acquisition  was  El 
Diario/La  /Viensa,  New  York’s  largest  Spanish-language  daily. 

Merger  unites  shoppers 

Anew  media  company  in  the  NewYoik/Philadelphia 
region  has  been  created.  Newport  Media  Inc.  is 
comprised  of  Long  Island’s  Yankee  Trader  and  Results  Media, 
the  Marketeer/Pennysaver  in  Brooklyn,  Queens,  Manhattan 
and  Staten  Island,  and  the  Shopper’s  Guide  in  the  New  Jersey 
suburbs. 

The  combined  circulation  reaches  approximately  1.6  million, 
and  the  shoppers  generate  more  than  $60  million  in  revenues. 

Newport  Media  was  created  by  Aurora  Capital  Partners  L.E 
Harry  Buckel,  CEO,  is  the  former  president  of  Harte-Hanks 
Shoppers  and  a  past  chairman  of  the  Advertisii^  Mail  Marketing 
Association.  Other  investors  are  John  W  Sutter,  publisher  of  the 
Yankee  Trader  and  Larry  RossW'einberger,  publisher  of  the 
Marketeer/Pennysaver. 
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TWO  NEWSPAPERS  HAVE,  in  recent  weeks,  risen  to  challenges 
and  produced  examples  of  journalistic  excellence  and  inge¬ 
nuity  not  often  seen  these  days. 

In  an  era  when  the  newspaper  “extra"  has  virtually  disappeared, 
the  Atlanta  Journal  and  Atlanta  Constitution  managed  to  get  out 
their  first  edition  just  two  hours  after  a  bomb  exploded  at  1:19  a.m. 
on  July  27  in  Olympic  Park.The  regular  edition  appeared  at  6:30 
a.m.,  followed  by  a  daily  “Atlanta  Games  Special  Report”  containing 
up  to  48  pages  of  news,  features  and  results  of  the  Olympics.  As  if 
that  yeoman  service  weren’t  enough,  the  staff  had  the  good  sense 
and  taste  to  replace  features,  editorials  and  editorial  cartoons  that 
did  not  fit  in  with  the  gravity  of  the  disaster. 

This  performance  was  an  excellent  example  of  the  high  degree 
of  public  service  newspapers  can  deliver,  in  a  short  time  and  under 
pressure. 

The  Baltimore  Sun  also  delivered  a  novel  example  of  investiga¬ 
tive  reporting  that  deserves  a  compliment. 

The  Rev.  Louis  Farrakhan,  leader  of  the  Nation  of  Islam,  said  in  a 
speech  at  the  National  Press  Club  that  he  didn’t  believe  slavery 
existed  in  the  Sudan  and  challenged  the  media  to  go  there  and  find 
proof 

The  Sun  did  just  that.Two  reporters,  one  white  and  one  black, 
accepted  the  challenge.  On  the  assignment,  they  stole  into  Sudan 
from  Kenya  and  bought  two  small  boys  for  $1,000  from  Arab  slave 
traders  —  only  to  return  the  youths  to  their  father.  The  reporters 
returned  with  the  story  and  pictures  to  prove  it. 

Who  says  journalism  isn’t  exciting  anymore? 
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LETTERS  TO  THE  EDITOR 


In  praise 
of  the 
union 


Newspaperdom* 


At  hrst  glance, 

it  would  seem  like 
reporters  don’t  have 
much  in  common 
with  assembly  line 
workers  building 
engines  in  Detroit,  but 
they  do.  Much  more, 
in  fact,  than  your  April 
27  article,  “News 
Staffers  Join  UA\(7 
implied. 

This  article  noted 
the  Advocate  in 
Stamford,  Conn., 
recently  joined  the 
UAW  and  that,  “white 
collar  workers  now 
make  up  10%  of  its' 
ranks.”  But  the  story 
left  out  the  newspaper 
industry’s  best  kept 
secret  —  this  powerful 
labor  union,  via  its 
4,200-member 
National  Writers  Union 
segment,  has  been  cru¬ 
sading  since  early  1992 
for  many  issues  which 
directly  affect  report¬ 
ers. 

Reporters  who 
aren’t  lucky  enough  to 
be  part  of  a  newsroom 
that  belongs  to  UAW 
may  still  advance  their 
own  interests  as  pro¬ 
fessional  writers,  by 
joining  the  union  as  individuals. 

NWU  will  protect  their  rights 
against  publishers,  bring  in  more  cash 
via  contracts,  help  them  moonlight  as 
freelancers  and  book  authors  and 
collect  reporters’  database  royalties 
when  reporters’  stories  go  online, 
such  as  from  Knight-Ridder 


For  additional  stories,- analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


50  YEARS  AGO. .  .The  80,000 
members  of  the  International 
Typographical  Union  are 
being  asked  to  boycott  Time 
and  Life  magazines  because 
Western  editions  are  printed 
at  a  plant  whose  woikers  are 
on  strike.The  action  was 
authorized  by  the  ITU’s  88th 
convention  in  Miami  Beach. 

The  rru  is  continuing  its 
months-long  .strike  agaiast 
the  Trenton,  N.J.,  Times,  which 
has  continued  to  publish 
anyway.  The  paper  was 
informed  that  printers  in  New 
York  City  would  refuse  to  set 
type  for  any  national  advertis¬ 
er  that  buys  space  in  the 
paper. 


The  45th  annual  conven¬ 
tion  of  the  International 
Photo-Engravers  Union  in 
Cincinnati  heard  of  “shameful 
racketeering  by  some  trade 
schools  offering  training 
under  the  GI  Bill  of  Rights.” 
Paying  for  10  to  26  weeks  of 
training  wastes  time  and 
money  for  GIs,  it  was  said, 
because  woikers  entering  the 
craft  are  required  to  train  on 
the  job  as  apprentices.  Pro¬ 
tests  to  the  government  had 
been  in  vain. 
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Information  Inc.’s 
UnCover. 

Reporters  unite.  You 
have  nothing  to  lose 
but  your  claims. 

Sharon  Geltner 
Schwartz 

West  Palm  Beach,  Fla. 

In  defense 
of  Roy  ko 

The  suggestion 

that  Mike  Royko 
was  given  a  “second 
chance”  (E'd?/’,“The 
Ability  To  Forgive,”  May 
25)  after  he  came  in 
for  criticism  recently 
for  his  published  writ¬ 
ings  is  absurd. 

Who  gave  him  a 
second  chance?  Not  1. 
There  was  no  reason 
to  do  so. 

Mike  has  had  his 
critics  for  30  years  and 
I  am  confident  he  will 
have  them  for  many 
more  years. 

They  come  with 
the  job,  which  he 
always  has  done  with 
singular  distinction. 

How  that  criticism 
could  be  mentioned  in 
the  same  breath  with 
the  unfortunate  stories 
of  Janet  Cooke  et  al  is 
beyond  me. 

Howard  A.  Tyner 

Tyner  is  editor  of  the 
Chicago  Tribune 


Small  papers 
have  Web 
sites  too 

I  SAW  A  brief  story  in  E&P  about  the 
Modesto  Bee  putting  its  own  site  on 
the  World  Wide  Web,  and  thought  I’d  let 
you  know  that  you  don’t  have  to  be  a 
big  daily  paper  to  do  that.  A  lot  of  us 
weeklies  are  doing  it  too. 

The  News  and  Sentinel  of 


Colebrook,  N.H.,  is  the  state’s  northern¬ 
most  newspaper  and  one  of  its  oldest, 
founded  in  1870.  We  circulate  in  north¬ 
ern  New  Hampshire,  northeastern 
Vermont,  northwestern  Maine  and 
southern  Quebec  Province.  Our  4,500 
papers  go  out  over  a  97%  forested, 
mountainous  region  that  probably  has 
more  moose,  deer,  bears  and  coyotes 
than  people. 

And  yes,  we  have  our  own  domain 
on  the  World  Wide  Web.  I  designed  and 
wrote  it  myself. 

It  contains  lots  of  good  stuff  (and  the 
usual  dose  of  irreverence)  about  life 
and  new'spapering  in  a  part  of  the 
country  that’s  more  like  Alaska  than  the 
Lower  Forty-Eight. 

Anyone  who’s  interested  in  a  quirky 
(and  fun)  little  paper  can  find  us  at 
http://www.colbsent.com/. 

John  D.  Harrigan 

Harrigan  is  publisher  of  the 
News  and  Sentinel  in  Colebrook,  NH. 
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lARKET 

Analysis  and 
Development 

Currow  &  de  Montmollin,  Inc., 
conducts  comprehensive  market 
potential  analyses  and  develops 
new  strategies  to  maximize 
revenue  growth. 

C&de  is  a  full  service  newsj[Kiper 
consulting  company,  run  by 
former  iwwpaper  executives,  that 
also  provides  a  full  range  of 
marketing  support  including 
customer  service  programs, 
product  development,  acquisition 
analysis,  subscriber  and 
consumer  research,  and  strategic 
planning. 
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EVERY  SATURDAY  SINCE  1884 


new  front  section  (the  second 
section  was  not  affected).The 
paid  broadsheet  resumed  nor¬ 
mal  delivery  later  in  the  day. 
Moore  put  the  cost  at  about 
$200. 

Lake  Placid,  home  to  an 
Olympic  Training  Center, 
hosted  Winter  Games  in  1932 
and  1980.  This  summer,  area 
organizers  traveled  to  Atlanta 
to  drum  up  interest  in  bring¬ 
ing  the  Winter  Olympics  back 
to  Lake  Placid  in  2022. 

The  Olympics  provide  an  enormous  boost  to  the 
economy  of  the  host  city.  However,  organizational 
T  and  construction  costs  associated 
'  __  with  the  Games  can  strain  local 

\  resources  to  the  bursting  point. 

That  was  the  thrust  of  the  original 
\  News  editorial,  written  by  manag- 
\  ing  editor  Shir  Filler.  Headlined  “LP 
Doesn’t  Need  The  Olympics,”  it 
—  \  read,  “Having  the  Olympics  return 
\  in  2022  would  almost  guarantee 
even  more  of  a  loss  of  Lake 
\  Placid’s  unique  qualities  than  is 
already  occurring  daily. 

“Already  trails  get  overused, 
\  parking  is  a  headache  and 
!  there’s  even  pedestrian  grid- 
iSU  \  lock  on  weekends.  How 
J.*-  much  worse  would  all  this 
'sS  \  Olympics  came 

'■''C  \  back?” 

\  Filler’s  revised  editorial, 
\  ^  directed  and  approved 


N  UPSTATE  NEW'  Yoik  pub- 
fi.shcr  yanked  her  weekly 
paper  off  newsstands 
bocause  of  an  editorial  saying 
Lake  Placid  didn’t  need 
anodicr  Olympics. 

Catherine  Moore,  publisher 
of  Ogden  Newspapers’  Lake 
Placid  Neu’s,  halted  delivery 
of  the  July  26  edition  and 
ordered  a  full  recall  of  all 
4,000  papers.  The  newspa¬ 
per’s  single  delivery  truck 
couldn’t  retrieve  all  of  the 
papers,  however,  and  a  small  number  made  it  into 
the  hands  of  readers. 

The  editorial  was  revised  on  her  direction.  The 
editorial  page  was  replated,  and  the  com-  ^ 

pany’s  own  press  ran  off  4,(XX)  _ _  „ 

copies  of  the 


Lake  Placid's  'Olympic 
weekly  scraps  press 
run  because  of 
editorial  questioning 
Olympic  bid 


BY  DOROTHY  GIOBBE 


OtytoP''^ 


Ikfit* 


e^we***  \ 


\  Front  page  carries  upbeat 
™  (bottom  left)  about 

*3-  .  \  local  business  oHicials 

\  beading  to  Atlanta  to 
'  '“bby  for  Lake  Placid 
\  Olympic  venue. 
During  delivery,  the 
publisher  recalled 

ir^^imiFme  entire  press'run  because  of  an  editorial 
complaining  about  the  crowds  and  traffic  the  Games 
^ould  bring.  She  ordered  a  pro-Olympic  editorial,  a  replated  editorial 
id  a  reprint  of  the  front  section  on  all  4,000  papers. 
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Placid  News  —  but  only  after  the  first  press  run,  car¬ 
rying  an  editorial  chilly  to  another  Lake  Placid 


Olympics,  was  recalled  during  distribution.  Ordered 
by  the  publisher,  the  new  editorial  reflects  the  paper's 
support  of  an  Olympic  deja  vu. 

by  Moore,  reflected  a  distinctly  different  view. 

Headlined  “The  Secret  Of  IP’s  Appeal,”  it  said, 
“Having  the  Olympics  here  would  be  a  wonderful 
boost  for  the  local  economy  for  years  to  come,  and 
it’s  terrific  that  our  delegation  to  Atlanta  got  such 
positive  reinforcement  down  there  for  their  efforts.” 

Moore  said  she  ordered  the  rewrite  so  that  the 
News'  position  on  the  Games  could  be  “clarified  a 
little  more.” 

“I  feel  that  we  stand  very  strongly  for  the 
Olympics,”  Moore  said.  “We  are  an  Olympic  paper  in 
an  Olympic  area.  I  want  it  to  be  clear  as  a  bell.” 

Filler  said  the  incident  was  the  result  of  “poor 
judgment  on  my  part  and  poor  communication.” 
The  intent  of  the  editorial  wasn’t  to  discourage  an 
area  Olympic  bid,  .she  said,  but  to  highlight  the  area’s 
special  qualities. 

“All  I  was  trying  to  say  was  that  in  all  the  discussion 
of  the  Games,  we  shouldn’t  lose  sight  of  the  things 
that  make  Lake  Placid  great,”  she  said.  “My  wording 
in  the  editorial  was  a  little 
ambiguous  on  that  point, 
and  the  headline  may 
have  been  a  little  harsh.” 

Filler  is  new  to  the 
Press,  and  the  Olympic 
editorial  was  only  her 
third  or  fourth  for  the 
paper.  She  acknowledged 
being  “still  a  litde  green  at 
this”  and  likened  the  situ¬ 
ation  to  a  “trial  by  fire.” 

“I  didn’t  feel  like  I  was  commenting  on  the 
Games  one  way  or  the  other,”  she  said,  “and  I  don’t 
feel  like  I’ve  been  silenced.” 

The  story  was  first  reported  by  Matthew  Smith,  a 
reporter  at  the  daily  Plattsburgh  Press-Republican, 
who  quoted  Moore  as  saying  about  the  editorial, 
“When  I  read  it,  I  said,  ‘This  is  absolutely  wrong.  I 
want  it  rewritten.’  I  ordered  my  driver  to  get  them 
off  the  stands.” 


Copley  Helps 
1  Fund  GOP  Confab 

As  THE  CITY  of  San  Diego  went  all  out  to  host 
the  recent  Republican  convention,  the  San 
i  Diego  Union-Tribune  made  a  strong  —  and  expen- 
j  sive  —  bid  for  national  recognition. 

I  The  Copley  newspaper  published  a  special  16- 
I  page  convention  section  with  each  day’s  issue  dur- 
:  ing  tlie  gathering,  offering  it  free  in  the  lobby  of  the 
i  Marriott  Hotel,  where  most  of  the  press  had  set  up 
j  shop  next  door  to  the  convention  center. 

I  In  addition,  the  Union-Tribune,  Copley  News  Ser- 
j  vice  and  Copley  Press  hosted  a  huge  outdoor  party 
I  for  the  media.  Organized  by  Copley  Press  president 
I  David  Copley,  the  affair  drew  about  6,000  people. 

I  Under  the  direction  of  famed  restauranteur  Wolf- 
i  gang  Puck,  24  top  California  chefs  were  brought  in 
i  for  the  event,  which  featured  a  variety  of  cuisine 
j  amid  flowing  wine  and  champagne.  More  than  50 
i  California  wineries  poured  their  vintages, 
j  Another  Copley  contribution  came  from  pub- 
I  Usher  Helen  Copley.  She  gave  $500,000  to  the  San 
I  Diego  Host  Committee,  “not  to  the  RepubUcan 
1  National  Committee,”  said  Herb  Klein,  Copley 
i  Newspapers  editor  and  chief.  According  to  Klein, 

I  donations  to  the  local  host  group  were  generally 
made  on  a  nonpartisan  basis.  As  an  example,  he 
noted,  San  Diego  Chargers  owner  Alex  Spanos,  a 
RepubUcan,  and  John  Moores,  owner  of  the  San 
Diego  Padres,  a  Democrat,  each  gave  $250,000. 

—  M.L.  Stein 

Kemp,  Klein  Reunite 
In  San  Diego 

The  GOP  CONVENTION  was  a  reunion  of  sorts 
for  Herb  KleUi,  editor  and  chief  of  Copley  News¬ 
papers,  and  Jack  Kemp,  the  RepubUcan  vice  presi¬ 
dential  nominee.  From  1961  to  1964,  Kemp  was  an 
editorial  writer  and  columnist  for  the  San  Diego 
Union  during  the  off  season  while  he  was  quarter- 
backing  the  Chargers.  In  one  instance,  he  even 
wrote  hard  news  on  an  assignment  to  cover  aYoung 
RepubUcan  convention. 

KleUi,  who  was  the  Union  editor  at  the  time,  rec¬ 
ollected  that  xhen-Union  general  manager  A1 
DeBakcsy  originally  hired  Kemp  to  be  a  community 
relations  representative. 

“I  thought  he  could  be  more  useful  than  that,  so 
I  put  him  on  editorials  and  writing  a  youth  column,” 
Klein  said.  As  a  joumaUst,  Kemp  was  “awkward 
at  first,  but  I  assigned  someone  to  help  him,”  Klein 
said.“He  eventuaUy  became  an  above  average  writer, 
and  he  had  a  lot  of  good  ideas.”  Klein,  White  House 
communications  director  during  the  Nixon  admin¬ 
istration,  and  his  wife  became  good  friends  of  the 
Kemps. 

“To  this  day.  Jack  caUs  me  either  his  father  con¬ 
fessor  or  his  godfather,”  KleUi  said  with  a  chuckle. 

—  M.L.  Stein 


“We  are  an  Olympic 
paper  in  an  Olympic 
area.  I  want  it  to  be 
clear  as  a  bell" 

—  Catherine  Moore, 
publisher, 

Lake  Placid  News 
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Gag  Order 
In  O.  J.  Case 


in  OJ.  Simpson’s 
jRivil  trial  has  issued  a  gag 
Brdcr  so  restrictive  that  one 
wirst  Amendment  attorney 
^rmed  it  “wildly  overbroad.” 

8  The  order  by  Los  Angeles 
.JKgunty  Superior  Court  Judge 
Hiroshi  Fujisaki  was  immedi¬ 
ately  challenged  in  a  suit  by 
several  medir  organizations, 
including  the  Los  Angeles 
J’/wes,  Associated  Press,  NBC, 

CNN  and  Copley  News  Service. 

Under  Fujisaki’s  order,  all  attorneys,  witnesses  and 
litigants  are  forbidden  to  talk  about  the  case  for  the 
duration  of  the  trial,  scheduled  to  start  on  Sept.  17  in 
Santa  Monica. 

If  the  order  sticks,  the  atmosphere  of  the  civil 
case  would  be  far  different  from  Simpson’s  criminal 
trial,  during  which  prosecution  and  defense  lawyers 
spoke  freely  almost  daily'  to  the  more  than  1,000 
reporters  covering  it.  The  cycle  inspired  critics  to 
call  it  a  “circus.” 

The  Times  reported  that  attorneys  emerging  from 
an  hour-long  session  in  the  judge’s  chambers,  where 
they  were  informed  of  the  gag,  declined  to  disclose 
that  the  judge  had  postponed  the  trial  eight  days 
from  its  scheduled  Sept.  9  opening.  Lawyers  for  both 


sides  reportedly  agreed  with 
the  delay. 

Fujisaki  issued  the  gag 
order  unilaterally,  without 
motions  for  it  from  either 
side. 

At  this  writing,  Fujisaki  had 
not  decided  whether  to  allow 
cameras  in  the  courtroom,  as 
the  media  had  requested.  A 
hearing  on  the  issue  was 
scheduled  later  in  the  week. 

Simpson  is  being  sued  for  damages  by  the  fami¬ 
lies  of  Nicole  Brown  Simpson  and  Ronald  Lyle  Gold¬ 
man,  who  were  stabbed  to  death  in  June  1994.  Simp¬ 
son,  a  former  football  star  and  actor,  was  acquitted  of 
the  murders  in  a  sensational  trial. 

Appealing  the  gag  order  to  Fujisaki,  media  attor¬ 
ney  Kelli  L.  Sager,  of  Davis  Wright  Tremaine  in  Los 
Angeles,  said  it  violated  U.S.  and  California  constitu¬ 
tions  because  it  “was  entered  without  any  public 
hearing  and  was  not  accompanied  by  any  findings 
justifying  its  entry.” 

“There  is  no  justification  for  any  in  this  case, 
much  less  the  blanket  gag  order  imposed  by  the 
court,”  the  media  complaint  said,  arguing  that  public 
interest  “far  outweighs  the  remote  possibility  that 
any  further  public  comment  by  the  attorneys,  par- 


News  organizations 
appeal  an  order 
muzzling  participants  in 
Simpson's 
upcoming  civil  trial 


Scenes  like  this,  typical  at  O.J.  Simpson's  criminal  trial  last  year,  would  be  banned  at  his  upcoming  civil  trial, 
thanks  to  an  order  issued  by  Los  Angeles  County  Superior  Court  Judge  Hiroshi  Fujisaki. 
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ties  or  witnesses  about  this  case  could  taint  the  jury 
pool  or  prejudicially  affect  the  outcome  of  the  trial 
in  this  matter.” 

In  an  interview,  however,  Sager  noted  that  the  suit 
will  be  difficult  to  win  because  the  media,  since  they 
are  not  involved  in  the  case,  have  no  legal  standing. 

Her  view  was  confirmed  by  other  attorneys,  who 
also  regarded  the  gag  order  as  one  of  the  toughest 
they  had  seen. 

“It’s  wildly  overbroad,”  said  Rex  Heinke,  a  promi¬ 
nent  Los  Angeles  First  Amendment  expert  who  has 
represented  the  Times  and  other  news  organiza¬ 
tions.  “But  the  problem  for  the  media  is  whether 
they  have  standing  to  challenge  the  order.  Also, 
even  if  the  order  is  overturned,  the  attorneys,  as  a 
practical  matter,  don’t  have  to  talk  to  the  press.” 

Terry  Francke,  executive  director  of  the  California 
First  Amendment  Coalition,  said  the  gag  was  “cer¬ 
tainly  overbroad,  and  its  necessity  is  questionable.” 
The  attorney  said  a  gag  order  might  have  been  war¬ 
ranted  in  Simpson’s  criminal  case,  but  he  saw  no 
“demonstrated  need”  for  one  in  the  civil  trial. 

In  a  Times  interview,  Douglas  Mirell,  a  First 
Amendment  scholar  who  has  fought  gag  orders 
many  times  as  counsel  for  the  American  Civil  Liber¬ 
ties  Union,  termed  Fujisaki’s  dictum  “breathtaking,” 
adding;  “I’ve  never  seen,  in  a  civil  case,  a  gag  order 
that  is  as  broad  and  blunderbuss  as  this  one.” 

“Fve  never  seen, 
in  a  civil  case,  a  gag 
order  that  is  as  broad  and 
blunderbuss  as  this  one” 

—  Douglas  Mirell,  a  First 
Amendment  scholar  who 
has  fought  gag  orders  as 
counsel  for  the  American 
Civil  Liberties  Union 

The  media  contend  there  is  no  reason  to  assume 
tliat  a  gag  order  “will  either  reduce  the  quantity  or 
inflammatory  character  of  information  reported  in 
the  press.” 

“To  the  contrary,  a  gag  order  is  more  likely  to 
result  in  the  media  being  forced  to  rely  on  off-the- 
record  comments,  second-hand  sources,  and  rank 
speculation  instead  of  being  able  to  obtain  informa¬ 
tion  from  individuals  who  have  direct  knowledge.” 

According  to  Sager,  case  law  prevents  such  gag 
orders  unless  less  restrictive  alternatives  have  been 
considered,  which  Fujisaki  has  failed  to  do. 

If  Fujisaki  refuses  to  vacate  his  ruling,  the  suit  will 
be  carried  to  the  state  appellate  court,  Sager  said. 

Gag  orders  have  been  upheld  in  several  trials, 
mostly  criminal. 

In  1992,  lawyers  were  ordered  to  button  up  in  the 
rape  trial  of  boxer  Mike  Tyson,  who  was  convicted 
and  sentenced  to  prison. 
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Border  agents  get 
media  instructions 

CUSTOMS  AGENTS  ARE  going  to  be  nice  to  journal¬ 
ists  crossing  the  Califiomia-Mexico  border  to  cover 
the  Republican  National  Convention  in  San  Diego. 

According  to  the  San  Diego  Union-Tribune,  the 
U.S.  Customs  Service  has  issued  memos  to  its  border 
agents  on  “media  etiquette.” 

Personnel  were  admonished:  “Never  put  your 
hand  in  front  of  your  face  or  the  camera,  and  you 
certainly  should  not  take  film  from  cameramen.” 

The  Union-Tribune  quoted  customs  spokesman 
Louis  Semon  as  saying  the  instructions  may  appear 
elementary  to  some,  but  he  added:  “In  past  experi¬ 
ences,  we  have  had  those  things  happen.  We  don’t 
want  to  seem  hostile  to  the  media.” 

The  customs  memo  goes  on  to  advise  ^ents; 

“There  will  be  occasions  when  reporters  may 
address  questions  directly  to  officers.  If  that  should 
occur,  look  to  the  Public  Information  Officer  for 
approval,  and  then  give  brief  responses  if  you  wish, 
being  careful  not  to  divulge  law  enforcement-sensi¬ 
tive  information  or  to  express  personal  opinions.” 

Union-Tribune  staff  writer  Valerie  Alvord  observed 
in  the  story  that  the  above  instruction  “seemed 
designed  to  protect  the  Customs  Service  more  than 
reporters  looking  for  a  story.”  She  noted  that  inspec¬ 
tors  have  often  alleged  corruption  in  the  service’s 
San  Diego  office  and  have  leaked  memos  to  the 
media  on  such  matters  as  drugs  pouring  across  the 
border  and  unexamined  trucks. 

Semon  said  two  public  information  officers  will  be 
on  duty  at  the  San  Ysidro  border  24  hours  a  day  dur¬ 
ing  the  Aug.  12-15  convention  and  that  two  more 
press  officers  from  Washington  are  flying  in  to  help 
direct  media  representatives  cros-sing  the  border. 

One  Customs  Service  memo  also  points  out  how 
inspectors  should  manage  the  news,  Alvord  wrote. 

“If  you  see  unescorted  news  crews,”  the  missive 
said,  “please  tell  them  as  courteously  as  possible  that 
they  are  on  restricted  federal  property,  and  that  you 
will  get  an  escort  for  them  as  soon  as  possible.  Ask 
them  not  to  take  photos  while  they  are  waiting,  and 
be  cautious  to  limit  your  conversation  with  them.” 

Open  govt  group 

The  VIRGINIA  COALITION  for  Open  Government 
has  been  formed  to  protect  and  expand  citizens’ 
access  to  public  information  and  to  fight  unneces¬ 
sary  secrec>'  and  censorship  in  local  and  state  gov¬ 
ernment.  Sponsored  by  the  state’s  major  press  groups, 
the  Virginia  Library  Association,  leading  newspapers 
and  television  stations,  journalism  educators  and 
First  Amendment  lawyers,  the  Roanoke-based  coali¬ 
tion’s  work  will  be  mostly  educational,  since  state  laws 
for  nonprofit  groups  limit  their  lobbying  activities. 

Similar  groups  exist  in  Florida,  Georgia,  Texas 
and  several  other  states. 
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Growth  Looks 
Steady  Into  2000 


Forecast  says 
spending  on 
newspapers  will 
hit  $65.8  billion 
by  the  year 
2(HK),  a  31%  gain ' 
over  1995 


SPENDING  ON  U.S.  newspapers  will  soar 
to  $65.8  billion  by  the  year  2000,  a  31% 
improvement  over  1995,  according  to  a 
leading  industry  forecaster. 

In  a  just-released,  comprehensive 
report,  the  New  York  investment  bank  Veronis, 

Suhler  &  Associates  Inc.  projected  advertising 
spending  on  dailies  and  weeklies  will  total  $53.2 
billion  by  2000, 32%  better  than  last  year. 

Newspapers’  ad  business  is  expected  to  grow 
5.7%  a  year  in  the  latter  half  of  the  decade,  better 
than  twice  the  2.5%  pace  of  the  previous  five 
years. 

Circulation  spending  in 
2000  will  amount  to  $12.6 
billion,  up  24.8%,  forecasters 
say. 

Classified,  which  accounts 
for  38.1%  of  daily  newspaper 
ad  revenue,  is  expected  to 
achieve  healthy  increases  in 
the  coming  years,  but  not  the 
double-digit  growth  of  recent 
times. 

Classified  increases  are  expected  to  soften  in  the 
short  term  but  to  gain  momentum  by  2000,  when 
the  category  could  see  revenues  advance  11.5%, 
the  report  said.  Classified  is  projected  to  take  in 
$19.8  billion  that  year,  a  healthy  44.5%  increase 
over  1995. 

Retail  is  also  expected  to  post  solid  advances, 
reaching  $22.3  billion  by  2000,  a  23.2%  improve¬ 
ment. 

National  advertising,  aided  this  year  by  the 
Atlanta  Olympics  and  expected  to  get  the  help  of  a 
better  economy  through  the  rest  of  the  decade, 
looks  to  deliver  $5.3  billion  by  2000, 26.2%  better 
than  in  1995. 

Reversing  the  declines  of  past  years,  weekday 
and  Sunday  circulation  numbers  are  expected  to 
actually  rise,  though  ever  so  slightly.  This,  even 
though  newspapers  will  probably  continue  charg¬ 
ing  readers  more. 

Aggregate  daily  circulation  is  expected  to  inch 
up  0.1%  through  2000,  in  contrast  with  a  0.9% 
decline  in  the  early  1990s. 

“While  the  strongest  components  of  the  newspa¬ 
per  industry  —  morning  and  Sunday  editions  — 
will  be  expanding,  the  weakest  components  — 
evening  editions  —  will  be  contracting  at  a  slower 
rate  than  in  the  past,”  Veronis,  Suhler  said. 

Substantial  growth  in  the  number  of  adults  aged 


45  and  over,  newspapers’  core  audience,  is  expect¬ 
ed  to  help  stem  circulation  erosion. 

Total  daily  circulation  will  amount  to  60  million 
by  2000,  the  report  said,  up  a  fraction  from  last 
year’s  59.8  million. 

Meanwhile,  the  average  price  of  weekday  edi¬ 
tions  is  expected  to  advance  4.5%  annually,  com¬ 
pared  with  4.3%  a  year  during  the  previous  five 
years. 

Circulation  spending  on  weekday  and  Sunday 
editions  will  grow  to  $12.1  billion  by  2000,  up 
24.7%  over  1995. This  represents  a  4.6%  annual 
increase  —  a  laudable 

improvement  over  the  1 .9%  TwO  lITlpOrtClTlt 

growth  of  the  early  1990s,  trends  wUl  affcCt 
which  brought  the  worst 

newspaper  recession  in  a  netVSpdpeTS  in  the 

half-century.  comiug  veurs:  the 

Spurred  by  population  /  *  •  /• 

growth  in  suburban  and  rural  Clustering  OJ 
areas,  the  nondaily  press,  properties  and  the 
which  has  witnessed  tremen-  » .  .  . .  ^ 

dous  success  in  recent  years,  elimination  OJ 
will  likely  experience  contin-  joint  Operating 
ued  prosperity  through  the 
rest  of  the  decade  agreements 

By  2000,  spending  on 

weeklies  will  jump  36.2%  over  last  year’s  levels,  to 
$6.4  billion,  the  investment  bank  expected.  Ad 
spending  will  reach  $5.9  billion,  up  37.2%.  The 
weeklies  are  expected  to  impose  only  modest 
price  increases. 

Newsprint  prices,  finally  dropping  from  record 
levels,  will  likely  maintain  their  influence  on  news¬ 
paper  cost  structures  for  a  while. 

Newsprint,  “still  in  the  upper  range  of  historical 
pricing,”  will  continue  to  pressure  publishers  to 
reduce  costs  in  order  to  maintain  growth  in  prof¬ 
itability,  the  report  said.  But  recent  declines  in 
newsprint  expense  will  relieve  pressure  to  boost 
per-copy  prices  further  in  a  price-sensitive  maritet, 
it  added. 

The  forecast  predicted  two  important  trends  will 
affect  newspapers  in  the  coming  years:  the  cluster¬ 
ing  of  properties  and  the  elimination  of  joint  oper¬ 
ating  agreements  0OAs). 

“Through  acquisitions  of  newspapers  in  contigu¬ 
ous  communities,  publishers  will  be  able  to 
increase  profitability  by  offering  advertisers,  partic¬ 
ularly  national  and  regional  retailers,  a  single  buy 
for  a  larger  geographic  area,  and  by  combining 

(See  Forecast  on  page  36) 
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BY  DEBRA  GERSH  HERNANDEZ 


Press  Basher 
Turns  J-School  Tutor 


MARYLAND  GOV  William  Donald  Schaefer 
m  dislikes  the  press  so  vehemently  and  unapologeti- 
J  calte  it’s  hard  to  imagine  him  spending  time  in  his 
^**"^fS|-poiitical  career  in  front  of  a  class  of  journalism 
g  students  —  but  he  did. 

^  Schaefer  has  team-taught  a  public  policy  class  at 
5^,  , the  University  of  Maryland’s  School  of  Public  Affairs 
for  graduate  journalism  students. 

One  of  two  teachers  who  pair  up  for  the  weekly 
class,  Schaefer  drew  upon  his  long  political  career 
—  including  stints  as  a  member  and  president  of  the 
Baltimore  city  council,  mayor  and  governor  —  to 
give  students  real-life  exam¬ 
ples  of  how  public  policy  is 
made. 

“It  s  ironic,  because  I  am 
not  a  proponent  of  the  press,” 
said  Schaefer  during  an  inter¬ 
view  in  his  campus  office  in 
College  Park,  Md.“In  fact,  I  am 
very  anti-press.  I  don’t  like  the 
people  in  the  press.  I  never 
got  along  with  them.  So  it  was 
strange  to  go  into  teaching  a 
journalism  class.” 

Schaefer  conceded  that  he  got  off  on  the  wrong 
foot  with  the  students  “because  I  told  them  I  didn’t 
like  them,  and  I  didn’t  like  them  because  they  were 
journalism  students,  and  I  would  be  on  the  opposite 
side.” 

But  the  students  had  their  own  preconceived 
notions  about  the  former  governor,  he  said,  remaric- 
ing,  “They’re  students,  and  they  know  that  every¬ 
body  in  public  life  is  crooked. 

“And  then,”  he  added,  “when  they  find  out  that 
maybe  you’ve  done  some  good,  and  you’re  able  to 
point  out  some  of  the  things  that  did  happen  during 
your  time,  they’re  pretty  willing  to  accept  that.” 

Schaefer  said  he  told  the  class  about  officials  who 
he  thought  “were  lazy,  didn’t  work,  didn’t  care”  but 
also  cited  positive  examples. 

By  about  the  third  lecture,  though,  Schaefer  said 
adversarial  positions  eased  and  students  “no  longer 
looked  on  me  as  the  enemy,  and  I  no  longer  looked 
at  them  as  the  enemy.” 

To  find  common  ground,  the  former  governor 
said  he  had  to  get  over  his  wariness  of  the  press,  a 
wariness  ingrained  during  his  years  in  political 
office.  At  the  same  time,  he  tried  to  get  the  class  to 
understand  that  all  politicians  aren’t  crooks. 

“What  I  tried  to  get  over  [was],  when  I  was  in 
public  office,  we  were  always  defensive.  The  press 
was  always  probing.  Everything  that  we  did  on  the 


Feisty  former 
governor  dislikes 
journalists  but 
teaches  them 
anyway 


positive  side  was  laughed  at.  If  it  was  negative,  it  was 
of  interest,”  he  said. 

“After  time,  you  get  to  trust  certain  reporters,” 
Schaefer  added.  “You  know  that  you  won’t  get  a 
good  story,  but  you  won’t  get  a  bad  story,  and  all  you 
ask  for  is  a  fair  story.” 

He  tried  to  explain  that  “everyone  in  government 
is  not  out  to  feather  their  own  nest,  and  that  they’re 
not  all  crooked,  that  some  really  do  care  about  peo¬ 
ple,  and  they  ought  to  try  to  differentiate  between 
those  who  are  out  to  make  a  buck  and  those  who 
really  have  some  interest  in  public  policy.” 

“I  also  told  them  that  they  have 
a  great  influence,”  he  said.  “You 
know,  the  press  is  a  powerful 
instrument.  And  once  you’re  a  tar¬ 
get  of  their  stories,  it’s  tough.” 

Schaefer  suggested  that  when 
dealing  with  a  public  official,  “give 
him  half  a  break,  and  you’ll  get 
more  out  of  it.”  In  addition,  he 
tilled  students  to  “try  to  find  out 
what  the  motivation  of  the  person 
in  public  life  is.” 

“Are  you  there  for  yourself?  Are 
you  there  to  make  money?  Are  you 
there  to  be  powerful?  Or  are  you 
there  to  help  people?”  he  said. 

“I  was  able  to  show  them  that  in 
the  legislature,  one  third  didn’t 
work  at  all,  one  third  did  some 
work,  one  third  ran  the  legislature,” 
he  added.  “So  that  gave  them  the 
practical  side.” 

It  is  precisely  that  practical  side 
that  the  team-teaching  program  is 
designed  to  relay. 

“It’s  a  really  neat  partnership  between  the  School 
of  Public  Affairs  and  the  College  of  Journalism,”  com¬ 
mented  Susan  C.  Schwab,  dean  of  the  School  of  Pub¬ 
lic  Af&irs. 

Graduate  journalism  students,  who  work  for  the 
Capital  News  Service,  attend  one  day  of  classes  a 
week,  with  a  lesson  in  the  morning  and  then  a  team¬ 
teaching  seminar  with  professionals  in  the  after¬ 
noon,  Schwab  explained. 

“What  makes  it  unique  is  you  get  a  group  of  work¬ 
ing  journalists,  sort  of  in  the  first  couple  of  years  of 
their  careers  and  they  sit  down  for  a  semester  with 
career-practicing  public  figures.  They  sit  down  with 
people  who  have  been  dealing  with  the  press  all  of 
their  careers  under  very  different  circumstances,” 
she  said. 


"in  fact,  I  am  very  anti- 
press.  I  don't  like  the 
people  in  the  press.  I 
never  got  along  with 
them.  So  it  was  strange 
to  go  into  teaching  a 
journalism  class.” 

—  Former  Maryland  Gov. 
William  Donald  Schaefer 
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For  the  students,  “it’s  probably  the  only  time 
they’re  going  to  be  able  to  sit  down  with  public  fig¬ 
ures  who  aren’t  going  througii  a  kind  of  on-the- 
record/off-the-record  exercise,”  Schwab  noted. 

For  the  instructors,  she  continued,  it  is  “rather 
interesting  not  being  constrained  by  a  career’s 
worth  of  relationships  with  the  press  that  we 
brought  to  the  table." 

For  his  part,  Schaefer  isn’t  pursuing  an  academic 
career. 

“I  could  be  absorbed  into  this  atmosphere.  I  don’t 
want  to  be  absorbed  into  this  atmosphere,”  he  said. 
“I  want  to  stay  out.  If  I’m  absorbed.  I’ve  lost  my 
effectiveness.” 

Schaefer  said  he  has  learned  a  lot  from  the  expe¬ 
rience  and  believes  it  will  make  the  students  better 
journalists. 

“The  most  important  thing  is  an  open  mind,”  he 
advised  the  students.  “Do  your  job  and  understand 
how  important  you  are.  Man,  you  can  kill  a  person. 
One  story,  you’re  dead.  They  tar  you,  you  never  get 
the  tar  off.” 

These  days,  the  former  legislator,  who  would  tell 
off  reporters  whose  stories  he  didn’t  like  and  shut 
others  out  completely,  says  he  tells  politicians,  “Get 
on  the  good  side  of  the  press. 

“Always  keep  an  open  door,  keep  an  open  mind, 
give  them  a  break  and  most  of  them’U  give  you  a 
break. 

“If  you  can  deal  with  people,  you  can  deal  with 
reporters,”  he  adds.  “They’re  people,  but  they’re 
reporters. 

“I  would  say  you  can’t  win  with  the  press.  You 
can’t  beat  them.  You  just  can’t  beat  them,  so  do  the 
best  you  can.” 

Schaefer  also  apparently  believed  if  you  can’t  beat 
them,  join  them,  as  he  and  about  a  dozen  other 
investors  tried  their  hand  at  putting  out  a  weekly 
community  paper,  Baltimore  News. 

“I  had  a  theory,”  he  recalled.  “I  wanted  to  have  an 
upbeat  paper. We  missed  that.” 

Although  the  limited-distribution  free  paper  ran 
out  of  money  and  had  to  close  down,  Schaefer 
expected  a  revival  when  new  investors  come  on 
board. 

“It  had  some  little  difficulties,  some  under¬ 
financed  distribution  and  all  the  rest  of  it,  but  peo¬ 
ple  read  this  paper,”  he  said. 

“They  really  read  it.  We  had  people  starving  for 
something  like  this. 

“Our  trouble  is  you  need  advertising,”  he  said,“and 
you  need  six  pages  of  advertising  in  order  to  put 
your  paper  out.” 

“A  whole  lot  of  advertisers  want  to  advertise,  but 
they  don’t  want  to  put  their  money  in  and  have  the 
paper  fold. 

“So  what  we’re  actually'  trying  to  do  is  get  a  com¬ 
mitment  for  four  months  of  advertising.  Give  us  a 
contract  for  four  months,  we’ll  know  how  much 
money  we’ve  got  and  then  we’ll  know  whether 
we’re  going  to  make  it  or  not.” 

Schaefer  said  “people  are  responding  to  that,  but 
everybody  wants  to  be  last.  I  go  to  a  restaurant 
every  Saturday  night  and  they’re  going  to  take  an  ad, 
but  they  want  to  be  the  last  ones,  put  you  over  the 
hiU.” 


Newspaper  Says 
It  Knows  Who 
Killed  Reporter 

The  IRISH  INDEPENDENT  newspaper  says  it  knows 
who  ordered  the  murder  of  award-winning  investiga¬ 
tive  journalist  Vemoica  Guerin,  3‘>,  and  says  he’s  untouch¬ 
able. 

Guerin  was  killed  by  five  bullets  as  she  sat  in  her  car  at 
a  traffic  light.Two  men  on  a  motorcycle  drove  alongside 
her  car  and  the  pillion  rider  opened  fire. 

“We  in  this  newspaper  know  who  was  responsible  for 
the  attacks  on  our  colleague,”  the  daily  newspaper  said 
in  a  front-page  article.  “The  same  person  is  closely  linked 
to  the  criminal  who  we  believe  masterminded  her  mur¬ 
der.  They  are  free.  We  are  gagged  by  outmoded  (libel) 
laws.” 

Guerin  specialized  in  writing  about  the  crime  barons 
in  Ireland  for  the  Sunday  Independent.  She  had  been 
shot  in  the  leg  last  year  and  had  shots  fired  at  her  home 
but  had  refused  protection  saying  it  would  inhibit  her 
work. 

The  daily  Independent  says  police  believe  the  “hit”  was 
ordered  by  a  major  criminal  figure  known  to  be  making 
huge  profits  firom  trafficking  in  ecstasy  and  cannabis. 

Guerin  was  working  on  a  series  of  profiles  of  drug 
lords  when  she  was  murdered. 

The  daily  Independent  said  she  had  been  receiving 
threatening  and  intimidating  telephone  calls  by  a  crimi¬ 
nal  associate  of  the  prime  suspect. 

There  now  have  been  12  unsolved  contract  killings  in 
Dublin  since  August  1994,  but  the  coldblooded  murder  of 
the  journalist  has  left  Ireland  stimned. 

In  the  Irish  pariiament.  Prime  Minister  John  Bntton 
called  the  murder  “sinister  in  the  extreme.” 

Opposition  leader  Bertie  Ahem  said  no  effort  should 
be  spared  in  tracking  down  her  killers  and  those  who 
ordered  the  murder. 

“Her  murder  represents  a  direct  attack  on  our  democ¬ 
racy  and  the  right  to  freedom  of  speech,”  he  said. 

Independent  Newspapers  chairman  Tony  O’Reilly  also 
said  the  murder  was  a  direct  attack  on  democracy. 

“The  people  who  assassinated  Veronica  are  tryii^  to 
murder  the  freedom  to  investigate  and  report  the  troth 
about  our  society,”  he  said  in  a  statement. 

Among  her  awards  was  one  received  in  New  York  from 
the  Committee  to  Protect  Journalists  for  “her  fearless 
exposure  of  the  Dublin  criminal  underworid.” 

A  reward  of  more  than  $150,000  was  offered  by  the 
Sunday  Independent  for  information  leading  to  the  arrest 
of  the  killers. 

The  editors  of  19  newspapers  in  Britain  and  Ireland 
signed  a  statement  saying  they  viewed  the  murder  as  a 
fundamental  attack  on  the  free  press  which  they  said  was 
essential  to  the  democratic  process. 

“We  hereby  commit  our  news  organizations  to  con¬ 
tinue  the  investigation  of  the  stories  which  cost  Veronica 
Guerin  her  life,”  the  statement  said. 

Sundo)’  Independent  editor  Aengus  Fanning  said  the 
murder  was  Irish  journalism’s  darkest  day,  but  would  not 
intimidate  its  reporters. 

“Veronica’s  death  will  reinvigorate  and  reinspire  Irish 
journalists,”  he  said.  —  Alan  Harman 
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Aussie  Premier 
Blackballs  Daily 

PREMIER  ROB  BORBIDGE  of 
Queensland,  Australia,  has  black¬ 
balled  the  state’s  biggest  newspaper, 
banned  his  staff  from  talking  to  its 
reporters  and  cut  government  advertis¬ 
ing  in  the  daily. 

Borbidge  was  upset  about  Courier 
Mail  reports  on  legislation  being  consid¬ 
ered  by  the  state  parliament  that  would 
give  the  government  power  to  fire  civil 
servants  without  giving  reasons  and 
without  chance  for  appeal. 

In  a  radio  interview,  Borbidge  said  the 
newspaper  was  mismanaged,  biased  and 
immature.  He  said  he  stopped  his  staff 
from  talking  to  Courier  Mail  reporters 
because  their  comments  could  be  mis¬ 
represented. 

“On  particular  issues,  they  have  a 
responsibility  to  make  sure  both  sides  of 
the  story  are  put  forward,  and  they  don’t 
do  that,”  he  said.  “The  newspaper  seems 
intent  on  spending  most  of  its  time  pur¬ 
suing  issues  that  ate  all  the  go  at  all  the 
trendy,  politically  correct  cafe  settings 
around  the  country.” 

Courier  Mail  editor,  Chris  Mitchell,  in 
a  newspaper  interview,  denied  his  paper 
was  biased  and  said  it  had  been  equally 
critical  of  political  parties. 

“This  is  a  well-thought-out  strategy  to 
keep  the  Courier  Mail  quiet  and  to  stop 
us  scrutinizing  the  government,”  the  edi¬ 
tor  said.  “There  is  a  basic  belief  held  by 
some  governments  that  you  can  brow¬ 
beat  the  media  because  the  media’s  role 
is  to  disseminate  their  ideas  rather  than 
to  scrutinize  them.”  —  Alan  Harman 

Battle  Heats  Up 
For  Fairfax 

U.S.-OWNED  BANKERS  Trust 
Australia  has  received  government 
approval  to  expand  its  investment  in  the 
Australian  newspaper  group  John 
Fairfax  Holdings  Ltd.  to  14.99%,  from  8%. 

The  decision  came  weeks  after 
Communications  Minister  Richard 
Alston  atmounced  details  of  a  planned 
review  of  media-ownership  rules.  The 
review  is  expected  to  recommend 
changes  that  will  result  in  Fairfax  getting 
new  ownership. 

Under  current  government  regula¬ 
tions,  a  single  foreign  concern  is  forbid¬ 
den  to  own  more  than  25%  of  a  metro¬ 


politan  newspaper  company,  with  unre¬ 
lated  foreign  interests  allowed  up  to 
another  5%. 

Bankers  Trust  is  positioning  itself  to 
benefit  from  the  rule  change.  It  received 
approval  for  its  increased  Fairfax  invest¬ 
ment  after  giving  assurances  that  its 
investment  was  not  part  of  a  move  for 
control  and  that  it  was  not  acting  on 
behalf  of  another  party. 

Those  assurances  were  requested 
because  Bankers  Trust  has  acted  as  an 
adviser  to  Tony  O’Reilly’s  media  inter¬ 
ests,  including  Independent  Newspapers 
PLC  of  Ireland,  an  earlier,  unsuccessful 
bidder  for  Fairfax. 

Bankers  Trust  was  given  12  months  to 
boost  its  holding  of  nonvoting  shares.  It 
is  restricted  to  5%  of  voting  shares. 

Spokesman  Stephen  Mills  said  there 
was  nothing  unusual  about  the  invest¬ 
ment,  that  the  company  often  had  to  go 
through  the  Treasury  Department  for 
permission  to  invest  because  of  its  U.S. 
parentage. 

Once  Bankers  Trust  acquires  its  addi¬ 
tional  equity,  four  major  players  will  hold 
60%  of  Fairfax’s  shares.  Canadian  Conrad 
Black’s  Telegraph  PLC  owns  25%,  Kerry 
Packer’s  Publishing  and  Broadcasting 
Ltd.,  15%,  and  Rupert  Murdoch’s  News 
Corp.  nearly  5%. 

Publishing  and  Broadcasting  recently 
repeated  its  desire  to  take  over  and 
merge  with  Fairfax,  whose  publications 
include  the  Sydney  Morning  Herald  and 
Melbourne  Age.  —  Alan  Harman 

Canadian 
Companies 
Report  Earnings 

Thomson  cores  profits  inched 

up  in  the  second  quarter,  while 
another  Canadian  media  giant,  Southam 
Inc.,  reported  slightly  lower  earnings. 

Thomson  earned  $89  million  (U.S.),  or 
ISt  per  share,  a  6%  net  improvement. 
Revenues  slipped  about  4%  to  $1.76  bil¬ 
lion. 

The  newspaper  division  took  in  $305 
million,  up  5%.Thomson  cited  the  “note¬ 
worthy  contributions”  of  U.S.  properties 
in  the  South  and  Midwest  as  well  as 
those  of  the  Toronto  Globe  and  Mail. 

Ad  revenues  grew  in  all  categories 
except  national.  Linage  was  also  higher, 
primarily  due  to  classified  growth. 

U.S.  circulation  increased  slightly. 
Canadian  circulation  dipped,  despite 


growth  in  Saturday  editions,  including 
the  Globe  and  Maifs. 

Thomson  reported  half-year  operating 
earnings  of  $210  million,  up  5%. 
Revenues  slipped  3%  to  $3  09  billion. 

Southam  recorded  profits  of  $  14.5  mil¬ 
lion  (Canadian),  or  19^  per  share,  a  5% 
decline.  Revenues  moved  up  7%  to 
$284.7  million. 

Newspaper  earnings  dipped  4%  lower 
to  $25.2  million,  largely  due  to  newsprint 
prices,  as  revenues  rose  5%  to  $234.1 
million. 

ROP  advertising  revenue  at  the  com¬ 
pany’s  dailies  grew  3%.The  national  cate¬ 
gory  performed  best,  with  revenue  gain¬ 
ing  10%.  Classified  moved  up  2%,  while 
retail  dipped  slightly.  Circulation  rev¬ 
enues  advanced  7%. 

About  one-half  of  the  ad  increases  and 
one-third  of  the  circulation  improvement 
were  attributed  to  St.  Catharines 
Standard  Ltd.,  a  publisher  of  dailies, 
weeklies  and  shoppers  acquired  in  April. 

For  the  half-year,  Southam’s  net 
income  fell  9%  to  $16.9  million,  or  22* 
per  share,  on  6%  healthier  revenues  of 
$502.1  million. 

Montreal-based  newsprint  maker 
Avenor  Inc.  suffered  a  quarterly  net  loss 
of  $14.4  million  (Canadian),  or  23<  per 
share,  compared  with  a  $71 .5  million  net 
profit  in  the  same  term  last  year. 
Revenues  plummeted  27%  to  $481.6  mil¬ 
lion. 

The  results  were  attributed  to  soften¬ 
ing  pulp  prices,  lower  newsprint  ship¬ 
ments  and  “market-related  downtime.” 

For  the  six  months,  Avenor  reaped 
earnings  of  $24.8  million,  or  37<  per 
share,  an  81%  decline.  Revenues  dipped 
slightly  to  $926.7  million. 

Inquirer  Offers 
Guide  For  Students 

The  PHILADELPHIA  INQUIRER  has 
produced  a  special  color  section 
designed  to  guide  and  entertain  college 
freshmen  as  they  acclimate  themselves 
to  the  Philadelphia  area. 

Plans  call  for  the  section,  Philly  101;  A 
Crash  Course  on  the  Philadelphia  Scene, 
to  be  distributed  in  the  paper  Sept.  5.  A 
week  later,  100,000  overrun  copies  are 
to  be  distributed  free  at  local  colleges, 
universities,  and  retail  stores. 

The  section  will  include  features  on 
fashion,  food,  and  fiin,  and  will  provide 
practical  information  about  safety  and 
Internet  sites. 
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Foreign  Firms 
Dumped  Presses 


BWORD  from  the  U.S.  Department  of  Com- 
reign  manufacturers  dumped  double-wide 
:r  presses  on  the  U.S.  market  —  or,  in  the 
:  argot  sprinkled  throughout  the  nearly 
ruling,  they  sold  LNPPs  at  LTFV 
onth,  the  Commerce  Department’s  Inter- 
rade  Administration  issued  final  determi¬ 
nations  in  response  to  a  June  1S>95  petition  by  Rock¬ 
well  Graphic  Systems  (JE&P,  July  29,  1995,  p.  26). 
Consistent  with  its  preliminary  findings  in  February, 
Commerce  determined  that  large  newspaper  print¬ 
ing  presses  and  components  from  Germany  and 
Japan  “are  being,  or  are  likely 
to  be,  sold  in  the  United  States 
at  less  than  fair  value.” 

Interestingly,  though  Rock¬ 
well  succeeded  and  won  gov¬ 
ernment  support  on  most  of 
the  issues,  Rockwell’s  overall 
assessment  of  the  dispute 
resembled  views  expressed 
by  its  foreign  competitors  — 
although  the  petitioner  and 
respondents  differed  in  the 
particulars. 

“This  is  not  a  simple  issue,  and  it’s  not  an  issue 
that  the  Department  of  Commerce  is  accustomed  to 
dealing  with,”  said  Rockwell  attorney  Paul  Eck. 
Among  the  determination’s  various  “methodology 
and  accounting  assumptions,”  he  said,  “there  were 
some  items  we  disagreed  with.” 

The  department  typically  deals  with  “a  hundred 
thousand  widgets  coming  in  every  boatload,  not  one 
press  every  four  years,”  said  Eck.  “So  they  really  had 
to  screw  their  thinking  hat  on  differently,  and  not  all 
of  them  succeeded  in  that  intellectual  leap.” 

German  press  makers  MAN  Roland  Druckmaschi- 
nen  AG  and  Koenig  8^  Bauer-Albert  AG  were 
assigned  dumping  margins  of  30.8%  and  46.4%, 
respectively.  Commerce  said  it  levied  the  higher 
amount  on  KBA  for  failing  to  respond  to  a  question- 
naire.The  lack  of  information  allowed  the  agency  to 
use  “otherwise  available”  information  and  draw 
adverse  inferences  “against  a  party  that  has  failed  to 


Commerce 
Dept,  sides  with 
Rockwell;  levies 
await  order 
after  ITC  ruling 


cooperate.”  Commerce  figured  KBA’s  margin  using 
information  about  the  bid  price  for  a  sale  of  a  MAN 
Roland  press  and  modification  to  Rockwell’s  calcula¬ 
tion  of  the  constructed  value  of  the  press. 

The  German  press  manufacturers  were  investi¬ 
gated  for  the  period  July  1, 1993,  to  June  30, 1995, 
the  date  Rockwell  petitioned  the  government. 

Commerce  assigned  the  Japanese  press  makers 
margins  of  62.96%  for  Mitsubishi  Heavy  Industries 
Ltd.  and  56.28%  for  Tokyo  Kikai  Seisakusho  Ltd.  The 
firms  were  investigated  for  periods  commencing  on 
July  1  of  1991  and  1992,  respectively. 

Mitsubishi’s  huge  press  order  from  the  Washing¬ 
ton  Post  in  May  1S>95  spariced  Rockwell’s  action.  In 
the  months  before  the  sale,  the  Post  had  eliminated 
all  but  the  Rockwell  and  Mitsubishi  bids.  With  its 
presses  yet  to  be  manufactured,  the  Post's  purchase 
was  excluded  from  the  investigation. 

A  year  later,  Rockwell  announced  plans  to  sell  its 
printing  press  business  to  a  partnership  led  by  the 
division’s  chief  executive.The  independent  business 
will  adopt  the  name  Goss  Graphic  Systems.  Rock¬ 
well  said  the  sale  is  on  track  to  close  in  the  middle 
of  September. 

Unlike  the  February  finding,  in  making  a  final 
determination,  the  Commerce  Department  “clari¬ 
fied”  the  scope  of  its  investigation  to  include  incom¬ 
plete  press  systems,  additions  and  components,  as 
well  as  parts  thereof  that,  when  taken  together,“con- 
stitute  at  least  50  percent  of  the  cost  of  manufacture 
of  the  [large  newspaper  press]  component  of  which 
they  are  a  part.” 

Yoshihiro  Saito,  attorney  for  TKS,  said  he  thought 
the  clarification  “set  back  the  interests”  of  the  Ger¬ 
man  press  makers  more  than  their  Japanese  coun¬ 
terparts.  The  reason,  he  said,  was  the  heavy  German 
investments  in  U.S.  manufacturing  plants,  which  stiU 
require  some  parts  and  subassemblies  from  Ger¬ 
many  that  are  included  in  the  dumping  investigation 
unless  they  fail  to  reach  the  50%  threshold. 

“That  will  probably  be  a  disincentive  for  Germans 
to  build  presses  in  this  country — unless,  of  course,  they 
find  parts  suppliers  in  the  United  States,”  Saito  said. 


TKS 


•4 

18 


^  Rocl^cU 


^phic  Systems 


Ptesse- 


A  source  close  to  the  proceedings,  speaking  on 
condition  of  anonymity,  found  the  clarification  trou¬ 
bling  for  another  reason.  Provisions  of  the  law  aris¬ 
ing  from  the  latest  trade  agreement,  he  said,  allow 
companies  under  investigation  to  challenge  an 
accuser’s  standing  as  representative  of  the  U.S. 
industry.  Def>ending  on  an  investigation’s  scope,  a 
challenge  may  require  Commerce  to  ask  other 
domestic  producers  if  they  support  the  petition. 

Mitsubishi  challenged  Rockwell  early  in  the  inves¬ 
tigation.  Government  sources  described  the  think¬ 
ing  behind  it  as  “if  you  don’t  produce  the  widgets  . . . 
you  can’t  be  a  part  of  that  industry.”  The  challenge, 
said  the  source  outside  government,  “was  defined  to 
include  a  broad  array  of  material  or  products  other 
than  large  newspaper  presses.”  His  impression  was 
that  in  the  face  of  the  challenge,  Rockwell  “made 
certain  representations”  that  led  the  department  to 
think  the  scope  of  the  probe  was  narrow  enough 
not  to  require  an  industry  poll. 

Rockwell  attorney  Eck  said  he  was  unaware  of 
the  challenge  or  any  basis  for  it. 

What  was  troubling,  according  to  the  source,  was 
that  the  clarification  was  made  after  the  period 
when  polling  would  have  been  conducted  but 
before  the  final  determination. 

An  apf)eal  of  this  issue  can  be  made  before  the 
the  U.S.  Court  of  International  Trade,  which  sits  in 
New  York.  Failing  there,  the  case  may  be  bumped 
back  to  Washington,  D.C.,  where  it  would  be 
appealed  to  the  U.S.  Circuit  Court. 

Though  such  matters  are  also  heard  by  the  World 
Trade  Organization,  only  governments  can  bring 
cases  there. 

For  now,  the  matter  returns  to  the  U.S.  Interna¬ 
tional  Trade  Commission,  which  is  expected  to  rule 
within  days  on  whether  the  dumping  materially 
injures,  or  threatens  to  injure,  a  U.S.  industry.  Last 
August,  a  six-member  panel  of  the  ITC,  an  indepen¬ 
dent  federal  agency',  found  “reasonable  indication”  of 
injury  {E&P,  Sept.  9, 1995,  p.  13). 

MAN  Roland  said  it  was  convinced  that  “an  objec¬ 
tive  and  nonpolitical”  determination  by  the  ITC 
would  find  that  its  sales  have  not  injured  the  U.S. 
industry,  but  the  decision  will  “not  affect  MAN 
Roland’s  commitment  to  the  U.S.  market.” 

Ronald  R.  Fhrhardt,  Mitsubishi  Lithographic 
Presses  U.S.A.  Inc.  sales  manager,  refused  to  com¬ 
ment  imtil  the  ITC  makes  a  final  determination 
“because  the  ITC  decision  is  the  important  one.” 

Rockwell  attorney  Fck  said  ITC  determinations  of 


sive  we’ve  been  to  their  predatory  pricing,  and  of 
responding  competitively  to  minimize  their  damage 
to  us.  In  a  way,  we  are  penalized  for  competent  man¬ 
agement  by  reacting  and  adjusting  to  their  below- 


On  E&P's  Wednesday  deadline,  the  ITC  voted 
5-0  affirming  injury.  The  Commerce  Dept,  has  until 
Sept.  4  to  order  enforcement  of  duties. 

Our  coverage  continues  next  month. 


cost  pricing  in  our  market  —  if  in  fact  we  are  com¬ 
petent  enough  to  minimize  the  injury.” 

Actual  impact  of  the  duties  probably  will  remain 
unclear  until  final  administrative  review  in  a  year  or 
so.  The  review  will  compare  the  deposit  required 
from  an  importer  (customer,  manufacturer’s  sub¬ 
sidiary  or  sales  agent)  with  the  government’s  valua¬ 
tion  of  the  import.  Increased  payment  or  a  refund 
from  the  deposited  amount  would  be  possible. 

Tliough  important,  price  is  not  necessarily  the 
determining  factor  in  press  sales.  At  least  some 
newspapers  may  be  willing  to  pay  for  the  technol¬ 
ogy  they  prefer,  even  if  it  means  paying  more  to  a 
foreign  press  maker. 

“Naturally,  the  foreign  press  suppliers  would  have 
to  raise  prices,”  TKS  attorney  Saito  said,  adding  that 
although  significant,  a  one-time  purchase  price  is 
“not  an  overriding  concern”  to  buyers  looking  for  a 
particular  technology. 

Furthermore,  Saito  maintained  that  Rockwell’s 
“finite  ability”  to  meet  “pent-up  demand”  from  users 
of  its  older  presses  would  fill  production  capacity 
and  thin  support  capability,  causing  other  newspa- 
f)ers  to  look  overseas.  Where  money  for  a  new  press 
already  is  budgeted,  a  half-million  dollars  more  or 
less  will  be  of  little  consequence  if  customers  get 
what  they  need,  he  said,  arguing  that  newspapers 
will  pay  for  equipment  they  want,  if  it  is  reliable, 
amply  supported  and  delivered  quickly. 

During  last  summer’s  proceedings,  the  Newspa¬ 
per  Association  of  America  weighed  in  against 
duties,  warning  they  would  discourage  competition, 
which  provides  choices  for  customers  and  drives 
the  technological  advances  that  a  healthy  U.S.  news¬ 
paper  industry  requires. 

Shortly  after  the  Commerce  Department’s  final 
decision,  the  NAA  filed  with  the  ITC  to  again  argue 
against  dumping  duties.  It  cited  the  need  for  inno¬ 


harm  may  differ  from  one  company  and  country  to 
another.  Still,  he  added  this  perspective  on  injury: 
“It’s  really  a  question  of  how  resilient  and  respon- 


(See  Dumping  on  page  26) 
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JEANEE 

ENYART,  director 
of  classified  adver¬ 
tising  at 
Hiiladelphia 
Newspapers  Inc., 
has  assumed  the 
additional  role  of 
director  of  online 
advertising. 


Human,  39,  editor  at 
the  Herscher  Oil.) 
Press  and  Reddick- 
EssexQSI^ 

Courier,  has  been 
promoted  to  city 
editor  at  the 

ROBERT  a  O’LEARY  ^  _. 

Streator,  Ul.,  Times- 
Press.  All  three 

newspapers  are  owned  by  Star 
Newspapers,  Dwight,  Ill. 

DON  HRABAL,  city  editor  in  Streator, 
was  named  to  the  newly  created  position 
of  news  editor. 


GVY  BEASLEY,  publisher  of  the 
Florida  properties  of  American  Publishing 
Co.,  including  the  daily  New  Smyrna 
Beach  Observer,  has  been  appointed 
publisher  of  Dothan  Progress  Dd., 
Dothan,  Ala. 

Eariier,  he  was  marketing  director  of 
Central  Wisconsin  Newspapers  and  gen¬ 
eral  sales  manager  of  New  Chief 
Publishing  Group, Winter  Haven,  Fla. 


MAMMA  FORASITERO,  editor  at  the 
Nortij  Syracuse  (N.Y.)  Star-News,  has 
been  appointed  managing  editor  of  Eagle 
Newspapers,  a  group  of  12  weeklies  with 
paid  circulation  of  40,000  in 
Baldwinsville,  N.Y. 

TODD  FIELDING,  who  had  previ¬ 
ously  been  the  editor  at  the  Brockport 
(N.Y)  Post,  was  named  editor  in  North 
Syracuse. 

AIM  HOLTZAPPLE  was  appointed  to 
the  position  of  editor  of  the  Liverpool, 
NX,  Review. 

HELEN  MttcDONALD  becomes  edi¬ 
tor  at  the  Skaneateles  (N.Y)  Press  and 
Marcellus  (N.Y.)  Observer. 

PETE  ANDERSON,  a  correspondent 
for  Denton  Publications  in 
Elizabethtown,  N.Y,  and  editor  for 
Adirondack  Sportsman,  was  named  edi¬ 
tor  of  the  Chittenango-Bridgeport  (N.Y.) 
Times. 

RICH  PETRILLO,  associate  editor  at 
the  Little  Falls,  N.Y,  fwening  Times,  was 
appointed  editor  at  the  Canastota  (N.Y) 
Bee-Joumal. 

REBECCA  SERNETT,  a  1996  gradu¬ 
ate  of  Syracuse  University’s  Newhouse 
School  of  Public  Communications,  was 
named  editor  of  the  Baldwinsville 
Messenger. 


ROBERT  C  OLEARY,  senior  vice  pres¬ 
ident  of  operations  for  Cox 
Communications  Inc.,  Atlanta,  has  been 
named  senior  vice  president  and  chief 
financial  officer  for  parent  Cox 
Enteiprises  Inc. 

He  succeeds  JOHN  R.  DILLON,  who 
will  retire  at  year-end. 


KIMBERLY  D.  iUOf,  who  served  as  a 
noncommissioned  U.S.  Army  public 
affairs  officer  in  Tljzla,  Bosnia- 
Herzegovina,  has  been  named  general 
manager/editor  at  the  Spencer  Magnet, 
Taylorsville,  Ky. 

In  Bosnia-Herzegovina,  she  coordinated 
media  coverage  for  visitors  to  the  U.S. 
sector  in  northern  Bosnia.  Rich  also 
served  on  a  four-person  public  af&irs 
team  in  Dubrovnik,  Croatia,  and  was 
responsible  for  media  covering  the  site  of 
Commerce  Secretary  Ron  Brown’s  plane 
crash. 

Eariier,  Rich  was  general  manager/edi¬ 
tor  at  the  Mount  Vernon  (Ind.) 

Democrat  and  copy  editor  at  the 
Elizabethtown,  Ky.,7Vett;s-£«/e»jpmc.  All 
three  newspapers  are  owned  by 
Landmark  Community  Newspapers, 
Shelbyville,  Ky. 


RICHARDA^  WILUS,  a  veteran  of  23 
years  with  the  FinandalTimes  PLC,  a 
Pearson  Co.,  has  been  named  Financial 
Times  Publications  Inc.’s  executive  vice 
president  for  the  Americas.  He  will  be 
responsible  for  the  Financial  Times'  dis¬ 
tribution,  circulation  and  advertising  sales. 


WHY  MORGAN,  publisher  of  the 
Economist  in  North  America,  has  been 
appointed  publisher  of  the  Journal  of 
Commerce,  New  Yoik. 

STANFORD  ERICKSON,  general 
manager  of  the  newspaper,  was  named 
to  the  newly  created  position  as  head  of 
the  magazine  division  of  Journal  of 
Commerce  Inc. 


JOHN  WINN  MILLER,  43,  city  editor  at 
the  Lexington  (Ky.)  Herald-Leader,  has 
been  promoted  to  executive  editor  and 
vice  president  of  the  Centre  Daily  Times 
in  State  College,  Pa.  Both  newspapers  are 
owned  by  Knight-Ridder  Inc.,  Miami. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


WAYNE  EZELL,  52,  vice  president  for 
advertising  at  the  Boca  Raton,  Fla.,  Aeit*, 
has  been  named  publisher  of  News  Chief 
Publishing  Group, Winter  Haven,  Fla. 


CYNTHIA  L  SAVER,  managing  editor 
for  a  divi^n  at  Adverceutics  Inc.,  Columbia, 
Md.,  has  been  appointed  corporate  edito¬ 
rial  and  production  director  at  Nursing 
Spectrum,  Barrington,  Ill. 


LiCe  Dirks  Owen  Van  Essen 

123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 
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IN  BRIEF 


Reporter  groups 
demand  release 

Two  PRESS  FREEDOM  groups,  the 
Committee  to  Protect  Journalists  and 
Reporters  Without  Borders  are  demand¬ 
ing  the  release  of  Chawki  Amari,  a  car¬ 
toonist  with  the  independent  Algerian 
daily  La  Tribune.The  groups  also  hope  to 
stop  legal  proceedings  against  two  others 
at  the  newspaper. 

Amari  was  arrested  at  his  home  in 
Algiers  on  July  4.  He  was  charged  with 
desecrating  a  national  emblem  for  draw¬ 
ing  a  cartoon  that  depicted  the  Algerian 
flag  in  a  satiric  manner. 

The  trial  of  Kheireddine  Ameyar,  La 
Tribune's  publisher  and  Baya  Gacemi,  the 
editor  in  chief  started  late  last  month. 

If  convicted,  Amari  could  be  sentenced 
up  to  10  years  in  prison. 

Rodman  query 
draws  record 
poll  response 

WHEN  PROFESSIONAL  BASKETBALL 
player  Dennis  Rodman  — 
embroiled  in  testy  contract  negotiations 
with  the  Chicago  Bulls  —  asked  the 
Chicago  Sun-Times  to  poll  its  readers 
about  his  salarj’  demand,  they  responded 
in  record  numbers. 

A  total  of  17,843  calls  were  made  to 
the  unscientific  Sun-Times  Momingline 
poll  July  22  —  eclipsing  the  previous 
record  by  more  than  6,000,  the  newspa¬ 
per  said.  The  Sun-Times  has  run  the 
Momingline  poll  for  four  years. 

Readers  were  given  three  salary  choic¬ 
es:  the  $11  million  Rodman  is  said  to  be 
demanding  for  one  year  of  play;  the  $6 
million  the  Bulls  are  said  to  be  offering; 
and  a  compromise  figure  of  $9  million. 

Overwhelmingly,  the  readers  were  will¬ 
ing  to  spend  more  of  the  owner’s  money: 
fully  10,285,  or  57.6%,  opted  for  the  $11 
million  option.  Neariy  28%  chose  the 
compromise  figure  and  just  4.5%  agreed 
with  management’s  offer. 

However,  in  its  own  story  on  the  poll, 
by  sportswriter  Lacy  J.  Banks,  the  newspa¬ 
per  reported  Bulls’  management  declared 
in  advance  it  would  be  unmoved  whatev¬ 
er  the  outcome  of  the  phone-in. 

“A.The  poll  clearly  [is  not]  a  scientific 
representation  of  our  fins,”  team  chair¬ 


man  Jerry  Reinsdorf  told  Banks.  “No  poll¬ 
ster  . . .  can  accurately  portray  wliat  the 
fins  think.  And  B.  I  don’t  know  how  any¬ 
body  can  formulate  an  opinion  about 
what’s  appropriate  to  pay  Dennis  without 
having  all  the  information  available  that 
we  have  available.  Nobody  knows  our 
financial  situation  and  I  doubt  that  the 
people  who  are  voting  have  taken  a  look 
at  the  market.” 

Indeed,  nearly  a  week  later,  on  July  28, 
Rodman  told  the  Sun-Times'  Banks  that 
he  was  so  dissatisfied  with  the  pace  of 
negotiations  he  might  retire  for  a  year. 

Indiana  daily 
adds  features 

The  south  bend  and.)  Tribune  will 
begin  publishing  a  new  edition  of  the 
newspaper  for  readers  in  nearby  Misha¬ 
waka  on  Sept.  1.  The  Tribune  also  plans 
to  add  new  features  and  revise  others  in 
the  newspaper.  Beginning  in  September, 
the  newspaper  will  include  Vows,  a  new 
monthly  publication  in  a  magazine  format 
that  will  feature  stories  about  weddings, 
engagements,  and  anniversaries. 

Also,TV  Tribune  will  replace  the  week¬ 
ly  What’s  On  Television  Guide.TV  Tribune 
will  include  full-color  grid  listings  and 
detailed  guides  prc^ramming.  Additiott- 
ally,  the  Tribune  will  improve  and  expand 
Intermission  and  Sunday  Punch,  the  two 
Sunday  feature  sections. 

Lawsuit  settled 

The  former  editor  of  the  now- 

closed  Ypsilanti  (Mich.)  Press  has 
setded  the  lawsuit  he  filed  over  his  fir¬ 
ing.  In  1S>90,  Joseph  E  Matasich  sued 
Garden  State  Newspapers  Inc.,  which 
owned  the  paper,  claiming  the  newspa¬ 
per  breached  an  oral  contract  when  it 
fired  him  because  of  his  age  and  a 
seizure  condition.  Matasich,  who  was 
then  51,  had  worked  at  the  paper  for  13 
years.The  Ypsilanti  Press  closed  in  1994. 

The  settlement  came  only  days  before 
the  case  was  set  to  go  to  trial,  the  Ann 
Arbor  News  reported  last  week.  Terms 
were  not  disclosed. 

Matasich’s  attorney, James  Fett,  said 
some  last-minute  negotiations  brought 
about  the  setdement. 

“We  were  disappointed  with  some 
pretrial  rulings  that  limited  the  amount 
of  damages  we  could  have  collected,” 


Fett  said.  “Based  on  that,  we  decided  it 
was  in  our  best  interest  to  setde  the  suit.” 

In  1991,  Washtenaw  Circuit  Court  Judge 
Ross  Campbell  dismissed  the  case.  The 
Michigan  Court  of  Appeals  reinstated  the 
suit  for  breach  of  contract  and  age  dis¬ 
crimination,  but  not  for  other  allegations. 

Garden  State  appealed  to  the  Michigan 
Supreme  Court,  which  remanded  the  case 
to  Washtenaw  County  Circuit  Court. 

Matasich  now  lives  in  Kentucky  and 
works  as  a  freelance  journalist,  Fett  said. 

—  AP 


Four  news  industry  associations 
have  written  to  the  Senate  Select 
Committee  on  Intelligence  urging  it  to 
propose  a  ban  on  the  use  of  journalists 
or  journalistic  cover  by  U.S.  intelligence 
agencies. 

The  joint  letter  was  sent  by  the  Radio- 
Television  News  Directors  Association, 
the  American  Society  of  Newspaper 
Editors,  the  North  American  National 
Broadcasters  Association  and  the  World 
Press  Freedom  Committee. 

“Any  policy  that  allows  intelligence 
agents  to  impersonate  journalists,  use 
journalists  as  agents  or  otherwise  use 
journalism  as  a  ‘cover’  is  unacceptable  on 
its  face,”  they  wrote.  “In  particular,  it  en¬ 
dangers  the  safety  of  all  journalists  in  war, 
civil  war,  terrorist  and  other  situations.” 

Director  of  Central  Intelligence  John 
Deutch  earlier  told  the  Senate 
Intelligence  Committee  that  he  support¬ 
ed  the  current  policy  which  generally 
prohibits  such  activity,  but  allows  the  DCI 
or  deputy  director  to  grant  waivers  in 
extreme  situations  (E&P,  Aug.  10). 

“The  CIA’s  refusal  to  flatly  forbid  this 
dangerous  practice  shows  a  callous  disre¬ 
gard  for  the  safety  of  American  journalists 
working  abroad  and  for  the  basic  national 
principles  the  CIA  and  other  government 
agencies  are  sworn  to  protect,”  comment¬ 
ed  RTNDA  president  David  Bartlett. 

Society  of  Professional  Journalists  presi¬ 
dent  G.  Kelly  Hawes  also  spoke  out 
against  the  polic)’  following  the  hearing. 

“SPJ  will  continue  to  put  its  weight 
behind  the  issue  as  long  as  there’s  no 
absolute  ban,”  he  said.  “We  have  a  respon¬ 
sibility  to  our  members  and  the  profes¬ 
sion  to  fight  for  their  safety  and  to  the 
public  to  maintain  their  trust.” 


Stop  using 
journalists 
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Philadelphia 
car  dealers 
protest  negative 
treatment  in 
‘Sally  Forih' ' 
series;  readers 
side  with  Sally 


BY  LAURA  REINA 


Strip  Spurs 
Advertiser  Protest 


Two  WORLDS  COLUDED  at  the 

Philadelphia  Inquirer  when  a  syndi¬ 
cated  comic  strip  “attacked”  car  deal¬ 
ers,  according  to  a  local  dealership 
group. 

It  all  started  back  in  July  when  the  Inquirer,  as 
usual,  ran  the  comic  strip,  “Sally  Forth.”  The  strip,  by 
Greg  Howard,  is  about  a  woridng  woman  who  jug¬ 
gles  career  and  family. 

From  July  1  to  13,  Howard  focused  on  the  anxi¬ 
ety  Sally  and  her  husband  Ted  experienced  while 
shopping  for  a  car.  Sally  is  treated  rudely  by  one 
salesman,  who  is  sexist  and 
condescending.  But  she  and 
Ted  eventually  move  on  to 
another  dealership,  where 
they  experience  better  treat- 
ment  and  buy  a  car. 

The  Automobile  Dealers 
Association  (ADA)  of  Greater 
Philadelphia  found  the  series 
neither  funny  nor  a  case  of 
art  imitating  life. 

On  July  17,  the  Inquirer 
ran  a  letter  from  ADA  execu¬ 
tive  director  Bert  Parrish,  who  protested  the  comic 
strips  on  behalf  of  the  auto  dealers. 

“The  series  portrayed  exactly  what  today’s  fran¬ 
chised  new-car  dealers  are  not.  It  repeated  stereo¬ 
types  of 

untrained,  unpro¬ 
fessional  sales 
people,  the 
demeaning  of 
women  as  poten¬ 
tial  car  buyers, 
and  their  deliber¬ 
ate  exclusion  from 
the  buying 
process,  and  the 
haggling  over 
trade-in,  purchase 
price  and  terms, 
with  managerial 
staff  described  as 
‘bad  cops.’This 
strikes  us  as  going 
beyond  the 
bounds  of  tasteful 
humor. 

“This  comic 
strip  dots  great 


damage  in  its  reinforcement  of  outdated  yet  persist¬ 
ent  perceptions  of  franchised  new<ar  dealers.  On 
the  contrary,  the  average  ADA  new<ar  dealership 
represents  a  base  of  employment  for  60  profession¬ 
al  sales,  parts  and  service  specialists,  and  an  average 
capital  investment  exceeding  $1  million  in  physical 
plant,  vehicle  inventory,  service  equipment,  and 
replacement  parts  stock.  Each  ADA  dealer  is 
pledged  to  uphold  the  industry’s  highest  standards 
of  ethics  and  good  business  practice.” 

Blaming  the  comic  strip,Todd  Brownrout,  vice 
president  of  advertising  with  the  Inquirer,  said  the 
newspaper  doesn’t  appreciate  stereotypes,  either, 
and  never  intended  to  offend  anybody. 

“We  agree.The  strip  was  stereotyping  auto  deal¬ 
ers.  We  don’t  like  it  —  don’t  endorse  it,”  he  said. 

Howard  said  the  series  reflected  reality. 

“Sally  had  a  bad  experience  with  one  salesman, 
so  they  moved  on  to  another  dealer.  The  negotia¬ 
tions  there  were  tough  but  fair  (Ted  enjoyed  the 
process),  and  resulted  in  their  getting  a  car  they 
liked. 

“Of  course  there  was  some  anxiety  along  the 
way.  There  is  with  every  major  purchase,  and  even 
with  some  small  ones,”  stated  Howard. 

Brownrout  said  he  thought  the  ADA,  which  is 
made  up  of  some  of  the  paper’s  largest  advertisers, 
was  hoping  the  Inquirer  would  pull  the  strip.  But 
the  paper  held  to  its  policy  of  not  censoring 


HI,  FOLKS,^ 
WHAT  CAN  I 
DO  FOR  'tCU 
.  TODAY?i? 


DID  YOU  SEE  THE 
MOVIE  ’DEAD  MAN 
fe.  WAIKING"?  /< 


A  NICE  UITTLE  NUMBER 
FOR  THE  MISSUS,  EH?  I'VE 
\eOT  A  CUTE  Ra>  ONE  /-vt! 
OVSV  HERE 

Vv/ITH  A  fJlCEjg^  y 
I  STEFtBO. 


WE'RE  LOOKING  FDR  SOMETHING 
.  TO  REPLACE  MY  CAR.  /TTPJI 


I  CAT^l'T  BELIEVE  SOMEONE 
COULD  BE  THAT  SEXIST,  j 


DID  VOU  SEE  WHAT  HE  DID? 
HE  TALKED  TO  VOU  THE 
WHOLE  "nME  AS  IF  1 
WEREN'T  EV/EN  THERE. 


NO  WAY  ARE  VME 
BUYING  A  CAR 
HERE,  TED.  f - 


^KIND  OF  L.t<B  THE  TIME 
YOU  ASKK>  ME  TO  STOP 
BY  THE  FABRIC  STORE 

I- - -  AND  THEY  TOLD 

_  ME  I  HAD  TO 

^'^7"  )  HAVE  A  NOTE 
FROM  MY  4 


I  KNOW. 


A  strip  from  the  "Sally  Forth"  series  that  angered  Philadelphia  area  car  dealers 
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Facing  The  ‘Crisis’ 

In  Classified  Advertising 


comics. 

“In  the  end,  we  chose  not  to  pull  it. 
Comic  strips,  by  nature,  are  sometimes 
controversial,”  Brownrout  said,  adding 
that  the  dealers  made  their  point  well 
in  their  letter. 

Parrish  said  ADA  never  intended  to 
eliminate  “Sally  Forth”  from  the 
Inquirer,  despite  his  protesting  the 
paper’s  decision  to  run  the  series  about 
car  shopping. 

“I  can’t  tell  newspapers  what  they 
can  or  cannot  run,”  he  said.  Instead, 
Parrish  explained,  the  dealers’  group 
simply  felt  it  had  to  respond.  Though  he 
has  “nothing  against  the  comic  strip,”  he 
disclaimed,  the  series  demeaned  women 
as  car  buyers  and  made  car  dealers  look 
bad. 

“It  couldn’t  have  been  farther  from 
the  truth,”  he  said.  “The  creator  of  the 
strip  had  the  right  to  put  down  what  he 
felt.  We  had  the  right  to  put  down  what 
we  felt.” 

As  for  the  ADA’s  attitude,  Parrish  stat¬ 
ed:  “I  would  suspect  there  was  no  major 
irritation.  We  just  wanted  to  voice  our 
opinion.” 

The  ADA’s  printed  response  spurred 
letters  from  readers  —  supporting  the 
comic  strip. 

“The  ideal  world  in  which  the 
Automobile  Dealers  Association  oper¬ 
ates  sounds  like  a  great  place  to  pur¬ 
chase  a  car ....  Unfortunately,  the  car¬ 
buying  experiences  of  comic  ‘Sally 
Forth’  have  paralleled  mine.” 

“Sally  Forth,”  which  debuted  in  1982 
and  is  represented  by  King  Features/ 
North  America  Syndicate,  runs  in  600 
newspapers  and  has  experienced  signif¬ 
icant  growth  in  the  last  five  or  six  years, 
said  King  Features  spokesman  Ted 
Hannah. 

“Working  women  have  discovered  it 
and  have  become  very  loyal  to  it,”  said 
Hannah. 

“In  the  end,  we  chose 
not  to  pull  it.  Comic 
strips,  by  nature, 
are  sometimes 
controversial" 

—  Todd  Brownrout, 
vice  president  of 
advertising, 
Philadelphia  Inquirer 


Is  THERE  A  future  for  newspaper  clas¬ 
sifieds? 

The  answer  is  yes  —  if  newspa¬ 
pers  act  now  to  keep  up  with  the 
times,  and  work  to  change  current 
trends,  according  to  industry  leaders. 

“Classified  in  Crisis:  Challenges  and 
Opportunities,”  a  presentation  by  Gregg 
Jones,  co-publisher  of  the  Greeneville 
(Tenn.)  SMn,Tony  Marsella,  NAA’s  vice 
president  of  classified  advertising,  and 
Sandy  Lohr,  advertising  director  of  the 
Trenton,  N.J.,  Times  at  a  Newspaper 

“If  you  think  newspapers 
have  a  monopoly 
on  classified, 
you're  wrong” 

—  Tony  Marsella, 

NAA  vice  president 
of  classified 

Association  of  America  convention  earli¬ 
er  this  year,  outlined  the  good  and  bad 
news  regarding  newspaper  classifieds. 

The  presentation  was  based  on  nearly 
a  year  of  research  by  NAA’s  Classified 
Task  Force,  along  with  the  maricet  and 
business  analysis  department. 

First,  the  bad  news:  Right  now,  news¬ 
paper  classified  is  in  a  crisis  —  times  are 
changing,  and  time  is  against  newspa¬ 
pers. 

“New  players  take  share  from  us, 
every  day,  every  hour,  every  minute,” 
said  Marsella. 

Competitors  are  beating  the  clock 
witli  more  information  that  reaches 
more  buyers,  cheaper  and  faster  than 
ever  before. 

“If  you  think  newspapers  have  a 
monopoly  on  classified,  you’re  wrong,” 
stated  Marsella. 

Classified  advertising  currently  repre¬ 
sents  the  newspap)er  industry’s  most 
profitable  segment,  adding  up  to  $13 
billion  in  annual  revenue,  making  it  the 
most  critical  piece  of  the  pie.  Most 
newspaf>ers  get  over  37%  of  their  ad 


revenues  from  classifieds,  and  for  many 
newspapers,  50%  or  more  advertising. 
Yet  competitors  are  eating  away  at 
newspaper  profits,  explained  Lohr. 

The  current  average  net  profit  for 
newspapers  is  14%.  A  25%  loss  in  classi¬ 
fied  revenue  would  reduce  that  figure 
to  only  9%. 

If  newspapers  fail  to  act  decisively, 
they  could  lose  50%  of  classified  rev¬ 
enues,  and  profits  could  collapse  to  only 
3%  in  just  five  years,  said  lohr. 

“We’ve  allowed  this  to  happen. We’ve 
ignored  what  advertisers  want  and 
need,”  stated  Lohr.  —  Laura  Reina 


Off  Period 
For  Coupon 
Business 

COUPON  DISTRIBUTION  SLIPPED 
2.9%  in  the  first  half  of  1996,  com¬ 
pared  with  a  year  earlier,  according  to  a 
study  by  NCH  Promotional  Services,  a 
Chicago-based  supplier  of  business 
information  services. 

For  the  first  time,  cereals  and  break¬ 
fast  foods  fell  from  the  top  spot  in 
coupon  distribution,  declining  40% 
from  the  first  half  of  1995  and  falling  to 
fifth  place  in  overall  share  of  coupons 
distributed. 

Medications,  remedies  and  health 
aids  became  the  number-one  category, 
accounting  for  9%  of  all  coupons  dis¬ 
tributed. 

Hair  care  products  moved  from  fifth 
to  second  place,  pet  food  moved  up  to 
third,  and  oral  hygiene  to  fourth,  the 
study  said. 

A  comparison  of  mid-year  trends 
shows  redemption  down  6.5%,  parallel¬ 
ing  fiill-year  1995. 

The  study  also  indicates  that  82%  of 
consumers  use  coupons  to  choose 
among  brands  and  plan  shopping  lists. 
If  a  preferred  brand  doesn’t  offer  a 
coupon,  consumers  tend  to  buy  brands 
that  do,  the  survey  said.  It  found  nearly 
three-fourths  of  consumers  agree 
coupons  save  them  money. 
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BOOK  REVIEWS 


BY  HILKY  WARD 


The  Straight  Scoop: 
An  Expet-t  Guide  to 
Great  Community  Jourtudistu 
B\  liriice  DcSilva.  Iohn  Mura. 
Hartford  ('.ourafit,  2<S5  Broad  St., 
I  fartfbrd.  Conn.  06 1 1 S 
246  pagcs,,S13.9S. 


Here  is  a  brainstorming  by  47 

reporters  and  editors  connected 
with  the  Hartford  Courant  on 
ways  to  cover,  and  to  improve  coverage 
of,  local  news. 

In  feet,  the  book  is  more  than  a 
would-be  textbook  or  refresher  course 
on  local  reporting.  Its  insights  apply 
across  the  board,  even  to  magazine  jour¬ 
nalism. 

Much  of  the  book  is  obvious  and 
repetitive,  as  one  writer  after  another 
tells  how  to  be  creative,  for  example,  in 
seeking  the  people  angle  and  in  isolat¬ 
ing  one  human-interest  fecet  for  fuller 
treatment. 

Yet  there  is  enough  stimulating 
advice,  if  not  entirely  new,  to  make  the 
book  useful  for  student  and  professional 
readers  alike,  and  to  support  the  broad 
claim  of  purpose  in  the  introduction. 

Say  the  editors:  “The  two  editors  of  this 
book,  with  a  combined  44  years  of  local 
newspaper  experience,  admit  they  have 
learned  a  great  deal  from  its  authors.” 

Particularly  interesting  is  chapter  36 
by  DeSilva,“The  Art  of  Meaningful 
Detail." 

He  tells  why  he  hates  advice  from 
editors  to  put  “color”  in  a  story.  “To  me, 
it  suggests  that  detail  merely  decorates 
stories  the  way  a  child’s  crayoning  deco¬ 
rates  a  color  book.Think  ‘color’  and  you 
are  apt  to  fill  your  stories  with  sen¬ 
tences  such  as:  ‘He  leaned  back  in  his 
chair  and  looked  out  the  window.’ Who 
cares?” 

He  suggests  what  is  needed  is  not 
“color”  but  meaningful  detail  —  “facts, 
vital  ones  that  add  meaning  and  depth 
to  your  story.” 

For  instance,  it  is  not  enough  to  say  a 
mayor  walked  out  of  a  meeting  where 
he  is  being  booed,  but  rather  the 
reporter  should  say  how  he  walked  out: 
stalk,  stride,  “or  maybe  march,  traipse, 
strut,  saunter,  lope,  bolt,  amble,  tramp, 
stroll,  skip,  shuffle,  totter,  stagger,  sham¬ 
ble,  hobble,  slouch,  scuttle,  prance, 
flounce  or  swagger?  Each  word  conveys 
a  distinct  word-picture  of  the  mayor.” 


DeSilva,  former  writing  coach  at  the 
Courant,  is  now  enterprise  editor  for 
the  Associated  Press.  Mura,  a  former 
eastern  Connecticut  bureau  chief  for 
the  Courant,  is  an  assistant  managing 
editor  for  the  News  Journal, 
Wilmington,  Del. 


The  Paper's  Papers': 

A  Reporter’s  Journey 
Through  the  Archives 
of  The  New  York  Times 
By  Richard  F.  Shepard, 
rimes  Books-Random  House 
.373  pages.  $.3.0. 


IT  SOUNDS  LIKE  so  much  fun, hav¬ 
ing  a  free-wheeling  ramble  through 
the  private  archives  of  the  New 
York  Times  back  to  day  one,  in  1851, 
when  it  was  launched  by  Henry 
Raymond,  a  founding  father  of  the 
Republican  party,  speaker  of  the  New 
York  State  Assembly  and  member  of 
Congress. 

Shepard,  veteran  Times  reporter,  edi¬ 
tor  and  columnist  for  45  years  until  he 
retired  in  1991,  was  given  the  task  of 
choosing  internal  documents  and  clips 
to  give  a  picture  of  what  the  Times  has 
been  all  about.The  book  is  timed  with 
the  100th  anniversary  of  Adolph  Ochs, 
from  Tennessee,  taking  over  the  Times 
in  August  18S>6  and  saving  it  from 
bankruptcy. 

While  the  selections,  largely  in 
chronological  order,  are  sometimes 


mildly  amusing  and  serve  to  tell  how 
the  paper  got  to  where  it  is  today,  the 
book  is  hardly  revealing  on  specific  sub¬ 
jects. 

Much  of  the  book  deals  with  memos 
and  directives  in  the  development  of 
format,  special  sections  and  features, 
such  as  the  food  and  entertainment 
beats  and  the  celebrated  crossword 
puzzle. 

What’s  missing  stands  out.There  is 
very  little  of  the  hand  wringing  over 
editorials  or  endorsements  of  presiden¬ 
tial  candidates.To  be  sure,  some  com¬ 
munications  with  presidents  and  ex¬ 
presidents  are  here,  such  as  complaints 
about  coverage  from  Franklin 
Roosevelt,  John  Kennedy  and  Jimmy 
Carter.  Carter,  unlike  Kennedy’s  charm¬ 
ing  approach,  pulled  no  punches.  “On 
too  many  occasions  since  I  have  been 
President,”  he  wrote,  “you  have  pub¬ 
lished  news  articles  and  editorial 
columns  which  were  seriously  in  error 
about  matters  with  which  I  have  been 
personally  familiar.” 

The  whitewashing  of  Hider  and  the 
ignoring  of  early  Nazi  violence  are 
explained  in  part  by  the  need  to  get 
past  German  censors.  Curiously,  there 
appears  to  be  no  mention  of  the 
Holocaust  and  only  a  hint  of  it  in  the 
book. 

Conspicuously  missing  also  are  docu¬ 
ments  relating  to  the  whitewashing  of 
Stalin,  particularly  in  the  coverage  of 
the  Soviet  Union  by  Timesman  Walter 
Duranty. 

The  book  is  at  its  best  w  hen  the 
author  chronicles  the  Times'  hierarchy 
quibbling  over  some  trivia.  For  instance, 
an  Oct.  22, 1959  memo  anguishes  over 
the  use  of ‘Mr.,’  ‘Miss’ and ‘Mrs.’  “Our 
long-established  custom  is  to  use  ‘Mr’ 
before  the  surname  of  any  reputable 
man,”  it  says. 

“For  persons  convicted  of  a  crime  or 
persons  of  generally  unsavory  reputa¬ 
tions  ‘Mr.’  is  not  used.  But  there  are 
exceptions.”  One  was  for  a  mobster 
who  was  not  yet  convicted  and  for 
Jimmy  Hoffe,  on  the  same  grounds, 
“despite  his  close  connection  with 
gangster  elements.” 

Reputable  women  could  be  called 
“Miss”  or  “Mrs.”  “In  disreputable  cases 
‘the  Smith  girl’  is  also  proper,  but  ‘the 
Smith  woman’  has  an  offensive  sound 
and  in  most  cases  we  should  try  to 

write  around’  it.” 
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Continued  from  page  19 

vation  to  meet  the  increased  demands  of  readers 
and  advertisers,  to  address  environmental  and  safety 
concerns  and  to  deal  with  higher  newsprint  costs. 

Rockell  Graphic  Systems  and  the  U.S.  affiliates  of 
the  four  foreign  manufacturers  affected  by  the  rul¬ 
ing  are  all  associate  members  of  the  NAA. 

GERMAN  RESPONSE 

In  a  May  letter  to  the  trade  press,  KBA-Motter 
Corp.,York,  Pa.,  said  its  parent  company  has  coop¬ 
erated  with  the  ITC  but  withdrew  from  the  Com¬ 
merce  Department  investigation  for  two  reasons:  In 
the  preceding  five  years  it  made  but  one  U.S.  sale  of 
a  German-made  press  —  a  keyless  offset  machine 
that  it  said  was  not  offered  by  competitors  at  the 
time;  and  “the  cost  to  participate  in  the  DOC  inves¬ 
tigation  is  astronomical.” 

In  the  letter,  KBA-Motter  chief  executive  Scott  R. 
Smith  charged  that  “the  paralyzing  effect  in  time 
and  money  that  these  investigations  demand  is 
often  reason  enough  to  initiate  such  a  suit.” 

Calling  the  assigned  mai^in  “bizarre,”  he  said  any 
tariff  imposed  by  Commerce  would  be  “unaccept¬ 
able,”  and  pledged  KBA  will,  as  earlier  reported, 
extend  its  U.S.  operations  to  the  manufacture  of  off¬ 
set  newspaper  presses.  The  investment  in  manufac¬ 
turing  operations  will  be  paid  for  with  money  that 
would  have  gone  into  the  dumping  investigation, 
he  said. 

Though  Rockwell’s  petition  does  not  specify 
dumping  by  KBA,  the  determination  says  Com¬ 
merce  is  “required  to  conduct  its  own  research  as  to 
the  universe  of  producers/exporters  of  subject 
merchandise  and  the  appropriate  recipients  of  its 
questionnaire.” 

KBA  did  ask  the  department  to  exclude  from  its 
margin  calculations  U.S.-made  components  that  are 
shipped  to  Germany  and  “reimported”  within  larger 
assemblies,  because  U.S.  Customs  law  provides  a 
partial  exemption  of  duty  on  those  U.S.-originated 
components.  The  department  held  the  provision 
inapplicable  to  antidumping  duties,  and  said  limit¬ 
ing  them  “would  be  inconsistent  with  the  depart¬ 
ment’s  statutory  mandate  to  assess  antidumping 
duties  on  the  extent  to  which  the  normal  value 
exceeds  the  export  price”  (the  difference  between 
what  were  previously  referred  to  as  foreign  market 
value  and  United  States  price). 

For  “normal  value,”  the  department  calculated 
the  “constructed  value”  of  merchandise  rather  than 


relying  on  foreign  maricet  value,  for  although  home 
markets  were  viable,  it  said,  large  newspaper 
presses  are  built  to  customer  specifications,  thereby 
not  permitting  “proF>er  price-to-price  comparisons.” 

Still  analyzing  documents  from  the  ruling,  MAN 
Roland  was  “astonished”  by  the  dumping  margins,” 
and  said  it  “appears  certain”  the  DOC  used  its  own 
estimates  of  MAN  Roland’s  production  costs  instead 
of  actual  costs  supplied  by  the  press  maker. 

“We  are  convinced,”  the  company  said  in  a  state¬ 
ment,  “that  when  the  actual  costs  are  reviewed  it 
will  be  found  that  there  has  been  no  dumping  by 
MAN  Roland  in  the  U.S.  market.” 

For  MAN'S  two  U.S.  Geoman  sales,  the  depart¬ 
ment  rejected  cost  projections  supplied  in  lieu 
of  actual  costs  because  the  sales  had  not  been 
completed  and  information  was  unavailable 
when  requested.  The  department,  which  ordinarily 
accepts  onl>’  actual  costs,  said  that  MAN  urged  the 
acceptance  of  projected  costs  but  failed  to  provide 
data  supporting  the  accuracy  and  reliability  of 
those  projections.  Commerce  said  that  it  could 
not  reconcile  MAN’S  projected  costs  with  its 
audited  financial  statements,  and  that  costs  sub¬ 
mitted  for  the  projects  were  calculated  after  the 
investigation  began  and  “solely  for  the  purpose  of 
providing  constructed  value  information  in  this 
case.” 

Commerce  reUed  on  MAN’S  cost  estimates,  which 
it  adjusted  by  the  difference  between  estimated  and 
actual  costs  for  similar  sales  during  the  period. 

The  department  excluded  from  its  final  determi¬ 
nation  MAN’S  sale  to  the  Charlotte  Observer 
because  it  involved  the  importation  of  parts  and 
subcomponents  that  together  cost  less  to  make  than 
half  the  cost  of  making  the  component  of  which 
they  are  a  part. 

In  arguing  against  using  figures  from  the  Char¬ 
lotte  sale,  MAN  said  “significant”  design  and  manu¬ 
facturing  problems  caused  by  “mismanagement” 
resulted  in  cost  overruns  and  profit  loss  that  would 
distort  results  calculated  by  the  department. 

At  the  same  time,  MAN  failed  to  persuade  investi¬ 
gators  to  exclude  two  other  sales,  which  it  said  were 
small,  atypical  and  consisted  of  merchandise  unre¬ 
lated  to  the  probe.  One  sale  included  used  equip¬ 
ment  (which  portion  of  the  contract  price  was 
deducted  from  calculations);  the  other  was  a  new 
press  no  longer  in  production. 

In  other  cost-calculation  matters.  Commerce: 

♦  supported  Rockwell’s  request  that  post-petition 
price  changes  should  not  be  used; 

♦  rejected  MAN’S  recommendation  that  letters  of 
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intent  rather  than  contracts  be  used  to  establish  sale 
dates; 

♦  split  its  decisions  on  treatment  of  different 
aspects  of  indirect  selling  expenses  and,  to  an 
extent,  on  computing  warranty  expenses; 

♦  denied  MAN’S  objection  to  the  government 
method  of  computing  current  full-year  overhead 
costs; 

♦  upheld  MAN’S  position  that  imputed  credit  — 
cost  of  financing  receivables  between  shipment  and 
payment  dates  —  is  not  an  actual  expense; 

♦  would  not  average  costs  for  MAN  Roland 
Druckmaschinen  and  MAN  Plamag,  its  affiliated  RTF 
supplier. 

JAPANESE  FEEDBACK 

TKS  attorney  Saito  said  two  decisions  were  faulty 
and  especially  damaging.  Noting  that  the  Com¬ 
merce  Department  is  still  establishing  practices 
under  provisions  of  the  international  trade  agree¬ 
ment  that  took  effect  Jan.  1,  he  said  the  “most  egre¬ 
gious”  decision  —  affecting  German  and  Japanese 
manufacturers  alike  —  relates  to  the  calculation  of 
constructed  value  profit. 

Constructed  value  is  the  sum  of  manufacturing 
costs  (materials,  labor,  overhead),  selling,  general 
and  administrative  expenses  (SG&A)  allocated  to  each 
press  project,  and  profit.  Ordinarily,  foreign-market 
value  comparisons  are  employed  because  dumping 
is  understood  as  selling  in  the  U.S.  at  prices  below 
what  foreign  companies  charge  at  home. 

Saito  described  constructed  value  as  a  surrogate 
for  foreign-market  value  because  large  newspaper 
presses  are  so  highly  customized,  and  their  sales  so 
sporadic,  that  they  cannot  be  compared  across  mar¬ 
kets,  or  even  within  markets. 

Formerly,  said  the  lawyer,  the  department  used  an 
average  profit  rate  for  a  foreign  producer’s  home 
market,  including  its  below-cost  sales.  Where  the 
average  was  8%  or  less,  the  department  added  8%  to 
the  sum  of  manufacturing  and  SG&A.  But  under 
trade  provisions  adopted  this  year,  the  8%  floor  was 
removed,  and  Commerce  must  now  exclude  below- 
cost  sales  in  its  calculation  of  foreign  market  profit 
—  thereby  pushing  up  the  profit  component  of 
constructed  value. 

But  according  to  Saito,  this  change  was  directed 
at  standardized,  continuous-production  or  com¬ 
modity  merchandise.  For  “entirely  different”  indus¬ 
tries,  including  large  newspaper  presses,  he  said,  the 
new  law  provides  that  where  product-to-product 
comparison  is  not  feasible,  investigators  should  cal¬ 


culate  average  profit  rates  for  products  being  exam¬ 
ined. 

“But  Commerce  didn’t  follow  that,”  he  continued. 
“Instead,  Commerce  used  the  first  provision  ...  as  if 
the  presses  were  like  fabled  widgets  ...  or  pipe  fit¬ 
tings  ...  or  flour.” 

Commerce  stated  that  it  has  discretionary 
authority  to  include  below-cost  sales,  but  that  in 
this  case  such  sales  were  found  in  “substantial  quan¬ 
tities  . . .  over  an  extended  period  of  time,  and  [at] 
prices  which  do  not  permit  recovery  of  costs  in  a 
reasonable  period  of  time.” 

Also  particularly  unfair,  Saito  said,  was  Com¬ 
merce’s  definition  of  what  he  called  an  “inevitable 
part  of  the  total  sales  package”  —  installation.  In  a 
dumping  dispute  a  few  years  ago,  Saito  represented 
a  Japanese  manufacturer  of  mechanical  transfer 
presses,  a  case  cited  in  the  press  dispute.  Like  news¬ 
paper  presses,  transfer  presses  are  large,  complex, 
customized  and  expensive  —  and  not  sold  in  the 
manner  or  volume  of  commodities  or  standardized 
merchandise. 

In  that  case,  said  Saito,  because  the  Commerce 
Department  included  installation  expenses  with 
transportation  costs,  the  expense  “was  just  a 
straight  deduction  from  the  U.S.  selling  price.” 

But  in  the  “very  similar"  case  of  large  newspaper 
presses,  he  said,  the  department  regarded  installa¬ 
tion  expense  as  a  kind  of  further-manufacturing 
cost.  Like  other  very  large  machines,  they  ordinarily 
arrive  in  some  state  of  disassembly. 

Recognizing  installation  as  further  manufactur¬ 
ing,  Saito  continued,  meant  that  Commerce  could 
add  to  other,  ordinary  production  costs  a  pro-rated 
general  and  administrative  expense  and  an  allocable 
amount  of  interest  expense  of  the  U.S.  subsidiaries 
that  provide  installation  services,  then  deduct  the 
sum  of  those  expenses  from  the  U.S.  selling  price. 

Not  only  did  this  often  exaggerate  “the  real  cost” 
of  installation,  he  said,  but  it  also  “could  create  a 
very  unreasonable  situation.”  For  example,  Saito 
said,  even  in  circumstances  where  a  supplier  sends 
a  couple  of  engineers  to  supervise  press  erection 
performed  by  another  firm.  Commerce  calculates 
the  costs  as  manufacturing.  He  contended  that  it  is 
“not  really  a  rarity”  to  see  allocated  administrative 
expenses  amounting  to  three,  four,  even  10  times 
the  cost  of  installation  supervision. 

“Because  the  sum  is  deducted  from  the  U.S. 
price,”  said  Saito,  “you  can  really  see  a  tremendous 
dampening  effect  on  the  net  U.S.  price,  which  there- 
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fore  inflates  the  dumping  margin.” 

While  all  respondents  probably  feel  “short¬ 
changed”  by  the  decision,  Saito  said,  it  probably  hurt 
Mitsubishi  most.  But  TKS,  he  said,  was  hard  hit  by 
the  decision’s  effect  on  its  press  expansion  work  to 
bring  four-color  printing  to  the  Wall  Street  Journal. 
Dow  Jones  arranged  separately  for  installation  ser¬ 
vices  at  its  plants  (about  half  of  which  run  Goss 
presses).  The  “very  collateral  activities”  of  TKS  engi¬ 
neers  who  worked  with  erectors  “were  treated  as 
manufacturing,”  said  Saito. 

Tlie  Commerce  f)epanment  also  recalculated 
TKS  costs  of  indirect  selling  and  insurance.  For  Mit¬ 
subishi,  it  reclassified  the  company’s  export  prices 
as  constructed  export  prices  with  further  manufac¬ 
turing,  saying  that  the  U.S.  affiliate  did  more  than 
process  sales-related  documents  and  act  as  a  com¬ 
munication  link  to  customers. 

Changes  to  those  cost  calculations  included  ware¬ 
housing  in  Japan  with  moving,  not  selling,  expenses; 
treated  the  unpaid  portion  of  a  disputed  contract 
with  the  Eugene,  Ore.,  Register-Guard  as  a  discount 
(seeing  “no  indication  of  reasonable  expectation  cf 
payment”);  deducted  certain  indirect  selling 
expenses  and  modified  calculation  of  others; 
excluded  certain  interest-on-payments  income 
remitted  to  Mitsubishi  by  its  sales  agent;  increased 
values  for  certain  spare  parts  that  were  included 
with  one  sale. 

Commerce  rejected  Mitsubishi’s  arguments  that 
the  department  may  not  seek  home-market  cost  and 
sales  data  for  specific  sales,  that  it  cannot  use  home- 
market  below-cost  analysis  without  formally  under¬ 
taking  a  below-cost  investigation  and  that  it  may  not 
use  the  results  in  the  manner  it  did. 

Also  denied  were  requests  for  head-count  alloca¬ 
tion  of  administrative  expenses  in  order  to  minimize 
the  influence  spare  parts,  press  audits,  digital  ink 
pumps  and  independent  maintenance  or  technical 
work  by  TKS  and  “the  greater  importance  and  num¬ 
ber  of  resources  required  to  support . .  .commercial 
press  sales”  by  Mitsubishi. 

Adjustments  were  made  to  TKS  data  to  reflect 
“methodological  corrections”  required  to  calculate  a 
margin,  to  its  reported  selling  expenses  with  respect 
to  trade  show  costs,  to  its  insurance  expenses  with 
respect  to  the  nature  of  its  relationship  with  its 
insurer,  and  to  a  portion  of  costs  related  to  its  Comar 
affiliate. 

Commerce  agreed  with  TKS  when  it  corrected 
profit  calculations  that  had  not  considered  home- 
market  transportation  and  installation  costs,  cor¬ 
rected  its  improper  calculation  of  the  currency 
exchange  rate  for  the  TKS  sale  to  the  Spokane, 
Wash.,  Spokesman-Review,  denied  Rockwell’s 
request  to  apply  extra  costs  of  serious  accidents  in 
delivering  Spokane’s  presses,  and  reclassified  certain 
costs  as  indirect  overhead. 

TKS  failed  to  persuade  the  department  to  exclude 
a  sale  to  the  Dallas  Morning  News  on  the  grounds 
that  the  machine  and  its  U.S.  price  were  atypical 
owing  to  the  use  of  parts  cannibalized  from  demon¬ 


stration  models  used  at  trade  shows  since  1989. 
Unlike  low-cost  sales  of  damaged  commodities 
excluded  in  past  investigations,  the  determination 
stated  that  the  sale  could  be  reasonably  interpreted 
“as  part  of  an  over-arching  marketing  strategy  vis-a- 
vis  a  long-term  business  relationship”  with  the  Dallas 
daily  and  that  the  parts  were  not  used  parts. 

For  Mitsubishi,  Commerce  rebuffed  Rockwell 
objections  by:  allowing  calculation  of  some  indirect 
selling  expenses  on  some  sales  concluded  before 
but  recognized  during  the  period  of  investigation; 
recognizing  the  Mitsubishi  trading  company  in¬ 
volved  in  the  Winston-Salem  (N.C.)  Journal  sale  as 
unaffiliated  with  Mitsubishi  Heavy  Industries  (to¬ 
gether  the  companies  own  Mitsubishi  Lithographic 
Presses  U.S.A.,  but  the  department  said  neither 
could  control  the  other,  and  that  their  levels  of  cross¬ 
ownership  and  joint-financing  were  insufficient  to 
show  affiliation);  treating  Mitsubishi  rather  than  its 
Sumitomo  Corp.  agent  as  the  seller  to  Eugene. 

Among  decisions  that  went  against  Mitsubishi: 
the  department  reallocated  research  and  develop¬ 
ment  costs  according  to  each  contract’s  manufac¬ 
turing  costs  rather  than  its  sales  value;  it  held  to 
matching  the  denomination  of  the  interest  rate  used 
to  calculate  imputed  credit  to  the  currency  in  which 
sales  are  denominated;  recalculated  general  and 
administrative  expenses  to  more  properly  allocate 
them  to  individual  U.S.  sales;  denied  it  inappropri¬ 
ately  obtained  cost  information  about  essential  and 
costly  components  from  what  it  considered  suppli¬ 
ers  affiliated  with  the  press  maker;  denied  it  improp¬ 
erly  determined  such  affiliation. 

Mitsubishi  prevailed,  however,  in  seeking  correc¬ 
tion  of  general  and  administrative  figures,  particu¬ 
larly  those  used  in  calculations  of  the  Eugene  sale. 

FOREIGN  MARKETS 

Beyond  the  original  dumping  question  lies  a 
“broader  policy  issue,”  according  to  Rockwell’s 
attorney.  “We  don’t  have  a  protected  market  with 
guaranteed  profits  .  .  .  the  way  they  do,”  said  Eck. 

Unlike  others’  “captive  markets”  supplying  “cap¬ 
tive  profits,”  as  he  put  it,  Eck  said  the  U.S.  “is  an 
incremental  market”  to  German  and  Japanese  man- 
ufecturers.“They  are  pricing  incrementally,  and  they 
are  coming  in  and  taking  an  occasional  shot  at  a  big 
contract  for  their  long-term  strategic  purposes.” 
Rockwell  Graphic  Systems  is  unable  to  do  the  same 
in  its  competitors’  home  markets,  he  said. 

Eck  said  Rockwell  has  not  considered  putting  the 
matter  before  international  authorities  because 
there  has  been  no  de  jure  exclusion  from  those 
markets.  “We  can’t  go  to  the  World  Trade  Organiza¬ 
tion  and  complain  about  the  predilection  of  buying 
habits,”  he  said.  “You  have  to  look  at  it  in  terms  of 
legal  structures.” 

He  said  it  is  hard  to  crack,  for  example,  the  “cohe¬ 
sive  buying  and  selling  habits”  that  characterize 
Japan’s  diverse  but  “pervasively”  interrelated  corpo¬ 
rate  enterprises.  “I  don’t  know  how  you  attack  that 
in  an  international  tribunal,”  said  Eck. 
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•  Digital  Cities  And  Chicago  Tribune;  Steve 
Outing  got  the  inside  story  behind  the  Tribune’s  move 
to  Digital  Cities.  Find  out  why  the  deal  was  a  “horse 
of  a  different  color”  in  his  Aug.  7  Stop  The  Presses! 
column.  Also,  the  latest  on  the  New  Century  Network. 

•  E-mail  For  Metros  Still  Lags:  Find  out  what 
newspapers  are  doing  with  e-mail  -  what  the  e-mail 
goals  are  at  Phoenix  Newspapers  group,  what  smaller 
newspapers  are  doing  to  hook  their  employees  up  to 
the  Internet  and  where  e-mail  is  still  a  novelty.  See 
Steve  Outing’s  Stop  The  Presses!  column  Aug.  9. 

•  A  Little  About  A  Lot:  Steve  Outing  writes  about  a 
few  interesting  items  in  his  Aug.  12  column.  Fifty- 
seven  more  newspapers  are  online,  MindSpring 
bought  NandO’s  access  business,  Australian  papers’ 
classifieds  go  online,  readers  give  their  feedback  on 
Digital  Cities  and  newsrooms  speak  about  e-mail  solu¬ 
tions. 

•  You  Silly  Woman:  Jodi  B.  Cohen  writes  about  a 
bad  experience  with  technical  support  in  her  Aug.  6 
Infobytes  column,  and  asks  the  question:  Is  it  the 
nature  of  technical  support  or  because  she  is  a 
woman?  Get  people’s  response  and  find  out  why  jour¬ 
nalists  are  not  too  different  from  technical  support,  in 
the  Aug.  1 3  Infobytes. 

•  Netcom’s  Deliverance?:  Netcom  has  new  soft¬ 
ware  and  a  new  strategy.  Will  they  save  Netcom  from 
the  red  on  their  balance  sheets  and  their  reputation  for 
slow  service?  Find  out  more  in  Jodi  B.  Cohen’s  Aug.  8 
Infobytes. 


•  Corporate  Challenge  For  Networking:  Local 
online  community  guides  are  hot.  Tremendous  interest 
in  local  content  has  emerged  in  the  last  year,  and  the 
business  is  getting  competitive  even  before  more  of 
these  ventures  get  off  the  ground.  The  mission  and  the 
questions  are  in  Steve  Outing’s  Aug.  14  Stop  The 
Presses! 

•  Political  Junkie?:  The  hottest  sites  for  political 
coverage  in  the  Aug.  15  Infobytes  column  by  Jodi  B. 
Cohen.  Also  find  out  what  kind  of  competition 
faces  newspapers  for  specialty  coverage  such  as 
Campaign96. 


Congressional  Quarterly's 


Where  Information  iS  Poner  in  Politics  and  C^ovemmenl 


With  election  season  in  full  swing,  we  took  a  public- 
spirited  approach  and  chose  American  Voter  ’96 
(voter96.cqalert.com)  as  the  Cool  Site  of  the  Week. 
Congressional  Quarterly’s  Web  site  has  patriotic  red, 
white  and  blue  buttons  with  stars  and  the  American 
flag  leading  to  informative  sections  like  News,  Rate 
your  Rep,  Candidates  ’96  and  the  CQ  Hotlist.  Can’t 
make  up  your  mind?  This  is  one-stop  shopping  for 
political  information. 
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Tfje  Round  Top 
Register  puts  its 
ivacky  mix  of 
fact  and  fancy 
on  the  Web 


BY  JODI  B.  COHEN 


IT’S  TOUGH  TO  separate  fact  from  fiction 

when  talking  with  Chris  Travis,  publisher,  cre¬ 
ator  and  purveyor  of  the  Round  Top  (Texas) 
Register's  deadpan  humor. 

One  fact  that  isn’t  fiction  is:  The  quarterly 
Register  distributes  15,0(X)  to  18,000  copies,  most¬ 
ly'  free,  in  the  region  between  Houston  and  Austin, 
even  though  Round  Top’s  population  is  only  81. 

Among  the  paper’s  truly  eclectic  offerings,  read¬ 
ers  will  find  such  things  as  a  much-coveted  inter¬ 
view  with  Santa  about  his  relocation  plans,  a  190- 
year-old  columnist  who,Travis  says,  is  in  really  good 
health,  and  a  print  war  with 
the  New  York  Times. 

Combine  such  items  with 
real-life  personality  profiles  of 
long-time  Round  Top  resi- 
dents,  and  readers  might 
wonder  where  the  paper 
draws  the  line  between  real 
and  unreal. 

“It  started  as  a  little  four- 
page  cute  thing,”  said  Travis,  “but  there  were  so 
many  advertisers  interested  in  it,  it  became  18 
pages  long,  then  20  and  has  reached  up  to  24 
pages.” 

The  paper  took  off,  he  said,  because  people 
liked  it  from  the  very  beginning.  So  popular,  in  fact, 
he  created  a  Web  site  (http://www.roundtop.com). 

“1  restore  cabins  and  old  houses  for  a  living,  and 
while  going  to  one  of  my  jobs,  there  was  a 
Peterbilt  aiming  for  my  head  and  1  ended  up  with  a 


badly  broken  leg  two  years  ago.  I  got  bored  and  I 
was  kinda  interested  in  the  Internet,”  he  said.  “So  . . . 

1  ran  up  the  highest  phone  bills  in  the  county  and 
taught  myself  HTML  through  the  Internet  in  nine 
months.” 

Since  going  live  on  the  Web  not  long  ago,  he  has 
been  invited  onto  a  drive-time  radio  talk  show  to 
discuss  the  Register,  and  had  a  column  written 
about  his  newspaper  and  Web  site  in  the  Fort 
Worth  Star-Telegram  on  the  Fourth  of  July. 
Currently,  a  Dallas  television  station  is  setting  up  an 
interview  with  Travis,  as  well. 

“All  this  happened  very  recently.  It’s  been  incred¬ 
ible,”  he  said.  “We  get  about  500  hits  a  day,  wliich  is 
pretty  good  for  a  weird  little  newspaper.” 

Travis  wants  to  grow  online  as  well  as  in  print. 
He  wants  to  archive  online  what  he  writes  and 
hopes  to  have  more  submissions.  Currently,  there’s 
one  employee  —  himself. 

“We  are  now  selling  home  pages,  and  1  have 
started  a  little  Internet  catalog  of  goods,”  he  said. 
“It’s  actually  producing  some  income,  and  1  am 
being  somewhat  successful,  but  I  am  not  going  to 
get  out  of  the  construction  business  any  time 
soon.” 

Travis  describes  Round  Top  as  a  tiny,  artsy  bed¬ 
room  community  of  mostly  “well-educated,  art-lov¬ 
ing  weekender”  types. 

Maybe  that’s  why  the  interview  with  Santa  was 
so  compelling. 

“Some  people  have  accused  me  of  having  fic¬ 
tional  things  in  the  newspaper,  and  no  matter  what 


"Some  people  have 
accused  me  of 
having  fictional 
things  in  the 
newspaper,  and  no 
matter  what  anyone 
says,  there  are  some 
relatively  true  things 
in  the  paper,"  says 
Chris  Travis,  creator 
of  the  Register  and 
X  its  Web  site. 
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anyone  says,  there  are  some  relatively 
true  things  in  the  paper,”  he  said.  “The 
interview  with  Santa  is  just  the  kind  of 
hard-nose  journalism  that  causes  jeal¬ 
ousies.” 

About  Santa,  he  was  considering  relo¬ 
cating  North  Pole  Enterprises  to  Round 
Top,Travis  related.  Also  considering 
places  like  Nirvana  and  Avalon.The  edi¬ 
tor/publisher  simply  wanted  to  make 
sure  Mr.  Claus  wasn’t  going  to  impose  a 
“whole  lot  of  cultural  changes.” 

“It’s  just  a  plain  and  simple  business 
story,”  Travis  said. 

One  of  the  paper’s  reappearing 
columnists  is  a  truly  omniscient  individ¬ 
ual  —  Uncle  Sack,  Sackfield  Brewer. 
Travis  met  him  while  fishing  on 
Cummins  Creek  one  day.  He  says  he 
was  bom  in  1804  in  North  Carolina  and 
first  arrived  in  Texas  in  1841  with  his 
family. Yes  —  that  makes  him  about  ISK) 
years  old. 

“I  am  being  somewhat 
successful,  but  I  am  not 
going  to  get  out  of  the 
construction  business 
any  time  soon” — 
Chris  Travis, 
owner-editor, 

Round  Top  Register 

“This  guy  has  been  married  five  times 
and  just  never  got  around  to  dying,”  said 
Travis.  “So  the  next  thing  you  know,  I 
get  this  column  in  the  mail  and  they 
just  show  up  every  quarter.  He  really 
likes  the  Internet  and  he’s  gotten  really 
popular.” 

Sackfield  is  a  bit  crazy,  however,  and, 
according  to  Travis,  believes  computers 
are  alive.Those  kinds  of  statements  get 
Travis  in  a  lot  of  trouble. 

“But,  he’s  very  popular  and  a  publish¬ 
er  has  to  keep  getting  advertisers,”  he 
said. 

If  Sackfield’s  insane  comments  don’t 
make  you  shake  your  head  in  disbelief. 
Town  Marshall  Zapp  Luger  will. 

“A  lot  of  people  have  called  very 
upset  to  ask  why  they  haven’t  seen  him 
or  met  him,”  he  said. 

“I  just  say  he’s  a  real  reclusive  guy.  He 
basically  publishes  the  town’s  police 
blotter  with  your  typical  DWI’s  and 
such,  but  at  the  very  bottom  you  will 


see  that  someone  has  found  tlie  Holy 
Grail  or  throws  an  oil  truck  off  a  bridge. 
He’s  a  very  stem  lawman  and  kind  of  an 
interesting  guy.” 

In  all  seriousness,  however,  paid  circu¬ 
lation  is  now  topping  200  at  $5  a  year 
for  four  issues  by  mail.  If  you  live  in 
Round  Top  and  want  it  delivered,  it’s 
only  $3.  In  shops  around  town,  it’s  free. 

The  paper  is  chock  full  of  advertise¬ 
ments  —  everything  from  the  Round 
Top  Farm  &  Ranch  to  real  estate  to  sev¬ 
eral  upscale  bed  and  breakfasts. 

There  are  legitimate  interviews  with 
elderly  Round  Toppers,  who  shed  light 
on  town  life  long  ago,  complete  with 
pictures. 

“There’s  just  kind  of  a  lot  of  wisdom 
in  those  people  and  they  have  a  lot  of 
how-tos  to  living  life,”  Travis  said. 

He  doesn’t  have  a  problem  with  peo¬ 
ple  complaining  that  something  in  the 
paper  that  they  thought  was  tme  may 
not,  in  feet,  have  been  the  whole  tmth 
and  nothing  but  the  tmth. 

“I  want  to  go  in  a  literary  direction 
and  attract  an  educated  audience,”  he 
said. 

“And  most  of  the  people  who  get 
into  it  know  the  cast  of  characters  and 
know  what  is  real  and  what  isn’t.  They 
read  the  paper  cover  to  cover,”  he  said. 

As  fer  as  offers  to  buy  the  newspaper, 
the  story  as  told  by  Travis,  is  the  tmth. 

A  lady  whose  father  owns  half  the 
newspapers  in  Mississippi  came  into  a 
local  restaurant  and  offered  to  buy  the 
Round  Top  Register  —  lock,  stock  and 
barrel,  as  they  are  supposed  to  say  in 
the  South. 

“I  would  have  turned  her  down  for 
$100. You’ve  got  to  have  ethics,”  he  said. 

In  all  seriousness,Travis  has  a  goal  for 
the  newspaper  and  the  Web  site. 

“I  want  to  look  at  what’s  neat  about 
human  beings,  not  just  what’s  not  neat 
about  them  ....  I  just  try  to  find  cool 
people  and  interview  them  and  report 
the  good  news,”  he  said.  “If  people  pick 
up  the  paper  or  go  the  Web  site  and  it 
makes  them  laugh,  then  there  is  a  place 
for  the  Register? 

His  philosophy  is  captured  by  quotes 
he  puts  in  the  mast  every  issue,  like, 
“The  reason  we  hold  the  tmth  in  such 
respect  is  because  we  have  so  little 
opportunity  to  get  familiar  with  it,”  by 
Maik  Twain,  and,  “And,  after  all,  what  is  a 
lie?  ’Tis  but  the  tmth  in  masquerade”  by 
Lord  Byron. 

With  quotes  like  that,Travis  should 
attain  hLs  goal. 


Reuters  Donation 

The  REUTER  FOUNDATION  has 
donated  $1  million  to  the  library  of 
Congress’  National  Digital  Library  (NDL) 
Program  to  pay  for  papers  of  George 
Washington  and  ITtomas  Jefferson  to  be 
digitized. 

The  donation  will  make  it  possible  to 
place  unique  presidential  papers  online. 
The  Jefferson  and  Washington  papers  will 
be  included  in  the  digital  collection  at 
http://www.loc.gov/. 

The  program’s  goal  is  to  make  freely 
available  over  tlie  Internet  5  million  items 
by  the  year  2000,  in  collaboration  with 
other  institutions.  The  donation  will  help 
digitize  about  65,000  items  in  the 
Washington  papers  and  25,000  in  the 
Jefferson  papers. 

UMI  In  Pact 
With  DataTimes 

UMI  WILL  BE  substantially  expanding 
the  supply  of  news  in  its  online  infor¬ 
mation  service,  ProQuest  Direct,  as  a  result 
of  an  agreement  with  DataTimes  Corp. 

Under  the  agreement,  ProQuest  Direct 
users  will  be  able  to  obtain  up-to-the- 
minute  information  from  hundreds  of 
DataTimes  sources  —  news  wires;  local, 
regional,  national  and  international  news¬ 
papers;  trade  publications  and  newsletters 
—  beginning  later  this  year. 

ProQuest  is  designed  for  both  nonpro¬ 
fessional  and  professional  researchers. 

Newspaper  Starts 
‘Internet  Day’ 

The  standard  times.  New  Bedford, 
Mass.,  along  with  UltraNet  Commu¬ 
nications  of  Mariboro  and  almost  50  vol¬ 
unteers,  spent  a  day  in  May  settmg  up 
schools,  libraries  and  town  halls  in  south¬ 
eastern  Massachusetts  with  free  Internet 
access  —  all  part  of  a  project  known  as 
“Internet  Day.” 

By  the  end  of  the  day,  80  out  of  107 
local  sites  were  connected.  Volunteers 
installed  Web  access  kits  and  set  up  user 
accounts  at  each  location.  They  also  pro¬ 
vided  some  initial  training  on  e-mail,  Web 
browsing  and  bookmarking. 

The  daylong  project  ended  two  months 
of  planning  at  the  newspaper.  Beginning 
in  i^jril,  the  newspaper  ran  stories  encour¬ 
aged  volunteers  and  notified  readers  about 
equipment  needs. 
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Columnists  Don’ t 
Just  Write  Columns 

THERE’S  MORE  TO 
being  a  columnist 
than  writing  columns. 

You  might  also  self¬ 
syndicate  to  other 


THERE’S  MORE  TO 
being  a  columnist 
than  writing  columns. 

You  might  also  self¬ 
syndicate  to  other 
papers,  write  feature  stories, 
author  books,  give  speeches, 
appear  on  radio  and  TV,  teach 
courses,  judge  contests,  and  more. 

In  short,  you’re  a  celebrity  with  all 
the  opportunities  and  responsibilities  that  entails. 

But  how  much  can  you  do  —  and  still  maintain 
a  personal  life?  What  are  the  pros  and  cons  of  syn¬ 
dication?  Should  you  get  paid  for  talking  to  local 
groups?  These  were  some  of  the  questions 
addressed  by  a  panel  at  tlie  recent  National  Society 
of  Newspaper  Columnists  (NSNC)  convention  in 
Snowbird,  Utah. 

“We  all  work  seven  days  a  week,”  said  session 
moderator  Diane  Ketcham  of  the  New  York  Times. 
“If  we’re  not  writing,  we’re  thinking  of  ideas.” 

So  is  there  enough  time  to  do  other  things?  Well, 
Ketcham  has  written  a  book,  judged  contests, 
appeared  regularly  on  a  PBS  talk  show,  and  more. 
But  she  doesn’t  give  as  many  speeches  as  she 
used  to. 

“I  spoke  to  every  group,  and  had  very  little  pri¬ 
vate  time,”  recalled  Ketcham,  who  added  that  she 
often  wasn’t  paid.  Now,  the  columnist  usually  asks 


.  NSNC  convention 
speakers  discuss 
gii  infi  speeches, 
atUhdt'itiff  hooks, 
and  'other 
activities 


for  a  fee  when  she  does  agrees  to 
speak. 

Barbara  Robinson  of  the  Las 
Vegas  Review-Journal  said  that 
when  she  woriced  as  an  attorney, 
virtually  every  group  inviting  her 
to  speak  assumed  she  should  be 
compensated.  But  after  becoming 
a  columnist,  Robinson  was  often 
asked  to  speak  for  free. 

“They  must  think  columnists  are  overpaid,”  joked 
the  panelist,  who  did  emphasize  that  her  speeches 
and  radio  appearances  help  build  an  audience  for 
her  column. 

Other  panelists  said  they  don’t  mind  speaking 
without  compensation. 

“I  don’t  ask  for  pay,”  said  Steve  Clark  of  the 
Richmond  Times-Dispatch.‘'l  consider  it  part  of  my 
job.  But  I  try  to  limit  it  to  one  or  two  talks  a  week.” 

“The  Oregonian  pays  me  well,”  added  Jonathan 
Nicholas,  referring  to  his  Portland-based  paper. 
“Everything  I  do  outside  the  column  is  to  draw 
readers  rather  than  to  make  money.” 

For  Nicholas,  that  includes  frequent  speeches 
and  many  TV  show  appearances. 

Several  other  speakers  agreed  that  giving  free 
talks  can  build  good  will  for  a  column  and  newspa¬ 
per  —  and  spare  the  paper  from  any  obligation  to 
an  organization  it  might  write  about  in  the  future. 


Oregonian \Vtiter  Elected  President  Of  Columnists 


JONATHAN  NICHOLAS  OF  the 
Portland  Oregonian  was  elected 
president  of  the  National  Society  of 
Newspaper  Columnists  at  the  organi¬ 
zation’s  recent  convention  in 
Snowbird,  Utah. 

The  former  NSNC  vice  president 
succeeds  Sheila 
Stroup  of  the  New 
Orieans  Times- 
Picayune. 

Regina  Brett  of 
the  Akron  (Ohio) 
Beacon  Journal 
was  chosen  as  the 
new  vice  presi¬ 
dent. 

Jonathan  Nicholas  Continuing  as 


NSNC  treasurer  is  Bob  Hill  of  the 
Louisville  Courier-Journal  and 
Gannett  News  Service,  and  continuing 
as  secretary/newsletter  editor  is  David 
Lieber  of  the  Fort  Worth  Star- 
Telegram. 

The  new  membership  chair  is  the 
Courier-JoumaTs  Dianne  Aprile,  who 
succeeds  Diane  Ketcham  of  the  New 
York  Times.  During  Ketcham’s  tenure, 
NSNC  membership  went  from  about 
130  in  1993  to  mote  than  350  today. 

Also  added  to  the  board  was  the 
Honolulu  Star-Bulletin’s  Charles 
Memminger,  who  is  developing  an 
NSNC  Web  site  CE&P,  Aug.  10,  p.  32). 

In  other  business,  Dennis  Lythgoe 
of  the  Salt  Lake  City  Deseret  News 


was  praised  for  his  work  in  putting 
together  the  1996  convention. 

Co-chairs  of  next  year  ’s 
Williamsburg, Va.,  convention  will  be 
Steve  Clark  of  the  Richmond  Times- 
Dispatch  and  Tony  Gabriele  of  the 
Newport  News  Daily  Press. 

The  NSNC  — 
whose  new  mail¬ 
ing  address  is  PO. 

Box  727, 

Louisville,  Ky. 

40201  —  will  be 
marking  its  20th 
anniversary  at  that 
June  gathering.  It 
first  met  in  Virginia 
Beach  in  1977.  Sheila  Stroup 
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In  some  cases,  columnists  who  do  get 
paid  for  speeches  don’t  keep  the 
money. 

Roberta  de  Boer  of  the  Toledo,  Ohio, 
Blade  noted  that  her  paper  has  a  speak¬ 
ers’  bureau,  and  that  any  payments  go  to 
charity. 

Sheila  Stroup  of  the  New  Orleans 
Times-Picayune  said  that  if  she  receives 
an  honorarium,  she  gives  it  to  a  local 
woman  who  is  struggling  to  raise  her 
late  sister’s  eight  kids.  Stroup  has  writ¬ 
ten  several  columns  about  this  woman. 

A  number  of  NSNCers  have  seen 
their  columns  collected  in  books. 
Panelist  Dianne  Aprile  of  the  Louisville 
Courier-Journal  discussed  her  self-pub¬ 
lished  volume  that  has  nearly  sold  out 
its  3,000-copy  printing. 

Several  speakers  noted  that  a  newspa¬ 
per  often  owns  the  rights  to  columns, 
but  usually  allows  a  collection  to  be 
published  because  of  the  publicity 
value. 

“It’s  good  for  a  newspaper  to  have  a 
book  out  there,”  observed  Aprile. 

Other  NSNCers  have  authored  non¬ 
column  books.  One  of  them.  Bob  Hill  of 
the  Courier-Journal  and  Gannett  News 
Service,  recently  wrote  the  Double 
Jeopardy  hardcover  about  a  Louisville 
murder  —  and  it  became  a  regional 
bestseller  that  was  optioned  for  a  TV 
movie. 

A  book  Nicholas  authored  about  the 
Oregon  Trail  sold  30,000  copies,  and 
Clark  wrote  a  biography  of  a  well- 
known  Virginia  radio  broadcaster  that 
sold  well  in  the  Richmond  area. 

At  the  Times-Dispatch,  Clark  also 
writes  feature  stories  from  time  to  time. 

Moving  to  the  subject  of  syndication. 
Bill  Tammeus  of  the  Kansas  City  Star 
and  New  York  Times  News  Service 
(NYTNS)  said  he  wants  his  column  to 
be  read  by  as  many  people  as  possible. 

“My  job  is  to  make  people  think,”  he 
stated.  “The  more  people  you  can  get  to 
think,  the  better.” 

Syndication  doesn’t  necessarily  have 
to  be  national.  Mark  Lane  of  the 
Daytona  Beach 
(Fla.)  News-Journal 
said  NSNCers 
should  consider  self- 
syndicating  their 
columns  to  other 
papers  in  their 
region  or  state. 

Obviously,  a  writer 
within  a  particular 
state  has  an  exper  t  Steve  Clark 


A  Cornucopia  Of  Columns 

Everyone  attending  the  recent  National  Society  of  Newspaper  Columnists  con¬ 
vention  in  Snowbird,  Utah,  received  columns  by  various  NSNC  members. 

Here  are  excerpts  from  some  of  the  pieces: 

“As  one  who  scribbles  the  dail>’  musings  about  my  own  calling  of  motheriiood, 
Erma  Bombeck  was  my  mentor.  She  taught  me  how  to  turn  a  phrase,  plant 
tongue  firmly'  in  cheek  and,  most  of  all,  laugh.  At  her.  At  myself.  At  life.  Even 
when  it  hurt.”  —  Kathy  Barberich,  Fresno  (Calif)  Bee 

“Readers  have  taught  me  that  the  world  isn’t  made  up  of  the  demographics  that 
politicians  and  editors  use  to  divide  us  all  into  neat  categories  of  age,  race, 
income  level  and  marital  status.  Readers  are  much  more  cteative.They  don’t  see 
themselves  as  just  black  or  white,  CathoBc  or  Jew,  single,  married  or  divorced. 
They  are  recovering  alcoholics  and  recovering  Catholics,  Vietnam  veterans  and 
shut-ins,  single  moms  who  miss  out  on  the  fun  of  single  life  and  single  dads  who 
miss  seeing  their  children  grow  up  . . . .”  —  Regina  Brett,  Akron  (Ohio)  Beacon 
Journal 

“‘Next  thing  you  know,’  I  said, ‘[President  Clinton  will]  be  attacking  —  come 
what  may  —  double  parkers,  flagrant  jaywalkers  and  scofflaws  who  don’t  floss 
daily.’  ‘I’hat  man  doesn’t  know  the  meaning  of  fear,’  agreed  Crannich.”  —  Art 
Hoppe,  San  Francisco  Chronicle 

“OK,  rU  concede  that  if  you  actually  have  to  camp,  the  sound  of  frogs  and  toads 
croaking  in  the  distance  would  be  pleasant.  But  really,  what  are  audio  tapes  for?” 

—  Bret  Kqfford,  El  Centro,  Calif,  Imperial  Valley  Press 

“A1  Gore  is  the  perfect  master  of  motionlessness.  The  sultan  of  sit.  For  a  man  of 
his  talents,  the  State  of  the  Union  address  was  a  breeze,  a  mere  exhibition  game.” 

—  Mark  Lane,  Daytorm  Beach  (Fla.)  News-Journal 

“What  most  people  don’t  realize  about  columnists  is  that  they  have  one-track 
minds.  When  they  see  something  interesting  or  talk  with  a  stimulating  person, 
they  are  thinking, ‘This  may  be  a  COLUMN!”  —  Dennis  Lythgoe,  Salt  Lake  City 
Deseret  News 

“People  are  laughing  at  this  year’s  official  state  slogan, ‘Illinois:  A  Million  Miles 
from  Monday’ What’s  supposed  to  be  attracting  tourists  in  droves  may  be  boring 
them  to  tears.  If  nothing  else,  it  must  be  at  least  delaying  their  arrival  as  they  try 
to  figure  this  out  on  a  road  map.”  —  Toby  McDaniel,  Springfield,  III.,  State 
Journal-Register 

“War  is  a  tax  that  a  country  occasionally  levies  upon  its  citizens.  Invariably,  tlie 
heaviest  toll  ends  up  being  paid  by  the  poor.”  —  Jonathan  Nicholas,  Portland 
Oregonian 

“Spam.  Go  ahead  and  laugh.  Hormel’s  been  laughing  all  the  way  to  the  bank 
since  1937.”  —  Dennis  Rockstroh,  San  Jose  Mercury  News 

“Nine  years  ago,  Sacramento  established  the  rate  for  nonprofit  residential  institu¬ 
tions  —  $  1 ,083  per  resident  per  month,  from  Social  Security.  Annually, 
Washington  adds  a  cost-of-living  increase  to  SSL  Annually,  Sacramento  pockets 
the  increase,  still  reimbursing  Noah  Homes  [for  the  mentally  retarded]  at  the 
1987  rate.”  —  Peter  Roue,  San  Diego  Union-Tribune 

“Even  the  stuff  we  call  ‘fast’  takes  forever  thanks  to  too  many  decisions.  Look  at  a 
fast-food  menu.  It  takes  longer  to  read  the  menu  than  it  does  to  order  and  eat 
the  food.”  —  Wally  Spiers,  Belleville  (III.)  News-Democrat 
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tise  about  that  locale  that  a  writer  from 
somewhere  else  can’t  match. 

Lane  both  self-syndicates  within 
Florida  and  has  his  column  picked  up 
nationally  via  Cox  News  Service  and 
NYTNS. 

While  columnists  usually  don’t  earn 
any  money  from  news  service  distribu¬ 
tion,  said  Lane  and  Ketcham,  it  does  get 
their  work  seen. 

Even  individual  syndication  isn’t 
going  to  make  most  columnists  rich, 
noted  Charley  Stough  of  the  Dayton 
(Ohio)  Daily  News  and  NYTNS. 

Indeed,  some  speakers  wondered  if 
syndication  is  worth  the  time  and  effort. 

“Why  do  we  want  a  bigger  and  bigger 
audience?”  asked  Regina  Brett  of  the 
Akron  (Ohio)  Beacon  Journal. '‘M  you 
have  an  audience  of  150,000,  isn’t  that 
enough?” 

Robinson  said  syndicated  columnists 
have  to  write  frequently  about  national 
issues,  which  affects  the  quantity  of 
local  commentary'. 

“I  would  rather  be  an  important 
columnist  in  a  little  place  than  an  unim¬ 
portant  columnist  in  a  bigger  place,” 
added  the  Fort  Worth  Star  Telegram's 
David  Lieber,  who  said  he  wants  to  try 
to  have  a  positive  impact  on  a  specific 
community. 


Feature  Groups 
Going  To  Texas 

The  newspaper  features  Council 

(NFQ  and  American  Association  of 
Sunday  and  Feature  Editors  (AASFE)  will 
meet  this  fill  in  San  Antonio’s  Hyatt 
Regency  Riverwalk  Hotel. 

Scheduled  to  address  the  Oct.  2  NFC 
gathering  are  Tribune  Media  Services 
president  David  Williams  (reporting  on 
the  Digital  Features  Consortium),  Pulitzer 
Prize-winning  editorial  cartoonists  Mike 
Ramirez  of  the  Memphis  Commercial 
Appeal  and  Copley  News  Service  and 
Ben  Sargent  of  the  Austin  American- 
Statesman  and  Universal  Press 
Syndicate,  Texas  Monthly  founder  Mike 
Levy,  and  a  panel  of  editors. 

The  Oct.  2-5  AASFE  convention,  hosted 
by  the  San  Antonio  Express-News,  will 
feature  a  speech  about  writing  by 
MacAithur  genius  grant  winner  Sandra 
Cisneros. 

There  will  also  be  sessions  focusing  on 
new  media,  newspaper  design,  comics 
surveys,  the  best  feature  sections  of  the 


year,  and  many  other  topics.The  best-sec¬ 
tions  presentation,  also  known  as  “Show 
&  Tell,”  will  be  captured  on  a  video  that 
attendees  can  take  home. 

The  president  of  the  AASFE  (703-648- 
1286)  is  Knight-Ridder  consulting  editor 
Michael  Smith.  The  president  of  the  NFC 
(203-661-3386)  is  Creators  Syndicate 
president  Richard  Newcombe. 

‘Mutts’  And  Rail 
Cartoon  Books 

A  COLLECTION  OF  the  “Mutts”  comic 
by  Patrick  McDonnell  of  King 
Features  Syndicate  has  been  published 
by  Andrews  and  McMeel. 

The  Mutts  book  has  a  foreword  by 
“Peanuts”  creator  Charles  Schulz  of 
United  Feature  Syndicate.  Schulz  says 
McDonnell’s  cartoon  is  “exactly  what  a 
comic  strip  should  be.” 

Also,  editorial  cartoonist  Ted  Rail  of 
Universal  Press  Syndicate  has  come  out 
with  a  book  called  Real  Americans 
Admit:  “The  Worst  Thing  I’ve  Ever 
Done!”  (NBM  Publishing). 

In  it,  the  1996  Pulitzer  Prize  finalist 
illustrates  actual  stories  about  the  dark 
side  of  human  nature. 

Uses  Internet  To 
Break  Into  Print 

A  COLUMN  THAT  was  launched  on 
the  Internet  two  years  ago  is  now 
being  self-syndicated  to  newspapers. 

“This  is  True,”  by  Randy  Cassingham,  is 
a  weekly  commentary  on  bizarre-but- 
true  news  from  the  print  media.  The 
quirky  stories  are  punctuated  by 
Cassingham’s  humorous  tag  lines. 

The  column  is  read  by  an  estimated 
150,000  computer  users  in  114  coun¬ 
tries.  Its  Internet  presence  has  already' 
helped  Cassingham  find  print  clients  in 
four  countries. 

Cassingham,  a  journalism  graduate 
with  an  aerospace  industry  background, 
can  be  reached  at  303-413-1235.  He  is 
based  in  Boulder,  Colo. 

Boomer  Column 
Goes  To  Copley 

CCTlOOMER  HLE:  MIDUFE  Memos” 
XJcolumnist  Judy  Ernest  has  moved 
from  Tribune  Media  Services  to  Copley 
News  Service. 


Ernest  founded  the 
Boomer  Institute  in 
1991  to  research  and 
track  baby-boomer 
trends.  She  also  pro¬ 
duces  and  hosts  a 
“Boomer  Report”  seg¬ 
ment  for  the  CBS-TV 
affiliate  in  Cleveland, 
appears  regularly  on 
Good  Morning  America  and  CNBC,  and 
is  writing  a  soon-to-be-published  book 
on  baby  boomers  —  the  oldest  of  whom 
are  turning  50  this  year. 

New  Publication 
From  Columnist 

Chicago  sun-times  columnist 

William  Rentschler  has  launched 
Voice/Yours  &  Ours,  a  monthly  national 
journal  of  “independent  opinion.” 

The  Lake  Forest,  lU.-based  publication 
can  be  reached  at  708-234-5210. 

‘Get  Organized’ 
Package  Offered 

The  new  YORK  Times  Syndicate  is 
offering  five  pieces  to  mark  “Get 
Organized  Week”  Oct.  1-7. 

One  is  an  excerpt  from  the  Taming 
the  Paper  Tiger  book  by  organizing  con¬ 
sultant  Barbara  Hemphill. 

Newswire  Offers 
Financial  Pieces 

INVESTOR  FEATURES  S’mDICATE,  a 
free  source  of  financial  colunms,  is 
now  being  transmitted  weekly  via  PR 
Newswire. 

Archive  Includes 
‘The  Yellow  Kid’ 

The  NATIONAL  ENDOWMENT  for 
the  Humanities  Division  of 
Preservation  and  Access  has  given  the 
Syracuse  University  Library  a  $250,000 
grant  to  preserve  and  catalog  its  Street  & 
Smith  Archive. 

Street  &  Smith,  founded  in  1855,  was  a 
major  publisher  of  pulp  fiction.  Its  offer- 
mgs  included  Horatio  Alger  books  and 
materials  relating  to  the  “The  Yellow  Kid” 
—  the  first  commercially  successful 
comic  strip. 


Judy  Ernest 


34  Editor  &  PuBUSHER  ■  August  24, 1996 


ONE  OF  THE  BEST  V:\LIB  EVTHE  S()n<CEB(K)KS  ...  ”  • 

,  "•  -\nicni.4nl)tro'trjpliir' 


tdM 


OUR  MEDIA  KITS 


MARKET  GUIDE  TODAY! 


Exclusive  Market  Ranking  Tables 
U.S.  Newspaper  Markets  .  • 

Canadian  Newspaper  Markets  ' 

;  Comprehensive  Maps  -  > 

Exclusive  Popui^tion,  Income,  Households  and  Farm 
Products  Tables 

Exclusive  Retail  Sales  Census  and  Estimates 

O  Includes  data  for  dll  1,694  daily  newspaper  market  cities  in  the  U.S. 
and  Canada,  all  3,141  counties  in  the  U.S. 

O  The  latest  census  figures  and  exclusive  1996  E&P  projections  for  demo- 
gi-aphics  and  retail  sales. 

O  Quantitative  and  qualitative  data. 

Reliable  Forecasts  Give  You  The  Edge!  .  ' 

-  The  E&P  Market  Guide  forecasts  demogi’aphic  composition  and  retail 
sales  with  proven  accuracy.  The  fotecasting  model  developed  by  Editor 
&  Publisher  is  based  on  an  anay  of  economic  indicators  pi'dvided  by  the 
Depailment  of  Commerce,  the  Bureau  of  Economic  Analysis,  state  data 
centers  and  chambers  of  commerce.  Our  econometnc  model  uses  91 
variables  to  project  the  year’s  retail  sales,  income  levels  and  demo- 
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Continued  from  page  14 

existing  production  facilities  and  staffing 
to  effect  substantial  cost  savings,”  the 
report  explained. 

The  firm  said  that  when  existing  JOAs 
expire  sometime  in  the  next  century, 
publishers  may  favor  combining  two 
newspapers  into  one.  While  JOAs  hold 
down  costs  in  two-newspaper  maricets, 
the  report  pointed  out,  “a  single  paper 
would  do  even  better." 

Newspapers  will  undoubtedly  con¬ 
tinue  making  their  news  and  advertising 
available  online  by  establishing  World 
Wide  Web  sites,  the  report  said  —  even 
as  few  of  these  ventures  have  found  a 
way  to  turn  a  profit. 

Nonetheless,  Veronis,  Suhler  managing 
director  Kevin  Lavalla  offered  the  view 
that  the  growing  influence  of  the  Inter¬ 
net,  and  the  brand  strength  of  newspa¬ 
pers,  “should  enable  newspapers  not 
only  to  compete  successfully  for  classi¬ 
fied  advertising,  but  also  to  improve  ser¬ 
vice  to  advertisers  by  offering  both  print 
and  electronic  versions.” 

Veronis,  Suhler  predicted  that  spend¬ 
ing  on  all  communications  segments  — 
including  newspapers,  magazines,  books, 
television,  radio,  films,  recorded  music, 
subscription  video,  business  information 
services  and  interactive  digital  media  — 
will  total  $353.3  billion  by  2000,  a  hefty 
40.5%  rise  over  1995  levels. 

And  by  the  turn  of  the  century,  com¬ 
munications  is  expected  to  rank  third 
among  the  top  12  U.S.  industries  in  terms 
of  growth,  trailing  electronic  equip¬ 
ment/components  and  telecommunica¬ 
tion  services.  Among  the  communica¬ 
tions  fields,  interactive  digital  media  is 
expected  to  experience  the  greatest 
annual  gains,  19.4%,  followed  by  sub¬ 
scription  video,  8.5%. 


Vietnam  Says 
Papers  Violate 
State  Secrets 

1NA  CASE  highlighting  the  tight  restric¬ 
tions  Vietnam  imposes  on  state-run 
media,  the  government  has  accused 
three  newspapers  of  disclosing  state 
secrets  in  articles  about  the  nation’s  avi¬ 
ation  and  oil  industries. 

Quach  Duy  Nien,  an  Interior  Ministry 
inspector,  said  in  July  the  government 
would  prosecute  Hanoi  Moi  (New 
Hanoi),  Tien  Phong  (Pioneer)  and  Kinh 
Doanh  Van  Phap  Luat  (Business  and 
Law)  —  all  three  published  by  Commu¬ 


nist  Party  or  state  organizations.  Senior 
editors  said  investigators  questioned 
some  staff  members,  but  have  not 
charged  any  individuals. 

In  March,  Hanoi  Moi  carried  two  arti¬ 
cles  alleging  that  shoddy  practices  in  the 
Department  of  Civil  Aviation  resulted  in 
heavy  losses  on  airplane  purchases. 

“1  personally  think  the  information 
was  not  a  secret,”  said  Nguyen  Quang 
Hoa,  an  editor  at  the  paper.  “But  it  was 
probably  the  commentary  by  the  paper 
that  was  too  critical.That  can  easily  make 
people  mad.” 

Two  weeklies  published  earlier  arti¬ 
cles  suggesting  the  state-owned  Vietnam 
Oil  and  Gas  Corp.  was  too  generous  in 
dealing  with  Broken  Hill  Proprietary  Co., 
an  Australian  oil  company  that  wants 
new  terms  on  its  contract  on  a  disap¬ 
pointing  offshore  oil  field. 

The  two  papers  variously  quoted  com¬ 
pany  letters  or  instructions  from  top  gov¬ 
ernment  officials. 

Vietnam’s  criminal  code  prescribes 
prison  terms  of  up  to  15  years  for  inten¬ 
tionally  disclosing  state  secrets,  but  does 
not  define  the  term. 

Vietnam  does  not  have  a  single  cen¬ 
sorship  office  but  expects  editors  to 
monitor  themselves. 

Boundaries  are  often  unclear.  For 
example,  the  party  has  encouraged  news 
media  to  expose  corruption,  but  officials 
targeted  by  the  disclosures  may  try  to 
head  off  the  articles  or  get  revenge. 

—  AP 

Circulation 
To  Die  For 

WHEN  LEE  BONG-KON  moved  to  a 
new  suburb  outside  Seoul  early 
this  year,  his  first  caller  was  a  newspaper 
salesman  with  a  waterproof  bathroom 
clock  as  a  gift. 

The  next  day,  an  agent  from  another 
newspaper  visited  to  offer  free  copies 
for  at  least  six  months  if  he  promised  to 
subscribe. 

Under  past  military  governments, 
media  rights  in  South  Korea  were 
severely  curtailed,  but  today,  with  more 
freedom  under  the  civilian  rule  of  Presi¬ 
dent  Kim  Young-sam,  newspapers  are 
expanding  in  numbers  and  size. 

The  number  of  newspapers  has  risen 
from  28  in  1987  to  117  this  year.  The 
competition  has  led  papers  to  expand  to 
48  pages,  two  to  three  times  as  many  as 
several  years  ago. 

Lee  rejected  both  subscription  offers, 
but  the  newspapers  came  anyway.  So  he 
put  up  a  sign  saying  his  office  already 
subscribes,  but  they  still  came  anyway. 


“They  are  crazy,”  Lee  said,  pointing  to 
a  waist-high  pile  of  unread  newspapers 
at  the  doorstep  of  his  apartment.“lmpos- 
ing  something  like  this  is  torture.” 

It  is  common  to  give  watches,  glass¬ 
ware,  leather  belts  and  even  satellite 
antennas  in  exchange  for  a  $10-a-month 
subscription. 

Some  papers  have  hired  thugs  to 
threaten  and  rough  up  rival  distribution 
agents,  the  independent  national  Han- 
kook  Ilbo  has  reported. 

Most  agents  are  independent  contrac¬ 
tors  not  directly  employed  by  the  news¬ 
papers.  They  are  provided  with  promo¬ 
tional  gifts  by  the  papers  and  take  a  per¬ 
centage  of  sales. 

South  Korean  newspapers  get  70%  to 
80%  of  their  revenues  from  advertise¬ 
ments,  whose  price  is  related  to  circula¬ 
tion. 

The  fierce  competition  came  to  a  head 
not  long  ago  when  a  distribution  agent 
for  the  national  daily  Joongang  Ilbo 
stabbed  to  death  an  agent  of  the  rival 
Chosun  Ilbo  with  a  kitchen  knife  in  a 
city  outside  Seoul. 

The  attacker,  Lee  Dal-young,  35,  told 
police  he  was  under  pressure  to  increase 
circulation  and  had  been  offered  $15 
cash  for  each  new  subscriber. 

Prime  Minister  Lee  Soo-sung  called 
excessive  newspaper  competition 
“wasteful”  and  said  his  government 
would  take  regulatory  action  unless 
newspapers  themselves  adopt  rules  to 
stop  the  excessive  promotional  prac¬ 
tices. 

The  circulation  war  intensified  after 
the  afternoon  daily  Joongang,  owned  by 
the  giant  Samsung  group,  switched  to  the 
morning  cycle  last  year,  triggering  cut¬ 
throat  competition  with  national  morn¬ 
ing  dailies,  including  Chosun  Hankook 
and  Dong-A  Ilbo. 

Because  ad  rates  are  tied  to  circula¬ 
tion,  newspapers  have  an  incentive  to 
inflate  their  circulations  and  often  print 
many  more  copies  than  they  actually  sell, 
leaving  many  to  be  given  away  or  thrown 
away. 

The  liberal  national  daily  Hankyoreh 
Shinmun  estimates  3  million  papers  are 
thrown  away  every  day,  wasting  about 
$  1 20  million  a  year.  —  AP 

Veterans  Insert 

IN  OBSERVANCE  OF  Veterans  Day, 
Detroit  Newspapers  plans  to  carry  a 
paid  multiple-page  insert  highlighting 
the  Veterans  Health  Administration  in 
Sunday,  Nov.  10,  editions  of  the  Detroit 
News  and  Free  Press. 

The  insert  is  sponsored  by  vendors 
to  VA  hospitals. 
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Religion 

Continued  from  page  48 

prophetic.  Now,  23  three  years  later,  it 
seems  at  times  as  if  the  abortion  issue  is 
taking  over  the  presidential  election  cam¬ 
paign. 

People  who  said  that  changes  in  the 
law  regarding  the  beginning  of  life  would 
lead  to  changes  about  ending  it  also  have 
proved  prophetic. The  proof;  the  two  fed¬ 
eral  court  decisions  related  to  assisted 
suicide.  News  organizations  could 
explore  the  implications  of  these  deci¬ 
sions  by  asking.  Is  there  a  way  to  support 
the  dying  so  they  leave  life  feeling  loved 
instead  of  burdensome?  Can  physicians 
control  pain  without  prescribing  the  ulti¬ 
mate  painkiller? 

♦  The  church  and  the  media.  Church 
groups  are  urging  the  media  —  especial¬ 
ly  the  entertainment  media  —  to  act 
responsibly  and  to  weigh  more  than  the 
bottom  line  when  producing  movies  and 
TV  pnjgrams. 

Some  faiths  are  creative  about  getting 
their  point  across.  The  U  S.  Catholic 
Conference,  for  example,  operates  an  800 
number  (800-31 14CCC),  which  people 
can  call  for  a  brief  but  cogent  review  of 
current  theater  tare.  And,  since  some¬ 
times  there’s  nothing  worthy  of  the  fam¬ 
ily,  people  can  listen  to  a  review  of  a  sug¬ 
gested  home  video. 

♦  Changing  religious  orders.  The  movie 
“Dead  Man  Walking”  thrilled  religious 
women.  It  found  extraordinary  accept¬ 
ance  and  got  out  the  message  that  nuns 
have  expanded  their  work  beyond 
schools  and  hospitals  to  include  marginal 
persons  who  have  someone  else  to  care 
for  them. 

There  are  other  changes  in  religious 
orders.  Lay  groups  are  growing  up  in 
association  with  religious  communities 
and  are  being  joined  by  young  people 
who  want  to  serve  the  church  for  two  or 
three  years.They  wear  sweatshirts  embla¬ 
zoned  with  names  such  as  Jesuit 
Volunteers,  from  the  Society  of  Jesus,  and 
Mercy  Corps,  from  the  Sisters  of  Mercy  of 
the  Americas. 

This  burgeoning  “ecclesiastical  Peace 
Corps,”  if  you  will,  provokes  questions. 
Does  it  tap  into  an  idealistic  need  to 
serve  others?  Does  it  reflect  a  youthful 
call  to  respond  to  God? 

Older  adults  also  are  aligning  them¬ 
selves  with  religious  orders,  as  members 
and  associates.  What  prompts  this?  Are 
people  looking  for  a  new  form  of  reli¬ 
gious  expression?  Is  this  the  21st  century 
evolution  of  religious  life? 

The  Center  for  Applied  Research  in 
the  Apostolate  (CARA)  reports  that  four 
out  of  five  women’s  religious  orders  with 


50  or  more  professed  members  also  have 
lay  associate  members.  It  reports  that 
12%  of  associate  members  are  men,  and 
62%  are  married.  Most  are  between  40 
and  60  years  old. 

♦  Lay  people  in  the  church.  The  Second 
Vatican  Council,  which  revolutionized 
the  Catholic  Church,  formally  concluded 
in  1965.  It  moved  the  laity  from  assisting 
priests  to  assuming  professional  roles  in 
the  church. 

Today  tens  of  thousands  of  laities  are 
in  schools  of  religious  studies  preparing 
to  work  in  and  adntinister  parishes. 
CARA  reports  21,800  students  are  in 
Catholic  lay  ministry  formation  pro¬ 
grams.  Of  them,  83%  are  lay  and  1 1%  are 
vowed  religious.There  are  stories  here. 

Why  do  lay  people  embark  on  careers 
in  the  church?  What  kinds  of  jobs  wiU 
they  find?  Hov/  long  will  they  stay?  How 
are  they  accepted  among  clerics  and 
vowed  religious?  How  do  their  fellow 
laity  react  to  them  professionally? 

♦  The  new  millennium.  The  Third 
Millennium  of  Christianity  is  nearly  upon 
us,  and  it’s  more  than  a  1999  New  Year’s 
Eve  story.  Over  the  next  three  years,  the 
Catholic  Church  is  planning  everything 
from  symposia  about  the  challenge  Jesus 
offers  the  world  to  celebrations  of  what 
Christianity  means  to  society. 

To  prepare.  Pope  John  Paul  n  has 
called  for  the  church  to  repent  “past 
errors  and  instances  of  infidelity,  incon¬ 
sistency  and  slowness  to  act.”  He  adds 
that  “ecclesiastical  communion  has  been 
painfully  wounded,”  which  lead  to  breach¬ 
es  that  “openly  contradict  the  will  of 
Christ.”  This  suggests  that  there  will  be 
significant  interfaith  and  ecumenical 
developments  that  will  be  worth  watch¬ 
ing  for. 

Millennium  celebrations  will  be  every¬ 
where.  The  pope  wants  religious  leaders 
to  convene  at  a  historic  site,  such  as 
Jerusalem,  Bethlehem  or  Mt.  Sinai.  Similar 
interfaith  meetings  can  be  expected  to 
take  place  around  the  world. 

^  Synod  of  America.  Another  event  is  a 
pan-American  synod  of  bishops.  No  site 
or  date  has  been  set,  but  there  have  been 
meetings  in  Rome  to  prepare  for  the 
gathering  of  Catholic  bishops  from  all 
the  Americas  and  the  Caribbean.  One  can 
expect  the  bishops  to  look  at  the  inter¬ 
dependence  of  nations  in  the  Western 
Hemisphere,  even  as  U.S.  voices  call  for 
isolationism,  and  to  urge  cooperation 
between  North  and  South,  with  empha¬ 
sis  on  social  and  economic  justice. 

How  will  such  changes  affect  specific 
areas?  Will  a  renewed  appreciation  of 
interrelatedness  alter  the  growing  anti¬ 
immigrant  sentiment  in  the  United 
States? 


Teens  Avoiding 
Newspapers 

More  than  one-third  of 

teenagers  say  they  never  read  a 
newspaper,  while  about  the  same  num¬ 
ber  hold  the  Internet  in  high  esteem, 
according  to  a  recent  survey. 

Thirty-five  percent  of  938  youths,  ages 
13  through  17,  in  a  poll  commissioned 
by  the  Horatio  Alger  Association  and 
reported  in  Parade  magazine,  said  they 
didn’t  pick  up  a  newspaper  during  the 
week  and  34%  didn’t  read  the  paper  on 
weekends.  Forty-two  percent  read  news¬ 
papers  at  least  one  weekend  day. 

Meanwhile,  37%  considered  the 
Internet  and  online  services  a  very 
important  part  of  their  lives,  and  41% 
called  those  technologies  fairly  impor¬ 
tant.  Less  than  4%  said  they  weren’t 
important. 

Only  6%  of  the  students  woiited  as 
newspaper  carriers  during  the  school 
year,  5%  during  the  summer.  The  most 
popular  jobs:  babysitting  and  restaurant 
woric. 

The  survey  also  indicated  a  return  to 
traditional  values.  Parade  said  teens 
apparently  “are  neither  as  rebellious  as 
adolescents  in  the  1970s,  nor  as  material¬ 
istic  as  those  in  the  1980s.” 

Respondents  overwhelmingly  ranked 
crime  as  their  greatest  concern,  followed 
by  declining  moral  and  social  values  and 
environmental  problems.  The  teens  said 
the  most  critical  issue  facing  their  gener¬ 
ation,  meanwhile,  was  drugs,  followed  by 
peer  pressure,  violence  and  sex/poor 
morals. 

Among  other  findings: 

♦  Sixty  percent  don’t  approve  of  pre¬ 
marital  sex. 

♦  Nine  in  10  don’t  drink  or  smoke,  and 
96%  do  not  use  drugs. 

♦  Sixtv'-eight  percent  believe  prayer 
should  be  permitted  in  schools. 

On  some  issues,  the  kids  revealed  less- 
conservative  beliefe.  Sixty-one  percent 
said  schools  ought  to  distribute  condoms 
and  59%  thought  gays  and  lesbians 
should  be  allowed  to  serve  in  the  mili¬ 
tary. 

Gift  Of 
Pictures 

The  standard-times  of  San  Angelo, 
Texas,  has  given  the  city  library  some 
4,000  pictures  the  paper’s  photogra¬ 
phers  took  of  residents  over  the  last  15 
years.  Residents  who  recognize  them¬ 
selves  are  welcome  to  take  the  pictures 
home. 


August  24. 1996  ■  Editor  &  Publisher  37 


1 1  W,  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  67S4380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


GAMING/WALL  STREET 


ASTROLOGY 


AUTOMOTIVE 


Daily-Weekly-Monifily  Features 
Camera  Ready.  Time  Data  Syndicate 
(603)  623-7733  or  (800)  322-5101 


FREE  MONTHLY  COLUMNS  for  Auto/ 
Travel  Editors.  RV  tecfi  tips  and 
features.  1  (800)  209-9782 


AUTOMOTIVE 


1997  NEW  CARS  AND  TRUCKS:  A 
look  at  the  year's  new  automotive  offer¬ 
ings  that  includes  major  makes  and 
models  with  enough  photos  and 
materials  to  fill  on  annual  New  Models 
special  section.  Available  in  early 
October.  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  tel:  (212)  254-0890. 


THE  AUTOMOTIVE  REPORT:  A 
package  of  at  least  1  2  stories  plus 
DriveTime  shorts  direct  from  the  indus¬ 
try  leaders.  AUTOMOTIVE  NEWS  and 
AUTOWEEK.  Rebate  charts  also  avail¬ 
able.  Ideal  for  your  automotive, 
classified  and  display  sections. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646. 


HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  (Ihuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)798-1151. 


RURAL  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  35,  Rough  &  Ready,  CA  95975 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


COMMENTARY 


We  are  an/mo/s  that  are  wired  to  love. 

Helen  Fisher 


DEMOCRATIC  REFORM  NEWS 
Features  by  fax  -  (607)  756-4700 
We're  at  http:/ /www.odyssey.net 
/subscribers/ mann2000 


HEALTH,  SPORTS  &  FITNESS 


ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBLISH 
ESTABLISHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
OLL  (800)  NEW  LIVING 
FREE  SAMPLES  AND  RATES. 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fox  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  in  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


SPORTS 


Flattery  isn't  harmful  unless  inhaled. 

John  Lindsay 


EDITORS,  I  do  a  Friday  Fantasy  Foot¬ 
ball  column  that  includes  a  comprehen¬ 
sive  injury  update.  Current  subscribers 
include  the  NY  Daily  News  and 
ESPNET.  Barter  deals  available. 


Fora  sample  call  (914)  332-1583. 


ANNOLINCEMENTS 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
Woddwide  Appraisals  &  Consultants 
(516)  379-2797/(813)  786-5930 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  properly,  you  should  call 
(813)733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


INDIANA  PUBLISHER  ready  to  retire, 
offers  well  established  paid  circulation 
community  weekly.  Gross  $168K  in 
1995,  projectea  $180K  in  1996. 


1995,  projected  $180K  in  1996. 
Excellent  retail  market.  Reply  to  Box 
07878,  Editor  &  Publisher. 


LOW  AS  $10K  DOWN,  some  much 
more.  Bill  Berger,  ATN,  Inc.  (512)  476- 
3950,  1801  Exposition  Blvd.,  Austin,  TX 
78703. 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Tom  Sexton,  N. England  (617)  545-6175 
Wren  Barnett,  South  (704)  698-0021 


Buyers  or  sellers.  Call  Dick  Briggs. 
(864)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  *  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


RICKENBACHER  MEDIA  CO. 
Your  broker  (or  Southvsmst 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


XHiRNAUSTS  MEMORIAL 


THE  FREEDOM  FORUM'S 
JOURNALISTS 
MEMORIAL 
NEEDS  YOUR  HELP 


Wanted:  Photos  and 
information  about  journalists 
who  died  in  the  line  of  duty.  The 
Freedom  Forum's  Journalists 
Memorial  database  lists  more 
than  1,000  names  of  journalists-' 
print,  broadcast  and 
photographers  --  who  died 
covering  the  news.  If  you  have 
photographs  of  colleagues  already 
listed  or  information  about  those 
who  need  to  be  listed,  please 
contact  Brenda  Reed  or  Timothy 
Kenny  at  ThE  FREEDOM  FORUM 
Newseum:  (703)  284-3700. 


DAVE  GAUGER 
Sales  &  Appraisals 
Gauger  Media  Service,  Inc. 
Box  627,  Raymond,  WA  98577 
(360)  942-3560 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  ConsultaKons 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
108  Jane  Cove-Clarksdale,  MS  38614 
(601 )  627-7906  Fox  601  -627-79063* 
W.C.  Shoemaker-Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


Whitesmith  Publication  Services 
Rod  \Miitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


S.  TEXAS:  Weekly  plus  niche  pub¬ 
lications,  good  cash  flow,  $900K. 
CENTRAL  TEXAS:  Weekly  and  unique 
job  shop;  includes  real  estate,  $195K. 

N.  TEXAS:  Small  weekly,  large  profit 
margin,  $85K. 

Dorman  Cardell,  broker,  1 3240 
Peyton  Drive,  Dallas,  TX  75240, 
(214)  960-0096 


NEWSPAPER  FOR  SALE 


POPULAR  WEEKLY  in  Great  Pacific 
Northwest  city  seeks  buyer.  All  prime 
retailers  on  current  sales  contracts.  Call 
Publisher  (503)  223-8630. 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  cammunity,  sub- 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment. 


All  inquiries  held  in  strictest  confidence. 
Reply  to  Box  7688,  Editor  &  Publisher. 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

315  York,  Weatherford,  Texas  76086 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


Bolitho-Cribb  Report:  http:yfwww.cribb.com 


Confidential  Appraisal  for  Bolitho-Cnj?b 

nenp  &  Associates 

Estate,  ESOP,  Partners,  Newspaper  Brokerage 

Bank  Tax,  Stock,  Assets  &Appraisal 

John  T.  Cribb  lAnnetfe  Park  Drive  Bozeman,  , 

' _ Montana  59715;  e-mail  to  jcribbOiint.net _ 


i 


38  Editor  &  PuBUSHER  ■  August  24,  1996 


ANNOUNCEMENTS 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting  from 
our  low  contract  rates. 
CaU 

(212)675-4380,  ext.  170 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  witn  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact; 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  qualify  papers  and  groups. 
MarKjgement  welcome  to  stay  in  place. 
All  replies  guaranteed  helcf  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


When  a  cab  driver  doesn't  understand 
whot  you're  saying,  simply  smile  and 
enjoy  his  multiculturalism. 

Crunch 


PUBLICATIONS  FOR  SALE 


BEER,  The  Magazine. 

A  Consumer  Publication. 

Call  Bill  Owens,  (510)  538-9500. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


EQUIPMENT  &  SUPPLIES  i 

CAMERA  &  DARKROOM 

PRESSES 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Carlbom 

CK  Optical  (310)  372-0372. 

DON'T  SEa  YOUR  PRESS 

Until  You  Contact  j 

Newman  International  Web  Press  Sale  j 

"Worldwide  Marketing  of  Commercial  | 
Web  ond  Newspaper  Web  Presses" 

MAILROOM 

KANSA  480  five  into  one  inserter. 
About  nine  years  old.  Can  be  seen  pro¬ 
ducing  daily.  Cantact;  Alan  Grigsby, 
general  manager.  The  Times  Argus, 
Barre,  VT,  (802)  479-0191. 

PRESSES  WANTED:  HARRIS  V25  V22  j 
VI 5A  VI 5D  or  845;  KING  Process  : 
Color  or  Daily;  GOSS  Community  : 
Urbanite  Metro;  ^LNA  D30  C96  I 

PRE-OWNED  MAILROOM  Equipment 

Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 

FOR  SALE:  1982  6/u  HARRIS  V15C  w  : 
or  w/o  prepress  equipment;  1971  3/u  : 
GOSS  COMMUNITY;  2/u  &  3/u  j 
NEWS  KING-  4/u  1978  &  2/u  1971  i 

REPLACEMENT  J50  Jogger  Table  Tops 
25  to  40%  off!  Call 

Kovell's  Kreotions  at  (520)  883-4243 

HARRIS  VI 5A,  CX5SS  COMMUNITY  1  1 
unit  book  press,  22  3/4' X  36'  j 

Tel:  (91 3)  362-8888  j 

Fax;  (91 3)  362-8901  j 

Refurbished  odd  on  pockets 

KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 

HARRIS  JF-25  (older. 

Good  condition.  : 

Call  John  Tevlin  (81 3)  839-0035 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fox  (407)  273-901 1 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B  CAUF. 
(714)  644-2661,  Fax  (714)  644-0283 


PRESSES 


4-unit  GOSS  COMMUNITY  (grease) 
with  2  folders.  22  3/4"  cutoff.  Outstand¬ 
ing  conditian.  In  use.  Offer.  Patrick, 
(970)  887-3334. 


Macho  does  not  prove  mucho. 

Zsa  Zsa  Gabor 


QuaKy  ihK  makes  an  Impression  worldwide 

A  '*X  Select  from: 

[a  .|  □  Complete  Preeeos 
\J  k  O  Additions  to  Existmg  Pmsses 
O  3-eolor  Satellites 
pi  O  4-Hi  Arrangements 
O  Stacked  Uniu 
\  O  Integral  Roll  Stand  Urvts 
O  Half  arrd  Quarter  Folders 
f  \  □  Cutoff;  20"- 21  H'-2r-22y4* 

□  18,500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  |  TA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSS 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


2  unit  goss  metro  22  3/4"  cutoff.  Avail¬ 
able  immediately. 

A4AN-Roland  Folders 

160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4" 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

8  Units  1  folder,  Harris  1650,  22  3/4' 


Northeast  Industries  (800)  821  -6257 


STOP  PRESS! 

EXCELLENT  FULLY  REBUILT 
Community  '4-High',  1 987  vintage. 
Call  for  details:  (91 3)  541  -8886. 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fax  (770)  590-7267 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBLISHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale-  Outstanding 
metro-liner  plant  22”,  560  MM 
cut-off,  updated,  75,000  cph, 
48  Goss  metro-liner  units,  10 
4x1  metro  towers,  1976-1988 
with  excellent  colour  capacity, 
48  45”  Goss  digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balloon  formers 
8  intermediate,  former  arrange¬ 
ments  complete  with  stitchers 

The  very  latest  in  pic  thyristor 
drives  present.  Dampening 
timer  spray  dampners.  Modem 
press  control  systems  all  to  be 
fitted  with  the  most  advanced 
inking  technology  available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRl  5EU 
(011-44)  1772-797050 
Fax:  (44)  1772-652300 


I^rriTTSTlIV  SFRVir  F.S 

CIRCULATION  SERViaS 

PRO  STARTS  1 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

THE  TELEMAKKt  1 INO  PROS  : 

EXPERTISE  IN  A  FULL  RANGE  OF  ! 

SALES  SERVICES  INCLUDING  ! 

DATABASE  MARKETING 

(800)  776-6397  j 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(8001  247-2338 

METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 

NaHanwide  TELEMARKETING 

CIRCULATION  III 

Advanced- Professional-Telemarketing 
John  Dinan  -  John  Lyons 
(214)  352-1123 

hl1p://www.metronet.com/ ~dinan 


Poetry  shouldn't  be  used  as  a  vehicle  for 
any  personal  philosophy. 

Elizabeth  Bishop 


(800)  950-8475 
Horace  Southward 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


TELESERVICE  TECHNOLOGIES,  INC. 

Newspaper  subscription  sales, 

PIA  renewals.  Customer  Service  Audits. 
Meeting  the  circubtion  needs 
of  America's  finest  newspapers. 
YOUR  PARTNER  IN  SUCCESS 
(770)  414-4445 

You  cannot  become  weary  in  well-doing. 

John  B.  Anderson 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


CIRCULATION  SERVICES 
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INDUSTRY  SERVICES 


RECRUITMENT 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  1 952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Cantracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


TELEMARKETING 


BLENKARN 

Yaur  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


HELP  WANTED 


ADMINISTRATIVE 


VICE  PRESIDENT/ADVERTISING 

The  Charlotte  Observer,  the  largest 
daily  newspaper  in  the  Carolinas, 
seeks  a  highly  motivated  and 
innovative  leader  for  its  advertising 
division.  Must  have  a  strang  back¬ 
ground  in  sales  and  marketing,  and 
both  retail  and  classified  experience. 
Bachelor's  degree  required. 

This  position  directs  a  division  of  200. 
Competitive  candidates  must  have 
demonstrated  ability  to  analyze 
markets  and  seize  opportunities;  build 
market  share;  accurately  project  and 
meet  revenue  budget;  take  balanced 
risks  in  developing  new  products  and 
approaches.  Must  have  strong  business 
knowledge  to  lead  strategic  planning 
for  advertising  division  and  to  partici¬ 
pate  in  company-wide  strategic  plan¬ 
ning  as  part  of  the  senior  management 
team.  A  commitment  to  collaboration 
across  divisional  lines  is  essential.  The 
person  we  hire  must  have  strong 
external  focus,  and  be  cammitted  to 
developing  a  diverse  advertising  staff 
which  is  agile  in  responding  to  hang¬ 
ing  customer  needs.  Must  nave  good 
motivational  skills,  and  sustain  a  high- 
performance  environment. 

Send  resume  and  salary  requirement  to 
Debbie  Abels,  VP/Human  Resources, 
The  Charlotte  Observer,  P.O.  Box 
32188,  Charlotte,  NC  28232.  No 
phone  calls,  please. 

An  Equal  Opportunity  Employer 


HANDS-ON  CONTROaER  for  family- 
owned  22,000  circulation  daily. 
Should  have  accounting  or  business 
degree,  extensive  background  in 
newspaper  operations,  familiarity  with 
current  computer  applications,  experi¬ 
ence  with  personnel  administration 
and  employee  benefits,  and  good 
interpersonal  skills.  We  offer 
challenge,  rewards  and  a  good  com¬ 
munity  to  live  and  work.  Peter  DeRose, 
publisher.  Daily  Hampshire  Gazette, 
kO.  Box  299,  Northampton,  MA 
01061-0299. 


ADMINISTRATIVE 


E&Fs  Classified 


The  Industry’s 
meeting  place. 
(212)  6754380 


PUBLISHER  FOR  COMMUNITY 
WEEKLY  in  SW  suburban  Chicago 
need  someone  with  experience  and 
potential  to  expand  into  neighboring 
communities.  Small  community  pub¬ 
lishing  experience  critical  plus  back¬ 
ground  in  advertising,  operations  and 
editorial.  You  will  run  your  own  show. 
Compensation  $40's  plus  substantial 
bonus  and  benefits.  Fax  resume  to  The 
Journal  (708)  429-8795. 


ADVERTISING 


EXPANDING  NATIONAL  PRINT  Media 
Advertising  Agency  has  several  open¬ 
ings  in  Atlanta,  Chicago  and  Min¬ 
neapolis. 

ACCOUNT  EXECUTIVES 
Qualified  candidates  with  newspaper 
and/or  agency  account  experience  will 
have  heavy  client  contact  with  national 
accounts.  Computer  usage  of  MS 
Word,  Excel,  solid  verbal  and  written 
communication  skills  with  a  keen 
understanding  of  print  media. 

ANALYSTS 

Qualified  candidates  will  interpret  vital 
information  used  in  analysis,  planning, 
budgeting.  Computer  usage  of  MS 
Word,  Excel,  organized,  detail- 
oriented  with  excellent  written,  verbal 
communication. 

Salary  commensurate  with  experience. 
Competitive  benefits,  401  (k),  casual 
dress. 

Salary/ resume  in  confidence  to  HREP, 
P.O.  Box  3200,  Naperville,  IL  60566- 
3200. 


REGIONAL  SALES  MANAGER  for 
group  of  6  newspapers  covering 
northern  California  and  Nevada.  The 
Sales  Manager  will  be  responsible  for 
all  regional  sales  to  major  accounts, 
coordination  of  regional  office  and 
sales  effort.  We  are  looking  for  a  pro¬ 
fessional  and  take  charge  manager 
that  can  lead  our  group  into  the  next 
century.  We  offer  an  excellent  com¬ 
pensation  package  with  professional 
growth  opportunities.  Please  forward 
.  your  resume  in  confidence  to  Larry 
:  Womack,  P.O.  Box  1 358,  South  Lake 
j  Tahoe,  CA  961 56. 

I  Dancing  is  like  bank  robbery,  it  lakes 
i  split-second  timing. 

Twyla  Tharp 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 

The  Union-Tribune  Publishing  Com¬ 
pany  is  the  publisher  of  the  San  Diego 
Union-Tribune,  the  largest  daily 
metropolitan  newspaper  in  San  Diego 
County  and  2nd  in  Southern  CA. 

Responsibilities  include  developing  and 
increasing  local  retail  advertising 
revenue.  Must  have  proven  ability  to 
set  revenue  objectives,  develop  and 
execute  action  plans,  understand  how 
to  compete  in  a  competitive  market 
and  focus  on  increasing  marketshare. 
Able  to  support  Management  and 
Sales  team  to  achieve  long  term  goals. 
This  position  will  report  directly  to 
Advertising  Director  and  have  direct 
responsibilities  of  several  Sales  Man¬ 
agers.  We  offer  a  competitive  salary 
with  excellent  benefit  package. 

Please  send  resume  &  salary  history  to: 
Union-Tribune  Publishing  Co. 
HRD/Job  #48-96/EP 
P.O.  Box  191 

San  Diego,  CA  92 1 1 2-4 1 06 
Fax  #(61 9)  299-3488 

An  Equal  Opportunity  Employer 


MAJOR  ACCOUNTS 
ACCOUNT  EXECUTIVE 

The  Gazette  Telegraph,  a  Freedom 
Communications  107,000  daily/ 
127,000  Sunday  newspaper  located  in 
Colorado  Springs,  CO,  is  seeking  an 
account  executive  for  major  account 
advertising.  Colorado  Springs  is  the 
sixth  fastest  growing  market  in  the 
country,  and  is  the  second  largest 
DMA  buy  in  the  state.  We  seek  a  pro¬ 
fessional,  highly  motivated,  self  start¬ 
ing,  best  and  brightest  account  execu¬ 
tive  with  experience  in  dealing  with  a 
diverse  group  of  clients,  including 
advertising  agencies.  Excellent 
personal  presentation  skills/telephone 
skills  required.  Efficient  time  manage¬ 
ment,  math,  detail  and  creative  skills 
essential.  Please  send  resume  and 
salary  requirements  to  Human 
Resources,  Gazette  Telegraph,  30  S. 
Prospect,  Colorado  Springs,  CO 
80903  or  FAX  (719)  636-0161.  The 
Gazette  Telegraph  is  a  drug-free, 
smoke-free  EOE  employer. 


i  ADVERTISING  REPS.  Zone  5/7.  Join 
i  56  year  old  company  selling  and  main- 
j  taining  church  page  business  sponsors. 
I  Best  in  field  with  excellent  HQ  support. 
:  Full  or  part-time.  Send  resume  to  P.O. 
i  Box  8005,  Charlottesville,  VA  22906. 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
Wanted  for  a  group  of  quality,  award¬ 
winning  community  newspapers.  Min¬ 
imum  of  (our  years'  experience  (one  of 
which  must  have  been  in  a  supervisory 
role)  in  Classified  Advertising. 
Bachelor's  degree  and  P.C.  literacy 
required.  Excellent  interpersonal,  writ¬ 
ten  and  oral  communication  skills  and 
ability  to  develop  and  motivate  staff  of 
telemarketers  (both  incoming  and  out¬ 
going  calls).  Must  be  creative, 
ambitious,  goal  and  money  oriented, 
and  driven  to  succeed.  In  return,  we 
offer  a  generous  base  plus  commission 
package,  excellent  benefits  including 
health,  dental,  life,  long  term  disability, 
and  401(k)/profit  sharing.  Please  send 
resume,  including  salary  nistory  to  The 
Princeton  Packet,  Inc.  E&P,  P.O.  Box 
350,  Princeton,  NJ  08542,  ATTN: 
Human  Resources.  EOE/M/F/D/V. 


SPORTS  FAN  NEEDED  FOR 
VICE  PRESIDENT/ONUNE  AD  SALES 

A  position  is  available  for  an  experi¬ 
enced  ad  salesperson  to  join  one  of  the 
fastest  growing  online  sports  sites. 
Ideal  candidate  will  have  a  minimum 
of  3-5  years  magazine  or  online  sales 
experience  with  a  strong  emphasis  on 
sports-related  content.  Knowledge  of 
evolving  online  advertising  trends  a 
must.  Candidate  should  also  possess 
the  ability  to  identify  and  create  non- 
traditional  interactive  spansorship 
packages  as  well  as  a  thorough  know¬ 
ledge  of  professional  and  callege 
sports. 

Responsibilities  will  include  designing 


Kesponsibilities  will  include  designing 
and  executing  a  comprehensive  ad 
sales  program  to  sell  advertising  and/ 
or  sponsorships  for  the  Extreme  Fans 
sites  on  America  Online  and  the  World 
Wide  Web. 

Founded  in  August  1995,  Extreme 
Fans  is  an  interactive,  online  sports 
publication  now  available  on  America 
Online  with  a  comprehensive  sports 
website  under  construction.  Trarfic  is 
high  and  growing.  We  hove  a  very  com¬ 
petitive  compensation  package,  includ¬ 
ing  both  commission  and  equity 
options  for  the  right  individual.  Portici- 
pation  in  afternoon  football  games 
optional.  Send  resume  to: 

EXTREME  FANS 

1 840  Oak  Avenue,  Suite  21 2  South 
Evanston,  IL  60201 
FAX:  (847)  869-3673 

GET  STUCK! 

CALL  ABOUT  WEB 
CLASSIFIEDS 
(212)  675-4380,  ext.  170 
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HELP  WANTED 

ADVERTISING  j  ART/GRAPHICS 

CLASSIFIED  SALES  SUPERVISOR  GRAPHIC  ARTIST 


The  Evening  Post  Publishing  Company, 
publisher  of  The  Post  and  Courier  in 
Charleston,  South  Carolina  is  seeking 
an  experienced  classified  sales  leader 
to  manage  a  staff  of  six  outside  sales 
people.  The  ideal  candidate  will  be 
results-driven,  energetic  and  sales 
oriented  with  a  proven  track  record  in 
classified  newspaper  advertising  sales 
and  supervision. 

Responsibilities  include  initiating  new 
programs  to  maximize  sales,  building 
successful  relationships  with  classified 
clients  and  leading  the  departments's 
budget  making  efforts.  Coaching, 
counseling,  evaluating  and  forecasting 
abilities  required. 

A  commitment  to  team-building  and 
team  success  is  critical.  Excellent  writ¬ 
ten.  oral,  planning  and  motivational 
skills  necessary. 

We  offer  a  competitive  compensation 
and  benefits  package.  Send  resume 
including  salary  history  to: 

Van  Wilkerson 
Classified  Manager 
The  Post  and  Courier 
1 34  Columbus  Street 
Charleston,  SC  29403-4800 

The  VALLEY  MORNING  STAR,  Harl- 
ingen,  TX  is  seeking  an  experienced 
individual  to  join  our  management 
team  as  advertising  director.  This  posi¬ 
tion  is  responsible  for  overseeing  all 
aspects  of  display,  classified  and 
national  advertising  departments, 
including  budgeting,  hiring,  supervis¬ 
ing,  motivating  and  training  over  20 
erson  sales  team.  Applicant  must 
ave  demonstrated  successful  experi¬ 
ence  at  developing  sales  goals  and 
managing  the  sales  team  to  achieve 
these  goals.  Excellent  computer  and 
customer  service  skills  necessary. 
Please  send  cover  letter',  resume  and 
your  thoughts  on  how  you  vrould  max¬ 
imize  advertising  linage  and  revenue 
to  Lyle  DeBolt,  polisher,  P.O.  Box  511, 
Harlingen,  TX  78551 .  We  are  a  Free¬ 
dom  Communications  Inc,  Newspaper 
and  as  such  offer  a  complete  benefits 
package  including  a  401  (k)  plan, 
retirement  plan,  paid  vacation,  paid 
health  and  life  insurance. 

SOUTHERN  CAUFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  of  photo  ad  mag¬ 
azines  in  the  world.  Vi/e  have  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  ore  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  for  a  fast 
response  fox  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 


The  Alameda  Newspaper  Group,  a  six- 
paper  chain  in  the  San  Francisco  Bay 
Area,  is  seeking  an  experienced 
graphic  artist  with  primary  streiigths  in 
infographics  and  illustrations.  Page 
design  experience  would  be  beneficial. 
The  candidate  must  be  proficient  in 
Photoshop,  Illustrator  and  QuarkXPress. 
Send  cover  letter,  resume  and 
clips  to  Kory  Hansen,  art  director, 
Alameda  Newspaper  Group,  4770 
Willow  Road,  Pleasanton,  CA  94588. 
No  calls,  please. 

CIRCULATION 

CIRCULATION  DIREaOR/ 

DIREQ  MARKETER 

Fast-growing  weekly  business  pub¬ 
lication  -  16,000  paid  circ.  -  in  Texas 
seeking  skilled,  results-oriented  direct 
marketer  to  oversee  paid  circulation 
growth  -  both  subscriptions  and  single 
copy  sales.  Ability  to  lead  and  motivate 
telemarketing  team,  consistently  pro¬ 
duce  and  track  results  from  direct  mail, 
create  trial  subscription  lead  programs, 
manage  customer  service  activities  and 
distribution  of  the  newspaper.  You'll  be 
an  important  player  on  our  strategic 
management  team.  Moil  or  fox  resume 
to: 

Circulation  Director 
Houston  Business  Journal 
One  West  loop  South,  Suite  650 

Houston,  TX  77027 
By  (ox:  (713)963-0482 

CIRCULATION  MANAGER:  The  Cres¬ 
cent-News,  Defiance,  Ohio,  is  seeking 
candidates  (or  its  circulation  manager 
position.  Our  17,000  circulation  afier- 
n(x>n  daily  publishes  Monday  thru  Fri¬ 
day,  includes  a  Sunday  edition  and  a 
12,000  circulation  shopper.  Applicants 
should  be  able  to  worx  with  30  inde¬ 
pendently  contracted  motor  route 
drivers,  260  walking  routes,  office 
staff,  tele-marketing  department  and 
mail  room  while  maintaining  an  out¬ 
standing  record  of  customer  service. 
We  offer  competitive  salary  and  bene¬ 
fits  package.  We  have  a  progressive 
management  team  that  is  looking  for 
the  ri^t  addition.  If  you  have  a  mini¬ 
mum  of  three  years  of  circulotion  man¬ 
agement  experience  and  seek  an 
excellent  place  to  live  and  raise  a  fam¬ 
ily,  in  a  college  town  atmosphere, 
please  send  letter  of  application  and 
resume  to:  Steve  VanDemark,  general 
monager.  The  Crescent-News,  P.O. 
Box  249,  Defiance,  OH  4351 2. 

HOME  DELIVERY  MANAGER 

Medium-size  daily  in  upscale  New 
York  City  suburbs  offers  an  outstanding 
opportunity  for  a  street-wise  circulator 
to  take  over  our  home  delivery  opera¬ 
tions.  You  must  have  an  experienced 
track  record  of  at  least  five  years  in 
circulation  management,  with  empha¬ 
sis  on  service  and  retention.  Must  be 
able  to  motivate  and  lead  a  staff  in 
excess  of  30  people  to  the  highest  stan¬ 
dards  of  service  and  sales.  Salary  com¬ 
mensurate  with  experience,  plus  bonus 
opportunities  and  full  benefits 
package.  The  newspaper  is  owned  by 
the  Goodson  Newspaper  Group.  Send 
letter  and  resume  in  guaranteed 
confidence  to  Box  07886,  Editor  & 
Publisher. 


_ CIRCULATION _ 

CIRCULATION  ZONE  A4ANAGER 
The  Gadsden  Times,  Northeast  Ala¬ 
bama's  morning  newspaper  is  cur¬ 
rently  seeking  a  circulation  pro¬ 
fessional  to  manage  one  of  our  zones. 
Candidates  must  possess  management 
experience  and  knowledge  in  oil  areas 
of  circulation  sales,  service  and  collec¬ 
tions.  Must  demonstrate  the  knowledge 
to  grow  circulation,  have  no  fear  of 
hard  work  and  the  desire  to  succeed. 
Excellent  opportunity  to  join  a  presti¬ 
gious  newspaper  group.  The  New  York 
Times.  We  offer  comp^tive  sabry  vrith 
bonus  plan  (40K  combined  potential) 
and  complete  benefits  package.  Send 
resume  and  salary  history  to:  Circula¬ 
tion  Director,  C/O  The  Gadsden 
Times,  P.O.  Box  1 88,  Gadsden,  AL 
35999  or  you  may  fax  your  resume  to 
(205)  549-2013. 


DISTRIBUTION  FIELD  MANAGER 

Capitol  Press  Agriculture  Weekly,  with 
circulation  of  35,000  serving  Oregon, 
Washington,  Idaho  and  Calibrnia,  is 
seekii^  a  field  manager  for  distribu¬ 
tion.  The  qualified  person  should  have 
at  least  five  years'  experience  in  news¬ 
paper  or  magazine  single-copy  sales, 
in  subscription  sales,  and  in  postal 
fulfillment  of  subscriptions.  Primary 
duties  will  be  setting  up  single-copy 
sales  sites  throughout  the  territory, 
negotiating  arrangements  with  news  dis¬ 
tributors,  overseeing  fulfillment  of 
retail-sales  commitments,  and 
participating  in  home-office  manage¬ 
ment  duties.  Applicants  should  be  pre¬ 
pared  to  spend  most  of  each  work 
week  on  the  road.  Compensation 
package  includes  very  competitive 
salary,  bonus  program,  and  employee 
benefits.  Send  resume  to  Bonnie 
Davidson,  personnel  manager.  Capital 
Press,  P.O.  Box  2048,  Salem,  OR 
97308. 


INTELNEWS,  INC.,  the  leading 
English-language  news  service  in 
Ukraine,  is  seeking  an  experienced 
sales  manager  (or  our  international 
bureau  in  Kiev.  The  right  candidate 
must  (rave  the  drive  and  know-how  to 
take  our  circulation  numbers  to  new 
heights.  The  right  candidate  must  hove 
a  proven  track  record,  be  street-wise, 
aggressive  and  numbers  driven.  You 
would  continuously  develop  and  imple¬ 
ment  innovative  sales  strategies  in  what 
has  become  an  increasingly  com¬ 
petitive  environment.  IntelNews  pro¬ 
vides  the  International  business  and 
diplomatic  community  with  daily  and 
weekly  news  coverage  of  the 
economic,  legal  and  political  events 
unfolding  in  this  rapidly  evolving 
nation  of  52  million  people.  Ukrainian 
or  Russion  fluency  a  plus  but  not 
required.  Fax  resume  to  tel/bx:  (410) 
433-4941. 


_ CIRCULATION _ 

METRO  SINGLE  COPY  MANAGER 

Outstanding  opportunity  for  an  experi¬ 
enced  circulator  to  take  our  Single 
Copy  Department  to  the  next  level. 
Interested  candidates  must  have  the 
ability  to  assess  market  opportunities, 
identify  key  segments  arxJ  mount  the  pro¬ 
per  strategic  response.  Must  be  very 
detailed  oriented,  willing  to  do  the 
data  analysis  necessary  for  success, 
and  take  a  shirt-sleeve  approach 
toward  development  and  implementa¬ 
tion  of  single-copy  programs  that  will 
result  in  growth.  A  competitive  salary 
and  complete  benefit  package  with 
401  (k),  pension  and  a  progressive 
health  ond  dental  plan.  Send  resume 
and  cover  letter  to  Andy  Morgan,  The 
Post  and  Courier,  1  34  Cc^umbus 
Street,  Charleston,  SC  29403-4800. 


REGIONAL  MANAGER 
DistribuTech,  the  nation's  #1  free  pub¬ 
lication  distribution  company  seeks 
aggressive,  top-notch  professionals 
with  superb  leadership,  sales  and 
communication  skills.  Required  5  years 
experience  and  urnlerstanding  or  free 
or  paid  distribution  of  publications  and 
various  publishing  scfiMules.  Extensive 
sales  experience  on  local  and  corpo¬ 
rate  level.  Ability  to  design  and  main¬ 
tain  budgets  for  multiple  markets.  Must 
possess  excellent  verbal  and  written 
communication  and  presentation  skills. 
Responsibilities  include:  hiring,  training 
and  motivation  of  a  quality  tront-line 
management  team.  Negotiate, 
monitor,  and  develop  Community  Rock 
Programs  in  multiple  markets.  Control 
expenses  and  profit/loss  margins  for 
region.  Possible  relocation.  Extensive 
travel.  Positions  located  throughout 
U.S.  Competitive  salary,  commission, 
possible  bonus  plus  excellent  benefits 
package.  Qualified  candidates  send 
resume  with  salary  history  to:  Haas 
Publishing  Co.  Inc.,  Attn:  HR  Mgr, 
3119  Compus  Drive,  Norcross,  GA 

30071 _ 

SINGLE  COPY  MANAGER 

National  newspaper  company  seeking 
an  aggressive,  energetic,  results 
orient^  single  copy  soles  manager  for 
our  rapidly  expanding  southern 
region.  Position  bosed  in  Atlanta. 
Responsibilities  include  leading/ 
motivating  sales  team  and  developing/ 
implementing  market  plans  to  achieve 
sales  goals.  To  succeed  in  this  fast 
pacecT environment  you  will  need: 
three  to  five  years  proven  soles  man¬ 
agement  experience,  solid  organiza¬ 
tional  skills,  strong  leadership  ability, 
clear  communication  skills,  ond  com¬ 
puter  literacy.  College  degree  pre¬ 
ferred.  Frequent  travel  involved. 

Excellent  salary,  incentive  plan  and 
benefit  package.  Send  resume  and 
cover  letter  with  salary  history  in  con¬ 
fidence  to: 

Human  Resources  Department 
P.O.  Box  9201 60 
Norcross,  GA  30092 


It’s  A  Classified  Secret!  | 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with 
an  attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to 
reach.  If  the  Box  Number  you're  answering  is  on  your  list,  We'll  discard  your  reply. 
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HELP  WANTED 


CREATIVE  SERVICES 


CREATIVE  CUENT  SERVICES 
MANAGER 

Respected  international  newspaper 
telemarketing  company  is  recruiting  for 
this  middle-management  position. 
Responsibilities:  Central  support  for 
clients  and  offices;  improve  and  create 
new  slate  of  services;  focal  point  for 
intro  company/client  communication; 
improve  use  of  technology;  strategic 
and  business  planning;  travel  is 
required.  We  require  superior 
creativity  and  people  skills,  quick  to 
learn  and  solve  problems  with  realistic 
business  solutions,  sales  instinct, 
excellent  presentation  skills,  computer 
literate... perhaps  o  rising  star  looking 
for  an  entrepreneurial,  fast-paced 
company.  Tremendous  growth 
opportunity.  Location:  Grand  Rapids, 
Michigan.  Excellent  salary/benefits. 
Apply  C.C.S.M.,  P.O.  Box  230261, 
Grand  Rapids,  Ml  49503  ar  fax  (616) 
458-6258. 


COPY  EDITOR 

10,000+  daily  in  Great  Zane  8  town 
needs  an  experienced  editor  to  head 
up  our  night  shift.  Strong  copy  editing, 
page  design  and  heodline  writing  skills 
a  must.  High  pressure,  of  course,  but  in 
a  casually  funky  idiosyncratic  office. 
Send  resume,  clips,  well  written  letter  to 
Box  07887,  Editor  &  Publisher. 


AGRI-BUSINESS  REPORTER  Wanted: 
The  Wisconsin  State  Journal,  an 
86,000  circulation  morning  daily 
newspaper  in  Madison,  needs  a 
reporter  to  cover  farm,  food  and  con¬ 
sumer  news.  Beyond  frequent  Page 
One  play,  the  beat  offers  the 
opportunity  to  explore  topics  ranging 
from  dairy  pricing  and  rural  devel¬ 
opment  issues  to  biotechnology  and 
grocery  store  trends.  The  beat  requires 
regular  contact  with  Kraft  General 
Foods,  Oscar  Mayer  Foods  Corp., 
American  Breeders'  Service,  the  state’ 
ag  and  consumer  protection  depart¬ 
ment  and  university  researchers. 
Excellent  salary  and  benefits;  women 
and  minorities  strongly  encouraged. 
Send  resume  and  clips  to  Business 
Editor  Jennifer  Sereno,  Wisconsin  State 
Journal,  Box  8058,  Madison,  Wl 
53708.  Deadline,  Sept.  9.  Affirmative 
Action/Equal  Opportunity  Employer. 


AWARD-WINNING  36,000  daily 
seeks  versatile,  energetic  team  players 
for  copy  editing  positions  on  news  & 
sports  desks.  We  need  strong  word 
editors  with  a  flair  for  design.  La 
Crasse  is  a  beautiful  community  on  the 
Mississippi  River  in  southwestern  Wis¬ 
consin.  Send  cover  letter,  resume  and 
non-returnable  samples  af  yaur  best 
work  to:  Meribeth  Catania,  human 
resources  manager.  La  Crosse  Tribune, 
401  N.  Third  Street,  La  Crosse,  Wl 
54601 . 


AGGRESSIVE,  MID-SIZED  Daily  in 
Zone  4  is  looking  for  an  Assistant 
Managing  Editor  to  oversee  all  aspects 
of  its  feotures  and  lifestyles  sections. 
Managerial  experience  and  a  creative 
approach  to  story  assignments  and 
layout  are  required.  Top  salary  and 
benefits  package.  Send  resume  and 
clips  to  Box  07853,  Editor  &  Publisher. 


ARE  YOU  A  REPORTER  WHO: 

•  Makes  readers  laugh,  cry  and  -  most 
of  all  -  think? 

•  Grasps  complex  issues  and  presents 
them  clearly  and  accurately? 

•  Cuts  through  the  spin  to  find  true 
effects  on  readers? 

•  Pries  information  out  of  reluctant 
sources  -  or  gets  it  somewhere  else? 

•  Wants  to  get  on  1 A  every  day? 

If  you  are,  and  you  have  at  least  two 
years'  experience,  there  could  be  a  job 
for  you  at  the  Morning  Star.  We're  a 
57,000  circulation  daily  in  Wilm¬ 
ington,  NC,  a  booming  market  with  a 
vibrant,  historic  downtown,  miles  of 
sandy  beaches,  mild  winters  and  a  rich 
and  diverse  cultural  heritage. 

Send  a  resume  and  clips  to: 

Dave  Ennis 
City  Editor 

Wilmington  Morning  Star 
P.O.  Box  840 

Wilmington,  NC  28402-0840 

E-mail:  starnewsS-wilmington.net 
http:/ / starnews.wilmington.net/ 


Bloomberg 

flNANCIAl  MARKETS 


Btoomberg  LP.  is  a 
Mcmg  ni9n*tBGii| 
multimMia  infbmiation 
Ann,  provMng 
sopMSucaiBd  oaui  ano 
analysis  to  invasbiiaiit 
profsssioKris  and 
maior  conqianies 
around  the  world. 


Equal  Opportunity  Employer 


Editorial 

Opportunities 

Energy  Editors 

Eneray  editors  needed  in  Princeton,  N.J.  We’d  like  to  hire  someone 
who  has: 

•  An  understanding  of  energy  markets  and  /or  commodities  trading 

•  The  ability  to  quickly  turn  reports  on  complex  subjects  into 
articies  for  a  broad  audience 

•  The  maturity,  knowledge  and  flair  needed  to  coach  writers 

•  A  willingness  to  work  hard  and  fast 

•  Five  or  more  years’  experience  as  a  journalist 

News  Editors 

News  editors  needed  in  Princeton,  N.J.  We’re  kwking  for: 

•  Knowledge  of  publicly  owned  companies  and  financial  markets 

•  Excellent  editing  and  rewrite  skills;  keen  news  judgment 

•  Proficiency  with  numbers  as  well  as  words 

•  Five  years  of  experience,  preferably  at  a  major  newspaper  or 
magazine 

Please  send  a  resume  to  Sarah  fiodgeis,  Human  Resources, 
Bloomberg  LR,  RO.  Bra 888,  Princeton,  MJ.OBS42-OB88. 

QuallBed  cmrMdatos  wU  be  contacted.  No  phone  calls  please. 


ASSISTANT  ENTERTAINMENT  EDITOR 

with  a  good  working  knowledge  of  mov¬ 
ies,  popular  music,  the  arts  and  televi¬ 
sion  to  help  prcxJuce  the  St.  Louis  Post- 
Dispatch's  weekly  entertainment  tab 
and  caardinate  a  staff  of  1  1 .  Must 
hove  good  copy  editing  and  prod¬ 
uction  skills  and  a  flair  for  page 
design.  Familiarity  with  Mac  and 
QuarkXPress  a  plus,  but  not  essential. 
We're  looking  for  someone  with  great 
people  skills  and  a  sense  of  fun  and 
adventure. 

Please  send  resume,  writing  samples, 
and  sections  you've  worked  on  to  Ellen 
Futterman,  Get  Out  Magazine,  200 
South  Bemiston,  Suite  105,  Clayton, 
MO  63105. 

BUSINESS  REPORTER 

The  San  Francisco  Chronicle  seeks  an 
aggressive  reporter  who  is  well-versed 
in  the  business  of  telecommunications 
and  high-technology.  An  ideal  candi¬ 
date  has  strong  experience  covering 
breaking  news  and  features.  At  least 
three  years  of  experience  covering  busi¬ 
ness  issues  at  a  daily  metro  newspaper 
is  preferred. 

To  apply,  please  send  a  cover  letter, 
resume  and  up  to  10  clips  to: 
Marianne  Chin,  director  of  editorial  hir¬ 
ing  and  development,  San  Francisco 
Chronicle,  901  Mission  Street,  San 
Francisco,  CA  94103.  Or  by  e-mail: 
mchin@sfgate.com. 


BUSINESS  REPORTER 
National-award-winning  weekly  with 
daily  edition  on  the  Web  seeks 
reporter  with  strong  hard-news  skills  to 
join  staff  covering  one  of  the  nation's 
top  regions  for  high-tech,  international 
trade.  Three  years'  experience 
required.  Competitive  pay.  Send 
resume,  clips  to  Dept.  E.,  Rochester 
Business  Journal,  55  St.  Paul  Street, 
Rochester,  NY  1 4604. 


COPY  EDITOR:  Locally  owned  PM 
daily  in  North  Alabama  seeks  a  cons¬ 
cientious  desk  person  with  keen 
copyreading,  headlining  and  page- 
design  skills.  Pagination  experience 
required.  Mail  or  rax  resume  and  sam¬ 
ples  to  News  Editor,  THE  DECATUR 
DAILY,  P.O.  Box  2213,  Decatur,  AL 
35609-2213.  FAX:  (205)  340-2366. 


:  COPY  EDITOR:  The  Fairbanks  Daily 
•  News-Miner  has  an  immediate  open- 
i  ing  for  a  full-time  Copy  Editor.  Appli- 
:  cants  must  possess  strong  editing, 
:  headline  writing,  and  layout  skills. 
I  Good  nev/s  judgment  and  an  ability  to 
i  meet  deadlines  are  essential.  Two 
j  years'  experience  desk  editing  pre- 
i  ferred.  Knawledge  of  computers, 
j  pagination,  and  design  software 
;  required.  The  Copy  Editor  is  responsi- 
i  ble  for  editing  and  layout  of  a  variety 
j  af  news  pages  -  features  ta  sports  - 
j  :  and  must  be  versatile.  Haurs  are  gen- 
:  erally  4  p.m.  to  midnight,  but  flexibility 
I  is  important.  Reply  to  Kelly  Bostian, 
I  managing  editor,  P.O.  Box  70710, 
i  Fairbanks,  AK  99707;  (907)  456- 
:  6661  ext.  285;  e-mail: 
:  editor@newsminer  com. 
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_ EDITORIAL _ 

COPY  EDITOR 

Join  the  desk  of  a  90,000  circulation 
(105,000  circulation  Sunday)  daily 
newspaper.  The  Times  Herald-Record 
in  Middletown,  NY,  is  looking  for  a 
skilled  copy  editor.  Two  years  desk 
experience  preferred  but  well  consider 
top  college  grads  with  editing, 
headline  and  design  experience.  Good 
salary,  excellent  benefits. 

Send  resume  and  work  samples  to: 

The  Times  Herald-Record 
Debra  A.  Sherman,  HR  Director 
40  Mulberry  Street 

P.O.  Box  2046 
Middletown,  NY  1 0940 
Please,  no  phone  calls 

Equal  Opportunity  Employer 

COPY  EDITOR:  The  Herald,  a  growing 
daily  in  Everett,  Wash.,  has  an 
immediate  opening  for  a  versatile  copy 
editor.  Applicants  should  be  able  to 
demonstrate  strong  word-editing, 
headline-writing  and  design/ 
pagination  skills.  Some  professional 
experience  preferred,  but  recent  grads 
with  strong  internship  credentials  will 
be  considered.  Send  resume  and  work 
samples  to  Bob  Bolerjack,  news  editor. 
The  Herald,  P.O.  Box  930,  Everett, 
WA  98206. 

COPY  EDITOR 

The  Waterloo  Courier,  a  fully 
paginated  50,000  PM  daily  in  North¬ 
east  Iowa,  has  an  opening  for  a  copy 
editor  who  primarily  would  handle 
wire  and  share  front-page  layout 
responsibilities. 

Candidates  should  have  at  least  two 
years  of  copy  desk  experience,  good 
language  and  headline-writing  skills 
and  proficiency  with  QuarkXPress. 
Copy  editors  work  with  graphic  artists 
on  layout  and  infographics. 

Send  resume  and  samples  of  work  to 
Saul  Shapiro,  editor,  Waterloo 
Courier,  P.O.  Box  540,  Waterloo,  lA 
50704. 

DEPUTY  OPINION  PAGE  EDITOR 

The  Observer-Dispatch  in  Utica,  NY,  a 
51 ,000  AM  Gannett  daily,  is  seeking  a 
veteran  journalist  who  can  produce 
editorials  and  columns  that  provide 
solutions  to  pressing  community  prob¬ 
lems,  expose  wrong  and  crusade  for 
positive  change  in  government  and 
stimulate  public  debate.  Because  of  a 
promotion,  we  have  an'  opening  for 
deputy  Opinion  page  editor,  who 
assists  in  preparing  locally-oriented 
editorials,  editing  letters  and  guest 
views  and  participating  in  community 
outreach.  If  you  believe  in  making  your 
community  better,  please  send  your 
resume  and  six  samples  of  your  best 
work  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


DESIGN  EDITOR  -  The  Santa  Maria 
Times,  a  mid-size  daily  on  California's 
Central  Coast,  seeks  talented  page 
designer  to  make  our  pages  sparkle. 
Fully  paginated;  full  color  doily.  QuarkX¬ 
Press  skills  essential;  Illustrator  and 
Photoshop  helpful.  Send  resume,  page 
samples  to  Wayne  Agner,  Santa  Maria 
Times,  P.O.  Box  400,  Santa  Maria,  CA 

93456. _ 

DESIGN/COPY  EDITOR 

North  Dakota's  capital  city  newspaper, 
Bismarck  Tribune,  needs  a  copy/ 
design  editor.  Pagination  by  Harris 
and  Macintoshes.  Strong  editing  skills 
needed.  QuarkXPress  skills  desired. 
Four-day  work  week.  Resume/ 
references  to:  Libby  Simes,  HR  Man¬ 
ager,  Bismarck  Tribune,  P.O.  Box 
1498,  Bismarck,  ND  58502. 


_ EDITORIAL _ 

DETROIT  FREE  PRESS 

DESIGN  EDITORS:  The  Free  Press  has 
a  longstanding  tradition  of  design 
excellence.  We  need  a  news  designer 
to  continue  the  tradition  and  raise  the 
standard  even  higher.  News  designers 
design  Page  One,  local,  nation,  world, 
picture  pages  and  projects.  The  open¬ 
ing  is  a  permanent  position  available 
immediately. 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
(800)  678-6400,  ext.  6490 
Fax:  (313)  222-5981 


EDITOR:  South  NH  Community  news¬ 
paper  seeks  editor  to  write/edit  town 
news/local  features  with  staff  of  freelan¬ 
cers.  Fax  (603)  465-7722  or  write 
Hollis  Times,  P.O.  Box  148,  Hollis,  NH 
03049. 


EDITORIAL 


EDITORUL 


Develop  an 
Industry-Wide 
Reputation. 


FINANCIAL  WRIltR/tDIlOR- 


Bank  Management,  a  premier  national  magazine  published  by  Bonk 
Administration  Institute,  is  seeking  on  experienced  journalist.  The  ideol  candidate 
bos  worked  with  o  large  metropolitan  daily  newspaper  or  o  notionol  mogazine,  is 
skilled  in  analyticol  writing  and  project  management,  ond  has  a  working  knowl¬ 
edge  of  business  and  the  financial  services  industry.  A  Bochelor's  degree  in  jour- 
nolism  is  required.  A  Muster's  degree  in  either  journolism  or  business  is  o  plus. 

Reporting  to  the  Monaging  Editor,  you  will  stay  current  on  trends  and  issues,  help 
plan  editorial  content,  write  features,  edit  articles  contributed  by  leading  experts 
and  practitioners  and  help  assure  overall  quality.  Production  duties  at  this 
bi-monthly  magazine  include  soliciting  and  coordinating  the  work  of  contributing 
outhors  and  heelance  writers,  coordinating  design  and  printing,  mointaining  copy 
accuracy  and  making  sure  deadlines  ore  met.  You  will  participate  in  our  major 
conferences  and  interview  senior  executives  ot  their  headquarters. 

BAI  is  the  leader  in  research  and  educotion  for  financial  services  practitioners 
nationwide.  The  Chicago-based  organization  offers  an  outstonding  salary  and 
benefits  package.  This  position  offers  growth  ond  an  opportunity  to  do  high  quali¬ 
ty  work  for  o  discerning  national  audience.  Please  forward  o  resume,  salory  histo¬ 
ry  ond  clippings  in  confidence  to: 


Exscirtivt  View  Prasidwnt,  Administration 
Bonk  Administration  InstHuto 
OiM  North  Franklin  Stroot,  Suite  1000 
Chicago,  IL  60606 

Equol  Opportunity  Employer 


BAI 


DREAM  JOBS:  BCXDK  EDITOR, 

ARTS  WRITER,  FEATURE  WRITER 

The  News  &  Observer,  an  innovative 
daily  in  a  liveable  Southern  city,  is  seek¬ 
ing  three  talented  pros  for  its  features 
staff. 

We  want  a  book  editor  who  is 
passionate  about  literature,  who 
understands  the  publishing  scene,  who 
can  direct  and  edit  a  corps  of  freelance 
reviewers  and  who  will  write  insightful, 
polished  reviews,  columns  and  profiles. 
We  want  a  savvy,  energetic  generalist 
to  fill  a  GA  spot  on  our  arts  writing 
staff.  Fine  art/architecture  experience 
is  a  plus. 

And  we  want  a  seasoned,  smart,  com¬ 
passionate,  productive  reporter  and 
gifted  writer  for  a  GA  lifestyle  opening. 

Minimum  five  years  daily  newspaper 
experience  required  for  all  three  posi¬ 
tions. 

Please  don't  call  but  send  letter, 
resume,  1 0  clips  and  five  story  ideas  to 
Felicia  Gresselte,  features  editor.  The 
News  &  Observer,  215  S.  McDowell 
Street,  Raleigh,  NC  27602. 

EDITOR  sought  for  small,  ambitious  dai¬ 
ly/Sunday  product  in  beautiful  Finger 
Lakes  Region  of  New  York  stale.  Great 
opportunity  for  experienced  journalist 
ready  to  take  the  reins  in  his  or  her 
own  newsroom.  Strong,  creative  report¬ 
ing  staff  is  on  board  and  in  need  of  a 
do-it-all,  lype-A  leader  who  loves  local 
news  that's  packaged  with  style.  Our 
ideal  candidate  has  a  keen  sense  of  com¬ 
munity  responsibility  and  is  looking  not 
only  for  a  friendly,  blue-collar  town, 
but  a  newspaper  to  call  home.  That 
same  candidate  can't  stand  to  be 
scooped  on  hard  news  and  also  knows 
the  value  of  lifestyles  and  enterprise 
reporting  that  touches  the  everyday 
lives  of  our  readers.  QuarkXPress/ 
pagination  experience  a  plus.  Send 
cover  letter,  resume,  references  and 
salary  requirements  to  Publisher  Kelly 
Luvison,  The  Evening  Tribune,  85 
Canisteo  Street,  Homell,  NY  14843. 
EDITOR  -  Aggressive,  successful  group 
of  weeklies  in  Zone  2  seeks  inspired, 
creative  but  mature  team  leader.  Able 
to  work  cooperatively  with  editorial  and 
non-editorial  operating  staff  and  drive 
growth  of  quality  editorial  product. 
Attractive  salary,  benefits.  Reply  to  Box 
07889,  Editor  &  Publisher. 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  nor-saTes  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  Far 
free  newsletter  call  (310)  792-1313. 

ESTABLISHED  organization  dedicated 
ta  traditional  journalism  values  seeks 
ASSOCIATE  EDITOR  for  online  service 
for  news  people.  Experienced  journalist 
must  have  strong  copy  editing, 
research,  and  computer  skills.  Send 
resume,  references,  and  salary  require¬ 
ments  to  Box  07882,  Editor  &  Pub¬ 
lisher. 

WALL  STREET  Investigative  firm  seeks 
recent  graduate.  Strang  writing  skills 
required.  Competitive  salary,  loose 
environment.  Call  George  Depountis, 
(212)  248-4900,  ext.  15. 
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FEATURES  EDITOR 

The  Fresno  Bee,  Central  California's 
largest  and  best  newspaper,  is  looking 
for  a  people-friendly,  accomplished 
editor  to  lead  our  fine  features  section 
to  new  levels  of  greatness.  We're  look¬ 
ing  for  a  strong  communicator  who  is 
a  plugged-in  agent  of  change. 

We  want  a  leader  who: 

•  Managespositivelyandprogressively 
"Thrives"  on  pop  culture  and  loves 
being  aheod  of  the  trends 

•  Lives  for  a  great  breaking  news  story 

•  Coaxes  award-winning  story  ideas 
from  staff  -  and  gets  those  id^s  into 
the  newspaper 

•  Appreciates  the  value  of  family  and 
community  coverage 

•  Values  evocative  writing 

•  Thinks  visually 

•  Is  a  team  builder,  team  leader  and 
team  player. 

Fresno  is  a  growing  city  on  the  rise, 
richly  multi-ethnic  and  an  expanding 
cultural  center  in  the  heart  of  the  beau¬ 
tiful  San  Joaquin  Valley.  Our  primary 
coverage  area  spans  from  the  breath¬ 
taking  Yosemite  National  Park  to  the 
north  to  crop-rich  Visalia  and  Tulare 
County  to  the  south. 

Please  send  a  resume,  cover  letter  and 
no  more  than  seven  samples  of  your 
work  by  September  14,  1996,  to: 
Human  Resources  Department,  The 
Fresno  Bee,  1626  "E"  Street,  Fresno,  CA 
93786.  The  Bee  is  an  equal 
opportunity  employer. 


guiaance  lo  me  newsroom. 
Responsible  for  strategic  and  long  term 
planning  for  the  newsroom.  Also  han¬ 
dles  administrative  and  budgetary 
responsibilities  for  the  department. 
Send  cover  letter  and  resume  to  Box 
07884,  Editor  &  Publisher. 


PUBLISHER  wants  writer  or  editor  from 
Promotions,  Premiums,  Incentives, 
Marketing  Industry.  Comp.  Open.  Call 
Joe  Doyle  (904)  285-6020,  ext.  200. 


NEWS  EDITOR  $50K 


SunwyUSA":  which  takes  inter¬ 
active  opinion  polls  for  80+  TV 
stations,  has  opening  for  News  Ed 
to  run  newsrm  &  lead  expansion  to 
newspaper  &  web.  Hi-pressure,  hi- 
viz;  big  growlh  opp  if  you  thrive  on 
DLs.  Must  love  politics,  have  great 
news  judgment,  strong  Mac  skills  & 
experience  writing  poll  questions  or 
reporting  on  poll  results.  Edge  of 
envl  workplace,  progressive  mgmt, 
in  Verona  NJ,  40  min  from  NYC. 


FAX  201-857-7595 


HOME  &  GARDEN  WRITER 
The  Indianapolis  Star  and  News  is  look¬ 
ing  for  a  creative,  energetic  reporter 
who  can  give  readers  practical  and 
entertaining  information  on  all  aspects 
of  their  homes  and  gardens.  This  writer 
will  contribute  regularly  to  the  daily 
feature  section  os  well  as  the  Sunday 
lifestyle  section  and  special  pub¬ 
lications.  Experience  in  this  area  and 
experience  with  photographers  is  a 
plus.  Send  resume  and  clips  by  August 
25  to  Ruth  Holladay,  life  style  editor. 
The  Star  and  The  News,  P.O.  Box  1 45, 
Indianapolis,  IN  46206-0145. 


INVESTIGATIVE  REPORTER 
WITH  HEART 

We're  looking  for  an  experienced 
investigative  reporter  with  heart,  a  dig¬ 
ger  who  also  is  a  story  teller. 

You  won't  be  alone.  Reporters  in  our 
newsroom  already  have  these  skills 
and  have  won  big  prizes  for  their 
work.  More  important,  our  readers 
actually  read  their  stories. 

We  have  room  for  another  rising  star. 
Your  best  work  will  be  edited  well,  dis¬ 
played  with  prize  winning  photog¬ 
raphy  on  well-designed  pages.  Plus, 
you  get  to  go  home  to  one  of  the  most 
livable  cities  in  America. 

At  least  3  years  experience  on  a  mid¬ 
size  or  larger  daily  required. 

Send  cover  letter,  resume  and  samples 
of  both  long  and  short  stories  to  Peggy 
Kuhr,  managing  editor.  The 
Spokesman-Review,  999  W.  Riverside, 
Spokane,  WA  99201. 


MANAGING  EDITOR 

Provo,  Utah  daily  seeking  seasoned, 
aggressive  news  professional  for  top 
newsroom  slot.  Applicant  must  have 
strong  leadership,  motivational  and 
training  skills.  Job  requires  experience, 
organizational  ability,  writing,  editing, 
news  judgment,  legal  and  page  design 
proficiency.  Understanding  of  page 
flow  and  deadline  management  essen¬ 
tial.  Systems  and  technology  skills 
important.  Competitive  compensation 
and  benefit  package  in  excellent  work 
and  community  environment  for  a 
Pulitzer  Community  Newspaper  prop¬ 
erty.  We  are  primed  for  success  in  a 
terrific  grovvth  market.  Be  part  of  the 
action  for  great  media  company  in  one 
of  America's  most  livable  cities.  Send 
cover  letter  and  resume  to:  Publisher, 
The  Daily  Herald,  P.O.  Box  717, 
Provo,  UT  84603.  Or  fax,  (801)  344- 
2982. 


METRO  REPORTER 

Capital  city  newspaper,  Bismarck 
Tribune,  seeks  general  assignment 
reporter.  We  seek  strong  source  devel¬ 
opment,  powerful  writing,  discerning 
reporting  and  experience.  Resume/ 
references  to:  Libby  Simes,  HR  Man¬ 
ager,  Bismarck  Tribune,  P  O.  Box 
1498,  Bismarck,  ND  58502. 


I  MIDWEST  PUBLISHER  seeks  visionary 
j  Editor  for  nationally-distributed  pub- 
j  lication.  Applicant  must  possess 
I  excellent  skills  in  editing,  writing, 
I  design  and  layout.  Excellent  strategic 
i  thinking  required.  Candidate  should 
:  have  management  experience  with  a 
I  proficiency  in  desktop  publishing.  Send 
i  resume  with  salary  requirements  to 
:  Publisher,  1503  SW  42nd  Street, 
:  Topeka,  KS  66609. 


_ EDITORIAL _ 

GOVERNMENT  REPORTER:  The 
Herald  Journal,  1 5,000  daily  in  Logan, 
Utah,  seeks  a  general  assignment  state 
and  federal  government  reporter. 
Bachelor's  degree,  some  experience 
and  Western  region  applicants  pre¬ 
ferred.  Send  resume,  clips  and 
references  to  City  Editor  Jennifer  Hines, 
The  Herald  Journal,  P.O.  Box  487, 
Logan,  UT  84323-0487;  phone:  (801) 
752-2121,  fox:  (801)  753-6642,  e- 
moil:  h|news@hjnews.com. 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning  weekly  newspaper  in 
San  Francisco.  Strong  writing  skills 
essential.  Job  entails  pTanning/editing 
music  section,  hiring  freelancers, 
reviewing  music/pop  culture  and  writ¬ 
ing  non-music  feature  length  stories  for 
front  of  the  book.  Send  cover  letter, 
resume,  and  five  best  clips  to: 

Bill  Wyman 
SF  WEEKLY 
425  Brannan 
San  Francisco,  CA  94107 

NEWSROOM  OPENINGS 
Seven-doy-a-week  newspaper  in 
Northern  California  has  openings  for  a 
sports  editor,  sports  reporter  and  news 
reporter.  Sports  editor  must  have 
design  experience.  Manteca  Bulletin, 
P.O.  Box  91 2,  Manteca,  CA  95336. 
Fox  (805)  239-1801 


_ EDITORIAL _ 

National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportslobs.com,  4 
issues  for  $39,  1 3  issues  for  $89. 

NEWS  EDITOR:  Creative  Loafing, 
Atlanta's  free  weekly  alternative  news¬ 
paper,  seeks  an  experienced 
journalist/editor  to  assign,  develop 
and  edit  stories.  Must  have  good  judg¬ 
ment,  be  fair,  objective  ana  unbiased. 
Good  work  environment,  salary,  and 
benefits.  Send  clips,  resume  and 
references  to  Tony  Paris,  Creative  Loaf¬ 
ing,  P.O.  Box  54223,  Atlanta,  GA 
30308. 

REPORTER  WANTED 
Growing  15,000  five-day  PM  and 
Sunday  AM  in  exciting  small  city  near 
New  Orleans  needs  reporter  who 
relishes  local  news  and  controversy. 
Send  resume  and  clips  to  Editor  Lil 
Mirando,  Daily  Star,  P.O.  Box  1149, 
Hammond,  LA  70404. 

RESOURCEFUL  AND  TIRELESS 
Reporter  needed  to  work  evening  shift 
in  fast-growing  metro  area.  No 
beginners  -  this  position  requires  the 
ability  to  juggle  assignments  and  react 
quickly.  Send  resume,  six  best  clips  ta: 
John  Burr,  news  editor.  The  Florida 
Times-Union,  1  Riverside  Ave., 
Jacksonville,  FL  32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


EDITORIAL 


FRANKFURT 

REPORTERS 


HELP  BUILD  OUR 
PRESENCE  IN 
FRANKFURT 

Bloomberg  L.P.  is  the 
premier  online  Information 
Services  firm,  providing 
sophisticated  data,  analysis  and 
news  to  investment  pro¬ 
fessionals  and  major  companies 
around  the  world. 

Bloomberg  News  is  seeking 
several  talented,  motivated  and 
resourceful  reporters  as  we 
expand  our  news  service  for 
Frankfurt,  Germany. 

Requirements  include: 

'  2-5  years'  experience  with  major 
news  agency,  newspaper  or 
magazine 

Knowledge  of  the  economy  and 
financial  markets 
Ability  to  deliver  quality  writing 
under  tight  deadlines 
•  Fluent  written  and  spoken  English 
and  good  command  of  spoken 
German. 

If  your  skills  and  background 
match  our  needs,  send  c.v.  to: 
Howard  Horder,  Human 
Resources,  BLOOMBERG 
L.P.,  499  Park  Avenue,  New 
York,  NY  10022;  FAX-  (212)940- 
1954.  Qualified  candidates  will  be 
contacted.  No  phone  calls,  please. 
EOE  M/F/D/V 

BLOOMBERG  L.P. 


SPORTS  WRITERS:  Extreme  Fans,  an 
on-line  sports  publication  is  looking  for 
stringers  to  submit  weekly  conference 
reports  on  college  football  and  basket¬ 
ball.  If  interested,  fax  resume,  samples 
to:  Extreme  Fans  (847)  869-3673. 

OUR  NEWS/EDITORIAL 
DEPARTMENT  HAS  AN  OPENING 
FOR  AN  ASSOCIATE  EDITOR: 

There  is  no  ivory  tower  in  which  The 
Bakersfield  Californian's  Opinion  Sec¬ 
tion  staff  can  hide.  Editors  and 
editorial  board  members  for  an  active 
team  with  the  publisher  of  this  inde¬ 
pendently  ownM  newspaper  to  make 
a  difference  in  the  community.  If  you 
have  strong  writing,  editing  and  orga¬ 
nizational  skills,  an  understanding  of 
complex  events,  and  an  interest  in  local 
issues,  apply  to  become  an  associate 
editor  in  the  Opinion  Section.  A 
bachelor's  degree  in  journalism  or  a 
related  field  and  two  years  of  reporting 
experience  required.  Editorial  writing, 
copy  editing,  layout  and  supervisory 
experience  desirable. 

To  apply  for  this  position,  send 
resume/application  to: 

Human  and 

Organizational  Development 
The  Bakersfield  Californian 
Associate  Editor 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
Fax:  (805)  395-7484 
All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen 

_ EEO/MF/H _ 

WESTERN  NEBRASKA  paper  needs 
experienced  copy  editor  immediately. 
Must  be  pagination  whiz,  excited 
about  new  technology  and  willing  to 
learn  and  upgrade  skills  constantly. 
Seeking  someone  who  works  well  with 
others  and  handles  pressure  calmly. 
Excellent  pay  and  benefits.  Contact 
Dan  Burkhart  at  (800)  532-6000.  EOE 
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HELP  WANTED 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francicso  and  Los  Anqeles.  We  publish 
in-depth,  well-crarted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver  and  Phoenix 
and  a  Spanish-speaking  reporter  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees'  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calfs,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SENIOR  EDITORS 


EDITORIAL 

ONUNE  NEWS  EDITOR 

Extreme  Fans,  an  online  sports  pub¬ 
lication  currently  publishing  on  Amer¬ 
ica  Online  with  a  comprehensive  sports 
website  under  construction  is  seeking  a 
computer  savvy  ONLINE  NEWS 
EDITOR  to  manage  and  upload  content 
to  our  sites  Knowledge  of  online  ser¬ 
vices  and  internet  preferred  but  not 
necessary.  Perfect  job  for  breaking  into 
the  online  industry.  Salary/benefits 
options  package  available.  Fox  resume 
to  Extreme  Fans  (847)  869-3673. 

SPECIAL  SEaiONS  EDITOR 
The  Community  News  Group,  a  family 
of  award-winning  twice-weekly  news¬ 
papers  in  the  Seattle  area  seeks  an  out¬ 
standing  editor-writer  to  take  charge  of 
severaf  new  and  existing  niche  pub¬ 
lications.  Successful  candidate  will  be  a 
self-starter  with  strong  planning  and 
organizational  skills.  A  minimum  of 
three  years  of  newsroom  or  similar 
editorial  experience  is  required.  Strong 
design  and  computer  skills  preferrecT 
Please  send  resume  to: 

Director  Human  Resources,  SSE 
P.O.  Box  481 19 
Burien,  WA  98148 

WANTED:  Eager,  prolific  and  creative 
writer  for  full-time  position  on  the 
features  staff  of  The  Gainesville  Sun, 
circulation  60,000,  located  in  a  col¬ 
lege  town  and  serving  seven  counties. 
Must  also  be  able  to  handle  general 
assignment  reporting  on  deadline.  Writ¬ 
ing  flair  essential.  Contact:  Jacki 
Levine,  AME,  or  Diane  Chun,  features 
editor.  The  Gainesville  Sun,  P.O.  Box 
147147,  Gainesville,  FL  32614-7147, 
or  fox  (352)  338-3128. 


EDITORIAL 


_ EDITORIAL _ 

WANTED:  METRO  EDITOR  -  The 
Gainesville  (Fla.)  Sun,  located  in  one  of 
the  nation's  'most  livable'  cities,  is  look¬ 
ing  for  a  metro  editor  to  lead  the  local 
news-gathering  team  of  this  60,000- 
circulation,  New  York  Times  Regional 
Newspapers  daily.  We're  looking  for 
an  editor  with  at  least  two  years  of 
supervisory  experience,  boundless 
energy,  strong  news  judgment,  creative 
thinking,  excellent  word  editing  and  a 
gift  for  coaching  writers.  We're  look¬ 
ing  for  a  leader  who  believes  in 
teamwork.  Experience  with  computer- 
assisted  reporting  a  plus.  Gainesville, 
located  in  the  north  central  part  of  the 
state,  is  the  home  of  the  University  of 
Florida.  Send  cover  letter  and  resume 
to  Jim  Osteen,  executive  editor.  The 
Gainesville  Sun,  P.O.  Box  147147, 
Gainesville,  FL  32614-7147. 

THE  HERALD-JOURNAL,  a  daily  news¬ 
paper  serving  the  Upstate  of  South 
Carolina,  is  seeking  applicants  for  a 
business  editor.  Located  in  Spartan¬ 
burg,  the  newspaper  serves  a  growing 
multi-national,  diverse  manufacturing 
and  business  community.  It  is  home  to 
BMW's  only  U.S.  manufacturing  plant. 
The  business  editor  is  responsible  for 
overseeing  a  six  day  a  week  section, 
including  a  business  &  technology  sec¬ 
tion  on  Sunday.  The  newspaper  is 
installing  a  system  using  a  PC-based 
software  for  complete  pagination, 
including  electronic  graphics  and 
photographs.  No  less  than  five  years 
experience.  Send  resumes  and  pub¬ 
lished  samples  to:  Scott  Kearns,  manag¬ 
ing  editor.  The  Herald-Journal,  P.O. 
Box  1 657,  Spartanburg,  SC  29304. 


EDITORIAL 


Rodale  Books,  a  highly  profitable 
division  of  Rodale  Press,  is  seeking  a 
few  special  individuals  to  edit  and 
manage  book  projects  in  a  variety  of 
health  areas;  including  Men's  Health, 
Woman's  Health  and  Healthy  Cook¬ 
ing.  If  you  have  nurtured  writers, 
developed  editorial  ideas,  and  have 
been  a  hands-on  editor  and  manager 
in  newspapers  or  magazines,  for  at 
least  five  years,  this  job  is  for  you. 


Senior  Editor 

Meredith  Corporation's  Country  America  magazine  (circulation: 
900,000)  seeks  an  experienced  writer  to  plan,  produce  and  edit 
features  for  its  publication.  If  you  are  a  creative  thinker  with  excellent 
writing  skills,  possess  a  Bachelors  in  Journalism  or  English,  or 
comparable  degree,  and  have  at  least  5  years’  experience  in  writing/ 
editing  in  the  magazine,  newspaper,  book  or  related  field,  you  may 
be  the  candidate  we  seek.  A  knowledge  of  country  traditions, 
lifestyles  and  people  along  with  an  interest  in  country  life  are  helpful. 


All  posifions  offer  pofential  for  growth. 
Rocfale  Books  family  owned  company 
offers  a  smoke-free  work  environment, 
excellent  benefits;  including  on-site 
daycare,  company  gym,  nutritious  low 
calorie,  high  quality  subsidized  meals, 
100%  tuition  reimbursement,  company¬ 
wide  bonus  and  a  company-matchM 
401  (k)  plan. 

An  editing  test  will  be  required.  Send 
resume,  salary  requirements,  writing 
and  editing  clips  to: 

Human  Resources  Dept.  (EP-SE) 
RODALE  PRESS,  INC. 

33  E.  Minor  Street 
Emmaus,  PA  1 8098 

_ EOE _ 

FREELANCE  REPORTERS  for  new 
online  mainstream  Christian  news  ser¬ 
vice.  E-mail  resume,  experience: 
villagelife@earthlink.net 

i 


The  successful  candidate  will  develop  story  ideas  and  write  major 
features  as  well  as  short  articles;  develop  freelance  sources  and 
edit  articles;  and  supervise  photo  shoots. 


Location:  Des  Moines,  lA 


Please  send  resume,  samples  and  cover  letter  with  salary  history 
in  confidence  to: 


eredith 

CORPORATION 


Mrs.  K.  Bock,  Supervisor 

Corporate  Staffing  Senrices/Dept.  1 77EP 

Meredith  Corporation 

1716  Locust  Street,  Des  Moines,  lA  50309-3023 
F/kX:  515/284-2958,  e-mail:  kbock@dsm.mdp.com 


An  Equal  Opportunity  Employer 


_ EDITORIAL _ 

THE  PALM  BEACH  POST  (circ: 

1 80,000  daily,  220,000  Sunday)  in 
South  Florida  i$  looking  for  a  very 
experienced  and  skilled  journalist  lo  fill 
a  project-writing  position.  This  is  a  top 
writing  and  reporting  job,  and  assign¬ 
ments  range  from  sweeping  news 
stories,  longer  projects,  quick  color 
pieces,  human  interest  sagas  and  the 
occasional  brite.  We're  looking  for 
someone  who  has  more  than  5  years 
of  experience,  and  who  can  write  with 
breadth  and  emotion,  depth  and 
fluidity,  humor  and  pathos.  You  must 
be  skilled  at  reporting  and  have  cov¬ 
ered  a  variety  of  beats.  You  must  gen¬ 
erate  thoughtful,  creative,  compelling 
story  ideas.  You  must  be  self- 
motivated,  a  driven  and  aggressive 
journalist.  You  must  be  flexible  and 
good  with  people.  Send  resume  and 
clips  to: 

Melissa  Segrest 
Assistant  Managing  Editor 
The  Palm  Beach  Post 
2751  S.  Dixie  Hwy 
West  Palm  Beach,  FL  33405 


THE  ST.  PAUL  PIONEER  PRESS  (circ. 
215,000/275,000),  an  award¬ 
winning  Knight-Ridder  newspaper  in 
Minnesota's  Twin  Cities,  one  of  the  few 
competitive  newspaper  markets  in  the 
U.S.  and  one  of  the  livable  places  in 
the  country,  has  three  openings: 

NEWS  EDITOR:  A  seasoned  news 
copy  desk  manager  with  team-building 
skills  to  provide  leadership  in  a  chang¬ 
ing  newsroom.  Experience  making 
news  decisions  on  deadline,  pagina¬ 
tion  (QuarkXPress/>Mac),  strong  page 
design  skills  and  supervisory  experi¬ 
ence  preferred.  Submit  cover  letter  with 
your  news-editing  philosophy,  a 
resume  and  six  samples  of  front  pages 
you  hove  designed. 

FINANCE  REPORTER  on  our  Business 
staff  to  cover  banking,  venture  capital, 
insurance  and  related  financial  beats, 
including  several  Fortune  500  com¬ 
panies.  RELIGION  REPORTER  for  our 
'Sacred  and  Secular'  pages  covering 
religion,  ethics  and  spirituality.  Appli¬ 
cants  should  have  at  least  five  years' 
experience,  ability  to  write  analytical 
pieces  as  well  as  breaking  news  and  pro¬ 
ven  expertise  in  the  topic  area.  Apply 
with  a  cover  letter,  resume  and  clips  to: 
Virginia  Dahm,  St.  Paul  Pioneer  Press, 
345  Cedar  St.,  St.  Paul,  MN  55101 . 

EMPLOYMENT  OPPORTUNITIES 

SIOOO's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home.  Toll  Free 
(800)  898-9778  Ext.  R-5189 

_ for  Listinas _ 

$  1000's  POSSIBLE  TYPING.  Part  Tin^. 
At  Home.  Toll  Free  (800)  898-9778, 
ext.  T-51 89  for  listings. 

FREELANCE 

STATE  HEALTH  policy  newsletter  seeks 
REPORTERS  with  experience  in 
managed  care,  Medicaid,  insurance  to 
write  news/analysis.  Send  resume, 
clips  to  SHW,  1 627  West  Main  Street, 

Suite  379,  Bozeman,  MT  5971 5. _ 

A  rose  is  a  rose  is  a  rose. 

Gertrude  Stein 
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HELP  WANTED 


GENERAL  MANAGEMENT 


REGIONAL  OPERATIONS  MANAGER 
Respected  international  newspaper 
telemarketing  company  is  recruiting  for 
this  middle-management  position. 
Responsibilities:  Manage  all  telemarket¬ 
ing  operations  in  one  region;  manage 
client  relationships:  budgeting  and 
financial  accountability;  strategic  and 
business  planning;  travel  is  required. 
We  require  an  organized  decision 
maker,  dynamic  people  skills,  sales 
instinct,  excellent  presentation  skills, 
open  creative  mind,  and  computer 
literatcy... perhaps  now  a  rising  star 
looking  for  an  entrepreneurial,  fast- 
paced  company.  Tremendous  growth 
opportunity.  Location:  Grand  Rapids, 
Michigan.  Excellent  salary  and  bene¬ 
fits.  Apply  R.  O.  M.,  P.O.  Box 
230261,  Grand  Rapids,  Ml  49503  or 
fax  (61 6)  458-6258. 


INFORMATIONAL  GRAPHICS 


INFORMATIONAL  GRAPHICS  ARTIST 
USA  TODAY 

To  work  in  the  graphics  department  of 
USA  TODAY,  Sunday-Thursday,  late 
shift.  Minimum  of  five  years  experience 
at  a  newspaper.  College  education 
preferred.  Macintosh  experience 
(Freehand  or  Illustrator)  is  a  must. 
Ability  to  illustrate  in  more  conven¬ 
tional  media  is  a  plus.  Must  be  able  to 
work  with  minimal  supervision,  work 
fast  and  work  accurately.  Salary  com¬ 
mensurate  with  experience  and  ability. 
Apply  in  writing  (no  phone  calls),  with 
examples  of  your  work  lo: 

Richard  Curtis 
Managing  Editor 
Graphics  &  Photography 
USA  TODAY 
1000  Wilson  Blvd. 

Arlington,  VA  22229 


MARKET  DEVELOPMENT 


MARKET  DEVELOPMENT  DIREQOR 

Gannett  Co.,  Inc.  is  seeking  a  market 
development  director  for  one  of  its 
southwestern  newspaper  markets.  We 
seek  an  outstanding  candidate  with  a 
strong  marketing  background  and 
expertise  in  segmentation,  targeting, 
planning,  data-assisted  marketing, 
sales  support  and  integrated  marketing 
communications.  The  candidate  will 
oversee  the  total  marketing  functions 
for  both  a  morning  and  an  evening 
newspaper  and  facilitate  the  annual 
marketing  planning  process. 

We  require  a  college  degree  with  for¬ 
mal  training  in  marketing  or  market 
research  and  5+  years  related  work 
experience  (or  equivalent  combination 
of  education  and  experience).  Because 
of  the  morket's  international  composi¬ 
tion,  fluency  in  both  English  and 
Spanish  is  preferred. 

Gannett  is  an  equal  opportunity 
employer  that  recognizes  and 
appreciates  the  benefits  of  diversity  in 
the  workplace.  Qualified  applicants 
who  share  this  belief  or  reflect  a 
diverse  background  are  especially 
encouraged  to  apply.  Please  send 
resume,  including  salary  requirements 
to: 

Karen  Van  Lore,  MDD/EP 

Gannett  Co.,  Inc. 

1100  Wilson  Blvd. 

Arlington,  VA  22234 


MARKETING/RESEARCH 


MARKETING  RESEARCH  MANAGERS 

Gannett  Co.,  Inc.,  has  several  positions 
available  among  our  91  daily  com¬ 
munity  and  metro  newspapers  for 

Qualified  researchers.  We  seek  outstan- 
ing  candidates  with  skills  in  applied 
research,  segmentation,  targeting, 
opportunity  analysis  and  database 
development.  Successful  candidates 
will  know  how  to  use  the  numbers  to 
grow  the  business. 

We  require  a  college  degree  with  for¬ 
mal  training  in  statistics  and  research 
analysis  and  3-k  years'  related  work 
experience  (or  equivalent  combination 
of  education  and  experience).  Profi¬ 
ciency  with  spreadsheet  and  database 
software  also  is  required. 

Gannett  is  an  equal  opportunity 
employer  that  recognizes  and 
appreciates  the  benefits  of  diversity  in 
the  workplace.  Qualified  applicants 
who  share  this  belief  or  reflect  a 
diverse  background  are  especially 
encouraged  to  apply.  Please  send 
resume,  including  salary  requirements, 
and  cover  letter  to: 

Karen  Van  Lare,  MRM/EP 
Gannett  Co.,  Inc. 

1100  Wilson  Blvd. 

Adington,  VA  22234 


PHOTOGRAPHY 


DIGITAL  DARKROOM  TECHNICIAN 
Photoshop  intensive  position  with  grow¬ 
ing  publishing  company  in  Zone  2, 
manipulating  digitized  images.  Call 
Tod  Gombar,  (412)  836-5454  or  Fax 
your  resume  to  (41 2)  838-51 71 . 


PHOTOGRAPHER 

Small  midwestern  daily  seeks  fulltime 
photog^rapher  versatile  in  color  and 
black.  Respond  to  Box  07883,  Editor  & 
Publisher. 

PHOTO  DIREaOR 
FOR  LEADING  SOUTHERN  PAPER 

Do  you  consider  photographs  an  equal 
partner  in  news  coverage?  Do  you  take 
the  lead  on  deciding  your  paper's  vis¬ 
ual  presence?  Are  you  an  experienced 
photo  editor  wrho  can  produce  the  right 
pictures  and  ensure  they  get  the  right 
ploy? 

If  so.  The  News  &  Observer,  a  hard¬ 
hitting  newspaper  that  won  the  1 996 
Pulitzer  Prize  for  Public  Service,  may 
be  the  place  for  you.  Our  photography 
department,  named  staff  of  the  year  by 
the  NC  Press  Photographers  Associa¬ 
tion  and  by  the  southern  Short  Course, 
needs  a  director. 

Send  work  samples,  resume  and  cover 
letter  to  David  Pickel,  AME/Art 
Director,  The  News  &  Observer,  215  S. 
McDowell  Street,  Raleigh,  NC  27601 
by  August  30. 

SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


PHOTOGRAPHY 


PHOTOGRAPHER 

Our  photographers  are  so  good  the 
third-largest  paper  in  the  state  has 
hired  three  of  them  in  the  past  nine 
months!  We’re  the  Northwest  Herald, 
a  32,000-circulation  seven  day  AM 
serving  Illinois'  fastest  growing  county. 
We're  looking  (again)  for  an  experi¬ 
enced  photographer  to  join  our  five- 
person  staff.  Only  talented,  creative 
shooters  need  apply.  Loyalty 
appreciated,  though  not  expected. 
Send  portfolio  and  resume  to  North¬ 
west  Herald,  P.O.  Box  250,  Crystal 
Lake,  IL  6001 4.  Attn:  Scott  Dalzell. 


PLANT  MANAGER 


ASSISTANT  PRINT  PLANT  MANAGER 

European  Stars  and  Stripes,  a  Depart¬ 
ment  of  Defense  newspaper  located  in 
Darmstadt,  Germany,  has  an 
immediate  need  for  a  Print  Plant  Man¬ 
ager.  Applicants  must  be  U.S.  citizens. 
Base  salary  is  $35,000  plus  housing 
and  allowances.  Includes  shipment  or 
household  goods.  ES&S  currently  pro¬ 
duces  a  32  to  64  page  daily  newspa¬ 
per  with  a  circulation  of  56,000.  ES&S 
has  a  new  eight-unit  offset  Web  Atlas 
press  and  new  four  head  inserting 
equipment  from  Thorsted  Maskiner. 
The  press  is  S-wrapped  to  produce 
color  pages.  Fax  resumes/applications 
to  Mr.  David  Weikal,  production 
director,  at  (011-49-6155-601393). 
For  further  information,  contact  Mr. 
Weikal  at  (011-49-6155-601387). 
Applications  must  be  received  not  later 
than  October  15,  1996.  Mailed 
applications  should  be  sent  to  Euro¬ 
pean  Stars  &  Stripes,  ATTN:  David 
Weikal,  Unit  29480,  APO  AE  09211. 
ES&S  is  an  eaual  oooortunitv  emolover. 


MAJOR  COMMERCIAL  PRINTING 
Company  is  seeking  plant  manager  (or 
operation  in  the  southwest.  Cold  web 
press,  bindery,  and  distribution  experi¬ 
ence  a  must.  Degree  in  business, 
related  area,  or  equivalent  experience 
required,  with  demonstrated  success  in 
Marketing/Sales.  Excellent  benefits, 
and  salary  commensurate  with  ability. 
Send  resume  to  Box  07880,  Editor  & 
Publisher. _ 

PRINT  PIANT  MANAGER 

European  Stars  and  Stripes,  a  Depart¬ 
ment  of  Defense  newspaper  locat^  in 
Darmstadt,  Germany,  has  an 
immediate  need  for  a  Print  Plant  Man¬ 
ager.  Applicants  must  be  U.S.  citizens. 
Base  salary  is  $40,000  plus  housing 
and  allowances.  Includes  shipment  or 
household  goods.  ES&S  currently  pro¬ 
duces  a  32  to  64  page  daily  newspa¬ 
per  with  a  circulation  of  56,000.  ES&S 
has  a  new  eight-unit  offset  Web  Atlas 
press  and  new  four  head  inserting 
equipment  from  Thorsted  Maskiner. 
The  press  is  S-wrapped  to  produce 
color  pages.  Fax  resumes/applications 
to  Mr.  David  Weikal,  production 
director  at  (011-49-6155-601393). 
For  further  information,  contact  Mr. 
Weikal  at  (011-49-6155-601387). 
Applications  must  be  received  not  later 
than  October  15,  1996.  Mailed 
applications  should  be  sent  to  Euro¬ 
pean  Stars  &  Stripes,  ATTN:  David 
Weikal,  Unit  29480,  APO  AE  09211. 
ES&S  is  an  equal  opportunity  employer. 

Garbage  in,  garbage  out 

Anonymous 


COMPOSITION  &  PRODUaiON 
PLANT  MANAGER 

The  Seattle  Times  is  seeking  an  individ¬ 
ual  to  manage  our  prepress  depart¬ 
ment  composition,  planning,  schedul¬ 
ing  and  customer  service  functions  and 
employees.  The  successful  candidate 
will  hove  the  following: 

•  Excellent  knowledge  of  printing 
process  and  prepress  operations 

•  Familiarity  of  basic  printing  skills, 
including  graphic  arts,  typography, 
composition  and  paste-up 

•  Good  knowledge  of  computer  pub¬ 
lishing  systems  and  ad  production 
software 

•  Aminimumofthreeyearssupervisory 
experience  of  large  groups  in  relevant 
environment  at  a  daily  newspaper  or 
commercial  print  shop 

•  Excellent  communication  skills. 

We  offer  excellent  benefits  and  com¬ 
pensation  package.  Minimum  salary  is 
$51,600  plus  DOE  and  management 
incentive  program. 

Send  resume  to: 

The  Seattle  Times 
HR  -  C  &  PPM 
P.O.  Box  70 
Seattle,  WA  981 1 1 

Principals  only.  No  phone  calls, 
please.  Only  candidates  to  be 
interviewed  will  be  contacted. 


PRESSROOM 


PRESSROOM  MANAGER 
Growing  Zone  9  newspaper  company 
with  commercial  printing  operation 
seeks  a  solid  manager.  Expertise  with 
Atlas  Web  Leader  essential.  In 
exchange,  we  offer  a  great  place  to 
work  and  live.  Send  resumes  in  con¬ 
fidence  to  Box  07888,  Editor  &  Pub- 
I  lisher. 

EXPERIENCED  DOUBLE  WIDTH  PRESS 
OPERATOR  for  newspaper  in  north 
west  Florida.  Seeking  operator  to  assist 
in  installation,  start-up,  and  operation 
of  Goss  Headliner  Offset  press. 
Excellent  quality  of  life,  cost  of  living, 
and  benefits  package  with  a  Gannett 
newspaper.  Send  resume  and 
references  to  AD#  DB815,  Pensacola 
News  Journal,  P.O.  Box  12710, 
Pensacola,  FL  32574. 

GOSS  S.C.  -  3  Foiders  16  units  Press 
operator  with  three  knife  trimmer 
knowledge.  Mr.  Lesnar,  president, 
(800)  843-6805.  Sioux  Falls,  SD.  EOE 

PRINT  SALES 

PRINT  SALES  REPRESENTATIVE 

MPG  Printing  is  looking  for  a  highly 
motivated  sales  professional  with  solid 
cold  web  printing  sales  experience.  In 
this  position,  you  will  be  responsible 
for  all  of  the  New  England  territory. 
We  offer  base  plus  commission  and  an 
excellent  benefits  package.  Please  send 
resume  and  cover  letter  to: 

MPG 

9  Long  Pond  Rood 
Plymouth,  MA  02360 
ATTN:  Human  Resources 

FAX  YOUR  AD  TO  : 
US  AT  (212)  929-1259 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign/Posftlons  Wanted  advertisers  must  pre-pay. 
Effective  January  1 1996 


UNEADS 

1  week-$8.60  per  line 

2  week»-$7.60  per  tne.  per  Issue. 

3  weelcs-$S.65  per  line,  per  Issue. 

4  weel(»-$5.75  F>er  line,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.30  per  Hne 

2  weelo-$4.10  per  Hne,  per  Issue. 

3  weeks-$3.00  per  Hne,  per  Issue. 

4  weeks-  $2.75  per  Hne,  per  Issue. 


Add  $10.00  per  Insertion  for  box  sen/ice.  Add  $5.00  per  insertion  tor  box  service. 
Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  In  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  inch,  per  insertion:  1  time,  $100;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Name  -  - 

Company  _ 

Address - 

City _ 

State _ 

Zip - 

Phone  _ 

Classification 
Authorized  Signature 
Copy 


No.  of  Insertions: 


Amount  Enclosed:  $. 


Editor^ 

PUBLISHER 

1 1  West  19th  street,  NY,  NY  1001 1 .  212)  675A380,  FAX  (212)  929-1259. 


ADMINISTRATIVE 


BIG  LEAGUE  TALENT 
Multi-talented  professional  with  signifi¬ 
cant  diverse  marketing,  advertising, 
circulation  and  new  product  devd- 
opment  experience.  A  demonstrable 
career  history:  from  USA  Today's 
formative  years  to  contemporary  not 
niche  products.  Gannett  trained.  MBA. 
Currently  employed.  Reply  to  Box 
()7859,  Editor  &  Publisher. 


SUCCESSFUL  NEWSPAPER  PRO  with 
25  years  experience  seeks  large 
weekly  or  small  daily  publishing  slot. 
Metro  circulation  experience,  interna¬ 
tional  magazine  management,  sub¬ 
urban  editorial,  large  weekly  pub¬ 
lisher.  B.S. /Management.  U  of 
Maryland.  MBA/Marketing  underway. 
Will  relocate.  Larry  (612)  884-5443. 

ADVERTISING 

ADVERTISING  DIREaOR/NATIONAL 
MANAGER:  Eighteen  year  veteran 
with  retail/national  sales  management 
and  marketing  experience  seeks 
challenging  position  with  progressive 
organization  in  Zones  1  or  2.  Proven 
record  of  achievement,  computer  liter¬ 
ate  and  Internet  savvy.  Call  (914)  631- 
7001. 


EXPERIENCED  SPORTS  LAYOUT/ 
COPY  EDITOR  at  mid-sized  daily  seeks 
job  at  larger  paper  or  management 
position  at  smaller  daily.  Pagination, 
MAC  and  some  management  experi¬ 
ence.  Reply  to  Box  0/^01,  Editor  & 
Publisher. 


SPORTS  WRITER  with  over  3  years 
experience  looking  to  move  up.  Cov¬ 
ered  both  prep/cdlege  sports.  Wrote 
stories  and  formatted  pages  on 
deadline.  Know  QuarkXPress.  Will 
relocate.  Call  Keith  (906)  632-0019. 


EMORY  GRAD/published  freelance 
writer  leaving  big  business  to  pursue 
full-time  journalism  career.  Seeks  post 
in  Europe  or  Zones  1 , 2,  6. 

Call  (214)  594-8036. 


AWARD-WINNING  sports  editor,  14 
months  bi-weekly  experience,  looking 
to  move  up  to  doily  as  editor/writer. 
Camera,  QuarkXPress,  word  experi¬ 
ence.  Prefer  Zone  5  but ...  Reply  to  Box 
07877,  Editor  &  Publisher. 


NATIONAL  AWARD-WINNER,  Best  of 
Gannett  and  AP  contests,  looking  for 
mid-  to  upper-level  editor  position  on 
aggressive  paper  in  Zones  7,  8  or  9. 
I've  made  major  contributions  every- 


opportunity  to  do  it  again.  Newsroom- 
wide  experience.  Contact: 
newsedl23@aol.com  or  Box  07890, 
Editor  &  Publisher. 


DESIGNER/EDITOR,  wide  experience, 
seeks  responsible  post.  Write:  Peter, 
6205,  SE  50th,  Portland,  OR  97206. 


WEB  SITE  EDITOR 

seeks  east  coast  position.  Veteran 
newspaper  reporter,  author,  with  2 
years  experience  producing  and 
managing  original  editorial  content  for 
web  sites.  Unusual  mix  of  traditional 
journalistic  skills  and  practical  Internet 
savvy. 

(609)  354-0742 
or  see:  http://www.levins.com 

EXPERIENCED  PRODUaiON/EDITOR 
seeks  career  in  Philadelphia  area.  Mac 
user.  (419)  626-0507. 

FREELANCE 


ILLUSTRATOR/FEATURE 
PAGE  DESIGNER 

(QuarkXPress,  Illustrator,  traditional. 
Contact  Kathryn  (500)  447-2ART 


It’s  A  Classified 
Secret! 

If  you  don't  want  your  reply  to 
go  to  certain  newspapers  (or 
companies),  seal  your  reply  in 
an  envelope  addressed  to  the 
E&P  Classified  Advertising 
Department  with  an  attached 
note  listing  the  newspapers  or 
companies  you  do  not  want 
the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on 
your  list,  We'll  discard 
your  reply. 
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BY  MARY  ANN  WALSH 


SHOP  TALK  AT  THIRTY 


Meeting  The  Call 
For  Better  Religion  Coverage 


IN  RECENT  YEARS,  a  cry  has 
arisen  for  better  press  coverage 
of  religion. 

Progress  took  a  leap  forward 
last  spring  when  Newsday  reli¬ 
gion  reporter  Bob  Keeler  won  the 
Pulitzer  Prize  for  distinguished  beat 
reporting. 

His  entry,  “A  Window  Into  Catholic 
Life,”  was  a  series  on  a  Long  Island 
Catholic  parish. 

According  to  estimates,  90%  of 
Americans  believe  in 
God,  and  25%  of 
Americans  identify 
themselves  as  Catholic. 

Given  the  number  of 
people  affected  by  reli¬ 
gion  in  general,  and 
Catholicism  in  particu¬ 
lar,  some  significant  reli¬ 
gion  stories  are  worth 
noting  on  the  horizon. 

^  Catholic  Church  and  politics.  Right 
now,  everyone’s  talking  about  “the 
Catholic  vote.”  It’s  an  elusive  concept, 
since  Catholic  social  teaching  fails  to  fit 
into  the  usual  political  categories.  As  the 
bishops  say  in  their  statement  on  politi¬ 
cal  responsibility,  “We  stand  with  the 
unborn  and  the  undocumented. . . .  We 
defend  children  in  the  w'omb  and  chil¬ 
dren  on  welfare.  We  oppose  the  vio¬ 
lence  of  abortion  and  the  vengeance  of 
capital  punishment.  We  oppose  assault 
weapons  on  our  streets  and  condoms 
in  our  schools.  Our  agenda  is  some¬ 
times  counter  cultural  but  it  reflects 
our  consistent  concern  for  human  life.” 

Today  in  the  United  States  we  see 
the  terms  “religion”  and  “religious” 
bandied  about. A  few  use  religion  more 
as  a  tool  for  elections  than  as  an  instru¬ 
ment  for  the  Gospel.The  media  have  a 
responsibility  to  discern  what’s  reli¬ 
gious  from  what’s  political.  “Love  your 
neighbor”  and  “Reach  out  to  the 
stranger”  are  religious  messages.  “Elect 
Bill  Clinton”  and  “Elect  Bob  Dole”  are 
political  ones. 


Sister  Mary  Ann  Walsh  is  associate 
director  of  communications  for  the 
US.  Catholic  Conference  and  a  fre¬ 
quent  commentator  on  media  issues. 


^  The  church  and  science.  The  bish¬ 
ops  have  an  avid  interest  in  science.  In 
fact,  the  Vatican  first  established  a 
Pontifical  Academy  of  Science  in  1603. 

In  the  current  academy,  members 
include  Nobel  Prize  winners.  In  the 
United  States,  a  committee  of  bishops 
that  meets  annually  with  scientists  pro¬ 
duced  a  brief  but  significant  brochure 
last  fall  called  “Critical  Decisions: 

Genetic  Testing  and  Its  Implications.” 

Science  is  an  area  in  which  moral 

issues  can  be  explored, 
including,  for  example, 
how  couples  try  to 
conceive  children  and 
how  individuals  use 
medical  diagnostic 
tests. 

Questions  abound. 
Should  there  be  guide¬ 
lines  related  to  chang¬ 
ing  genetic  makeup? 
What  about  guidelines  to  keep  people 
from  having  their  own  genetic  informa¬ 
tion  used  against  them?  When  should 
pregnant  women  have  genetic  tests  on 
children  in  the  womb?  If  the  media 
were  to  highliglit  such  questions,  the 
results  might  provide  gripping  reading 
about  matters  that  affect  everyday  peo¬ 
ple. 

^  Religious  prejudice.  A  painful 
story  —  and  one  that  clings  to  the  fab¬ 
ric  of  America  —  is  the  tale  of  prejudice 
against  religious  groups.  Anti-Semitism 
can  be  found  all  around  the  country. 
Even  more  obvious  right  now  is  the 
bias  against  the  nation’s  6  million 
Muslims,  who  unfairly  bear  the  brunt  of 
anger  against  Middle  Eastern  terrorists. 
This  was  vivid  after  the  bombing  in 
Oklahoma  City,  when  many  people  ini¬ 
tially  blamed  Middle  Easterners  and,  by 
a.ssociation,  Muslims,  for  a  crime  that 
eventually  led  to  charges  against  people 
who  appeared  “as  American  as  apple 
pie.” 

Prejudice  against  Catholics  continues 
also,  and  sometimes  its  crudeness  takes 
one’s  breath  away.  For  example,  the 
Washington  Post,  in  a  story  last  March 
about  women’s  roles  in  Hollywood,  fea¬ 
tured  the  award-winning  movie  “Dead 
Man  Walking,”  and  its  hero.  Sister  Helen 


Prejean,  played  by  Susan  Sarandon. 

Goes  the  quote:  “At  movie’s  end,  she 
leads  the  funeral  service  at  the  killer’s 
graveside  —  which  in  real  life,  of 
course,  would  be  forbidden  by  the 
female-phobic  priesth(X)d  based  in 
Rome.”  Both  the  tone  of  the  remaric  and 
the  fact  that  in  some  circumstances 
laypersons  can  lead  a  graveside  cere¬ 
mony  show  the  comment  to  be  a  gratu¬ 
itous  slam.  It  would  be  instructive  for 
the  media  to  examine  their  own  preju¬ 
dice. 

^  Women  in  the  Catholic  Church.  The 

pope  finds  theological  barriers  against 
ordaining  women.  Many  people  refuse 
to  accept  his  position  as  theological 
and  label  him  “anti-woman.”  Critics  miss 
the  fact  that  over  the  past  two  years  the 
pope  has:  apologized  for  hurt  the 
church  has  caused  women,  criticized 
those  who  treat  women  as  sex  objects 
and  called  for  women  to  be  placed  in 
high-level  decision-making  positions  in 
society  and  the  church. 

The  media  might  examine  where 
women  have  advanced.  Some  women 
now  administer  parishes.  Others  serve 
dioceses,  or  regional  groups  of  church¬ 
es,  as  chancellors.  A  recent  count  by 
editors  of  the  Official  Catholic 
Directory  found  that  of  the  nation’s  193 
Catholic  dioceses,  41  have  chanceries 
headed  by  women. 

Last  September,  the  pope  appealed  to 
the  entire  church  “to  fevor  in  ever>"  way 
women’s  participation  in  its  internal 
life.”  He  said  this  means  taking  advan¬ 
tage  of  existing  opportunities,  includ¬ 
ing:  the  teaching  of  theology;  approved 
forms  of  liturgical  ministry  (such  as  ser¬ 
vice  at  the  altar);  serving  on  pastoral 
and  administrative  councils,  on  dioce¬ 
san  synods  and  particular  councils;  and 
participating  in  other  church  institu¬ 
tions,  curias  and  tribunals. 

The  media  need  to  ask  themselves 
why  this  does  not  seem  to  be  happen¬ 
ing.  Perhaps  they  can  unearth  a  papal 
stamp  directing,  “Please  expedite.” 

♦  Human  life.  Back  in  1973,  some  peo¬ 
ple  said  the  Supreme  Court’s  Roe  v. 
Wade  decision,  which  legalized  abor¬ 
tion,  would  split  the  nation.  That  was 
(See  Religion  on  page  3  7) 


Sister  Maty  Ann's 
Top  10  Catholic 
stories,  or  how 
religion  can  add 
depth  to 
journalism 
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Special  Issues 


Annual  Interactive 
Services  Directory 
September  7 

In  September  of  1995  there  were  457  online 
newspapers  accessible  through  the  Internet. 

Today,  that  number  is  up  to  1,521.  Still  others 
operate  on  proprietary  online  services.  And  the 
number  of  newspapers  offering  audiotex  and 
other  interactive  services  continues  to  increase. 

Where  are  these  newspapers  getting  the  equip¬ 
ment,  advice  and  services  needed  to  establish 
and  maintain  interactive  services?  This  2nd  Annual 
Directory  of  Interactive  Products  and  Services,  including  an  industry 
overview,  is  the  industry's  comprehensive  guide  -  with  listings  by  com¬ 
pany,  business  type,  service  category,  and  specific  service.  It  also  has  a 
worldwide  list  of  newspapers  online,  by  country,  and  their  URLs. 

Color  in  Newspapers 
September  28 

Good  use  of  color  is  making  newspapers  live¬ 
lier  and  more  readable:  Color  that  tells,  in 
news  and  feature  stories;  color  that  sells,  in  adver¬ 
tisements.  The  newest  technology  is  making  it 
easier,  faster  and  cheaper  to  produce  quality 
color.  But  it's  by  no  means  simple.  This  special 
section  covers  the  technology,  the  equipment,  the 
supplies ...  the  state  of  the  art  of  color  in  newspapers. 

Advertising  Issue 
October  12 

N few  technology  is  not  only  altering  newspaper  advertising  products 
and  services,  but  also  the  way  advertising  sales  depart¬ 
ments  do  their  jobs.  The  end  result  a  sales  force 
has  never  been  better  equipped  to  tailor  presenta¬ 
tions  and  propose  effective  advertising  pro¬ 
grams  for  their  clients;  advertisers  who  rely  on 
newspapers  to  help  them  reach  sales  goals  effi¬ 
ciently  through  targeted  vehicles,  TMC  products 
and  other  more  creative  options.  Learn  what's 
helping  ad  linage  at  newspapers  today. 

...  all  part  of  your  regular 
Editor  &  Publisher  subscription. 


dvertisers 


Take  advantage  of  the  intense  read¬ 
ership  generated  by  and  long  shelf 
life  typical  of  these  special  issues 
and  directories.  Add  them  to  your 
regular  E&P  schedule  today! 


•Color  in  Newspapers 

Space  Deadline:  September  12 
Material  Deadline:  September  16 

•Advertising  Issue 

Space  Deadline:  September  26 
Material  Deadline:  September  30 


Call  E&P  Vice  President  of 
Advertising  Mike  Dardano  at 
(212)  675-4380  ext.  155  or  your 
local  E&P  representative. 

Ad  Rates 

Full  Page . $3,620 

2/3  Page  . $2,825 

1/2  Page  . $2,135 

1/3  Page  . $1,525 

1/4  Page  . $1,265 

...or  your  E8(P  contract  rate  applies. 

Color  Rates 

Spot  color,  per  color,  per  page,  extra  $575 
Facing  page,  same  color,  extra  $400 
Four-color  process  space  and  color  charge: 
One  page,  $4,920;  Two-page  spread,  $9,090 
(based  on  one-time  space  rate) 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  Los  Angeles  (310)  378-7075 
San  Francisco  (415)  421-7950 


Web  sites. 

Digital  photography. 
Pagination  software. 
What  the  heck  ever 


happened  to  good  old 


ink  on  paper? 

Come  find  out  at  the 

AMERICA  WEST  NEWSPAPER  OPERATIONS  AND  TECHNOLOGY  TRADE  SHOW 

October  23-25  at  the  Reno  Hilton 


The  first  annual  America  West 
Conference  isn't  far  away,  so  make 
your  plans  to  attend  now.  Registration 
is  only  $50  for  newspaper  people. 

You'll  spend  three  days  meeting 
industry  leaders,  attending  information- 
packed  seminars,  and  seeing  the  latest 
advances  in  newspaper  technology. 

You'll  hear  Jim  Tunney,  one  of  the 
NFL's  premier  referees,  speak  on  what  it 
takes  to  be  a  leader;  Ed  Foreman, 
entrepreneur,  millionaire  and  former 
Congressman,  on  total  quality  man¬ 
agement;  David  Cole  on  pagination. 


gateway  to  the  future;  and  Tony 
Ridder  on  the  future  of  the  newspaper 
industry.  And  that's  just  the  beginning. 

America  West  is  a  version  of  the 
America  East  conference  that  news¬ 
paper  people  from  large  and  small 
papers  have  been  attending  for  30 
years.  It's  a  great  place  to  see 
colleagues  and  make  new  contacts, 
learn  how  other  papers  deal  with  the 
same  issues  you  face,  and  keep  up  on 
the  advances  in  the  industry. 

Nearly  100  vendors  will  be  there, 
including;  AccuWeather,  Inc.;  Digital 


Equipment;  Dynamic  Graphics,  Inc.; 
GMA;  inland  Newspaper  Machinery 
Corp.;  Kansa  Corp.;  Metro  Creative 
Graphics;  Mitsubishi  Lithographic 
Presses;  Monotype  Systems,  Inc.;  Multi- 
Ad  Services,  Inc.;  Ovalstrapping;  Power 
Strap;  Rockwell  Graphic;  Western 
Lithotech;  and  Wifag  Press  Company. 


America  West 
lUi^  Headquarters 


kV  1225  8th  Street,  Suite  260 
Sacramento,  CA  95814 


